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“Sanicap” 
The Sanitary Cap 


For Mason Jars 


If you use glass jars for any portion of 
your pack you should insist on having 
“Sanicap,” the only sanitary jarcap Proof 
against action of fruit acids. No salts of 
zinc. Costs less than the old style cap. 


Samples and Prices on 


Application 


American Can Company 


New York Chicago San Francisco 
Local offices in all large cities 
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W. H. NICHOLLS & CO. 
Canned Goods 
Brokers 


35 River St. CHICAGO 








EDWARD P. SILLS 
Packers’ Agent and Broker in 
Canned Goods... 


‘ 42 RIVER ST., CHICAGO 
~orrespondence Solicited. 
Liberal Advances on Consignments. 





J. K. ARMSBY CO. 
Wholesale 
BROKERAGE AND COMMISSION 


oy Pacific Coast 
Boston Products 
New York . 42 River St., CHICAGO 





SAM BAER & CO. 
Brokerage and Commission 
Canned Goods and Dried Fruits 


CORRESPONDENCE SOLICITED 


34 Wabash Ave., CHICAGO 





E. Cc. SHRINER 6G CO. 


MANUFACTURERS’ AGENTS AND BROKERS IN 


GANNED GOODS BND UA 


BALTIMORE, MARYLAND 


EMERSON @ HALL 


ae CANNED GOODS 


“Nimes «=©6» DRIED _-FRUITS 


CANNERS ano PACKERS AGENTS 
CORRESPONDENCE SOLICITED 


Personally Cover all Jobbers In Nebraska and Minnesota. 





T. J. O'BYRNE & CO. 
Brokerage Commission 


Canned Goods and Dried Fratts 


42 RIVER ST., CHICAGO 














G. M. AHRONS CO., LTD. 


NEW ORLEANS 


CANNED GOODS BROKERS 


Selling Agents Southern Packers 
SHRIMP AND OYSTERS 


Correspondence Soliciteé. 


MOORE-HOLBERT COMPANY 


BROKERS 


High Grade Food Products 


St.Paul . 


Minneapolis . 
and Tributary Points 





E.L. STANTON & CO. 


Brokers and 
Manufacturers’ Agents 


Packers’ Cans, Canned Goods 
Dried Fruits 


310-311 GRANITE BUILDING, ST. LOUIS, Mo. 





G 


ETTYS BROKERACE Co, 


SUCCESSORS TO 
GETTYS & GILBERT 


BROKERS and COMMISSION MERCHANTS 


CANNED GOODS, DRIED FRUITS, 
SALMON, CALIFORNIA PRODUCTS 


806 SPRUCE ST., ST. LOUIS, MO 











DALLAS MERCANTILE CO. 
Brokers and Manufacturers’ Agents 


OFFICES 


Jallas Mercantile Co., Dallas, Texas. 
ater-State Brokerage Co., Oklahoma City,0.T. 
ater-State Brokerage Co., So. McAlester, I. 1. 


TRAVEL MEN DALLAS, TEX. 


Flannery & Hobbs 
BROKERS 


42 River Street, CHICAGO 





The Tatman Thompson Co. 
WHOLESALE 


Brokerage and Commission 
NEW ORLEANS, LA. 


WALTER A: FROST & CO. 
Brokerage and Commission 
Canned Goods and Dried Fruits 


Correspondence Solicited 


GRIFFITH-DURNEY COMPANY 


WHOLESALE GROCERY BROKERS 


CANNED GOODS A 
SPECIALTY 


San Francisco, Cal. 





Cc 
St. 


Kansas City, Mo. 
St, Paul, Minn, 


Cover All Jobbing Centers Adjacent to Above 


SEAVEY & FLARSHEIM 


ANNED GOODS 
St. Louis, Mo. 
Omaha, Neb, 


Joseph, Mo, 
Wichita, Kan, 











Send us your offerings. Cover jobbing points 
in Louisiana and Mississippi. 


5 WABASH AVE. CHICAGO 





Room 
National Bank Bldg. 


FULTON GORDON 


Manufacturers’ Agent of all kinds of 


Canned Goods, Dried 


Fruit and Nuts 
45 American Louisville, Ky. 
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Canned Goods Brokers and Commission Houses 
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THE J. M. PAVER COMPANY 


EXCLUSIVE CANNED GOODS BROKERS 


53 RIVER STREET 





CHICAGO, ILL. 








BAKER & MORGAN | Pickrell-Craig Co. |B. F. MOOMAW GO. 





SUCCESSORS 70 MOOMAW-HORTON CO. 


Incorporated ROANOKE, VA. 
CANNED Brokers in Canned Goods, Cans, 
GOoDsS Labels and Shooks 
i : idd 
scenes BROKERS Our Terriestern States tt 








ABERDEEN, MARYLAND 








OUR SPECIALTIES 





Canned Goods, nam 
Dried Fruits 





Correspondence Solicited 


H. F. DONLEY CO. 


Merchandise Brokers 


Canned Goods, Dried Fruits 
OMAHA 





201-202-203 Keller Building, 
CORN AND TOMATOES LOUISVILLE, KY. Cover Jobbing Points: Nebraska, Western lows 














Powder 


HEAPER than flour paste. Being dry it saves freight 
and can be shipped in mid-winter. One pound will 
make in one minute two gallons of snow-white paste, 
where boiling water or steam can be had. It makes 

three times more PASTE than cold water Paste Powders. 
PRICES:! In barrels of about 240 Ibs. - - 6c per Ib. 
In 50 and 100 Ib. packages - - Sc per lb. 


Cinnol 


For lacquered and plain white tin. Prevents rust spots and 
does not affect the most delicate colors. Keeps sweet in any 
weather and does not warp or wrinkle the paper. The BEST 
paste for tin in the market. Has to be reduced with 50 per 
cent. of water. PRICE, in casks, - 37¢ per gallon 





—————— 





THE ARABOL M’F’G CO. 
100 WILLIAM STREET, NEW YORK 






























A GRAND OPENING FOR A CANNING PLANT 


A small town situated in the heart of the best truck farming 
country in Oklahoma, along the M. 0. & G. Ry., wants a $10,000 
cannery. They offer natural gas in unlimited quantities at 2% 
cents per thousand feet under a long time contract. The Com- 
mercial Club will give a free site for the plant, an? agree to de- 
liver brick for construction work at $5.00 per thousard The plant 
will be exempt from taxes for a period of five years, a1 the busi- 
ness men of the town have pledged themselves to buy »2,500 worth 
of the stock, provided a company is organized, Farmers in this 
section are willing to plant truck and small fruit under contract. 
Here is a wonderful opportunity for a live man with about $7,500 
toinvest. It will pay to investigate this chance, Write me for 
full information. 


GLEN D. DAVIS, Industrial Commissioner, GULF ROUTE 
596 M. 0. G. Bldg., Muskogee, Okla. 

































Farnum Brokerage Co. 


(INCORPORATED) 


Merchandise Brokers 
Kansas City, Mo. 





We sell canned goods and everything. 
Have our own warehouse. ~New ac- 
counts solicited. Particular attention 
given to the introduction of new goods. 


Write to us. 
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CAN MAKING MACHINERY 


** SLAYSMAN ” NEW IMPROVED FLOATER 


Goa epee nen - 
3 LBS. PER THOUSAND 


LBS. CANS - - ae > 
SOLDER use }2 I 2 LBS. CANS - - 2% LBS. PER THOUSAND we 
LB. CANS - - 2. LBS. PER THOUSAND " | 


SLAYSMAN & CO. — = 


Manufacturers of AUTOMATIC CAN MAKING MACHINERY 





OFFICE AND SALESROOM: 718 E. PRATT ST. BALTIMORE FACTORIES: 125-127 £. FALLS AVE., AND I] $. FRONT ST. 





























The Latest Lockseamer 


This machine is built very sub- 
siantially and rigid. It runs without 
jar or vibration. Range of machine 
is cans 2? inches diameter up to 
11 inches diameter. 


It has a folding device so arranged 
that machine makes straight cans, 
and lard pails and other work with 
sides on any angle desired. 


Speed, 50,000 for small cans; 
36,000 for lard pails and other large 
cans. 


We make it with or without solder- 
ing attachment. 


For further particulars address the 
manufacturers. 


THE 


CHAS STECHER 00 


Gma cus (Not Inc.) 


aan North Jefferson a 
CHICAGO, ILL. 
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a A Safe and Positive Can Test 


A safe and positive can test is what you require and get 
in the “‘Bliss’’ No. 15K Automatic Round Can Tester. 

The revolving carrier provided with 30 pockets is driven 
by a worm wheel, which imparts to the carrier an even and 
uniform motion, reducing agitation of water in the testing 
tank. Leakers are readily detected and removed, the per- 
fect cans pass off through a separate chute. The machine 
handles cans from 2 to 5 inches in diameter by 2 to 6 
inches in height, and operates at the rate of 120 cans per 
minute. Details on request, 








Complete 
High Speed Equipments for Sanitary 


“ Bliss’’ No. 15-K Automatic Round ’ 
Can Water Tester and Packers Cans 





E. W. BLISS COMPANY 


33 ADAMS STREET BROOKLYN, N. Y., U.S. A. 
Representatives for Chicago and vicinity; STILES-MORSE CO., 562 Washington Boulevard, Chicago, III. 
































| MAKES MORE MONEY THAN WE DO 


From now on until the close of the season the Canner will 
just make things hum, and there is nothing that we know of 
that will add so much music and harmony to his work as our 


No. 2 Automatic Adjustable Double Seamer 


The simplest, easiest and most satisfactory Double 
Seamer ever made. ,THEY ALL SAY SO, and we 
must accept their verdict, 


You’d be surprised at the number of dozen No. 
2 Double Seamers that we turn out every week during 
the canning season. 


It is astonishing how the canning industry has 
developed since Ams put his No. 2 on the market. 

Boys and girls run them as easily as if they were 
simply playing. 

If you haven’t yet gotten into the habit of using 
the Sanitary Can and our No. 2 Double Seamer, you 
are missing one of the best money making propo- 
sitions on the market. 


One thing that gives us lots of satisfaction is the 
fact that the man who buys our No. 2 Double Seamer 
gets more profit out of it than we do. 





Ams Sanitary Solderless 
Sealed Can GLAD TO ANSWER ALL QUESTIONS 





4 
eee big 2 


No. 2 Automatic Adjustable Double Sez 


MAX AMS MACHINE COMPANY Mount Vernon, N. Y., U. S. A. 


European Office : Corso Valentino 13, Torino, Italy 





South American Office: Buenos Aires, Argentina, S. A 
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“THE JONES ” 


Lock Seam Body Former 


With Side Seam Soldering Attachment 








Capacity 
50,000 to 
60,000 
perfect can 
bodies 
in 10 hours 





Patented Nov. 23d, 1909 








Also manufac 
turers of Can 
End Soldering 
Machines, Can 
End Wiping 


Machines, etc, 





THE JONES MACHINE CO., cttice,23:.".Ss'ertste*t .. Baltimore, Md. 


























RAYMOND LEAD COMPANY 


Lexington St. & Washtenaw Ave. 
CHICAGO 





MANUFACTURERS OF 
SOLDERS 
OF ALL KINDS FOR 
Canners’ Use 





Pig and Bar Lead and Tin 


Unequaled Facilities for Manufacturing 
a Uniformly Superior Quality of Goods 


Write for Prices, Stating Composition and Quantity Wanted 
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Chisholm-Scott 
Company 
Pea Hulling Machinery 


MAIN OFFICE, 


CADIZ, OHIO. 
THOS. A. SCOTT, General Manager 


FACTORY: SUSPENSt0 BRIDGE, N. Y. 





Operating Patents of 
C. P. and J. A. Chisholm Branch Office 
R. P. Scott with Sinclair-Scott Company 
J. A. Chisholm and R, P. Scott Baltimore, Md. 


Some recent offering in the trade induces us to re 
mind any prospective user of Viners infringing eur 
patents, which cover all known means 0 i 
green peas, that any bond offered should be perpetua 
and good for at least three times all — reyalty. 
It is not generally understood that the person using 
an infringing machine is liable to three times the 
regular royalty charged by the users of a patented 
article. The expiration of our patents in future, will 
not relieve you from liability while the patents are iz 
force. None of the bonds we have ever seen entirely 
yrotect the customer. Have your bonds inspeeted 
y a competent attorney. 

Yours seaneee, 
CHISHOLM-SCOTT 00. 
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American Coke and American Charcoal 


BRIGHT TINS 
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These products are made from select materials, under the best conditions, 
and are everywhere recognized as the Standards of Tin Plate. Specially 
adapted to the manufacture of tinware and to the canning interests. Made 
in grades and coatings suited to every purpose. 


American Coke 

American Best Coke 
American Kanner’s Special 
American A Charcoal 
American AA Charcoal 
American AAA Charcoal 
American AAAA Charcoal 
American AAAAA Charcoal 


Classified according to the amount of Coating. 


Note:—AmERICcAN COKE is an everyday plate, made better 
to-day than ever before, in this country or abroad. Instead 
of substitutes or plates equal to, specify the standard brands 


“AMERICAN” 


American Sheet malin Plate Company 


General Offices: Frick Building, Pittsburgh, Pa. 
Manufacturers of SHEET AND TIN MILL PRODUCTS of Evexy Description 


DISTRICT SALES OFFICES 











Chicago Denver New Orleans Pittsburgh San Francisco 
Cincinnati Detroit New York Portland St. Louis 
Philadelphia 


Export Representatives: UNITED STATES STEEL PRODUCTS COMPANY, New York City 
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The following Advertisement appeared in The Canner during season of 1908. 
Several extracts having recently appeared in the Trade Papers, relative to 
“QUALITY CAMPAIGN,” we have decidec to republish the advertisement in full. 


Better Canned Goods 


MEANS 


More Canned Goods 
Quality Means Quantity 














Let every package of Canned Goods be a Food Show. 

Build up the Canned Goods industry by packing superior goods. 
Do not weaken the structure by packing inferior goods. 

Give the consumer value received. 

Make your pack a positive, not a negative influence. 





Don’t forget Canned Goods are eventually intended for eating purposes. 
Remember ‘‘the proof of the pudding is in the eating.”’ 

The Consumer is the court of last resort. 

The yearly consumption of Canned Goods is only 10 cans per capita. 
Educate the public to more Canned Goods with better Canned Goods. 
Start right with the right container. : 

Use the can of quality, the housewife’s guarantee of goods of Quality. 


The Sanitary Can 
SANITARY CAN COMPANY 





General Offices : FACTORIES : 
FAIRPORT, N. Y. Fairport, N. Y. Indianapolis, Ind. Bridgeton, N. J. 
New York Office : SANITARY CAN COMPANY, Limited, 
447 WEST FOURTEENTH ST. Niagara Falls, Ontario 


CANS MANUFACTURED UNDER MAX AMS PATENT 
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Published Every Thursday by THE CANNER PUBLISHING COMPANY, 5 Wabash Avenue, Chicago. 
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CHICAGO, THURSDAY, NOVEMBER 24, 1910 


WHOLE Ne. 826 














GEORGE SHAW 


JAMES J. MULLIGAN 
Editor Business Manager 








YEARLY SUBSCRIPTION RATES 
In the United States, its possessions and Mexico, also Canada, 
$3.00; in the United Kingdom, Europe and ail countries in the 
Universal Postal Union, $5.00, postage prepaid. Single copies, 
10 cents. . 





DISCONTINUANCES 
Subscribers over one year in arrears will be dropped in 
accordance with the new postoffice ruling. Orders to discon- 
tinue should be accompanied by payment to date. In request- 
ing change in address please give old as well as new address. 





ADVERTISING RATES 
Advertising rates will be furnished on application. 





TERMS 
Cash with order for firms not rated or with whom we have 
not established credit relations. Bills for advertising and sub- 
scriptions are NET CASH—no discounts allowed. All accounts 
subject to sight draft after 60 days. 





REMITTANCES 


Remittances should be made by Draft, Express or Postal 
Money Order, Registered Letter or International Money Order, 
made payable to THE CANNER PUBLISHING CO. Send all 
remittances to No. 5 Wabash Av., Chicago, U. S. A. Currency 
mailed is at sender’s risk. 





TIME SCHEDULE 


Time of issue, Thursday of each week. Advertising forms 
close on Monday. Advertising copy should be in by the Monday 
preceding date of issue. To secure proofs, copy should be 
received one full week in advance of publication. 





CORRESPONDENCE 


Correspondence upon all subjects of interest to the trade is 
solicited. In correspondence, writers will observe the following 
regulations: Communications must always be accompanied with 
the writer’s name, as no attention is paid to anonymous letters. 
A designating mark will be used where publicity is not de- 
sirable. We do not hold ourselves responsible for views of 
correspondents, but all interested are cordially invited to use 
our columns freely. 





Bntered as second-class matter, March 21, 1895, at the Post Office 
at Chicago, Illinois, under Act of March 8, 1879. 








Every little helps the Publicity Bureau. 
x oe x 
There is a sort of quality revolution sweeping this 
country and it will pay the canned goods packer to give 
heed to it. 
- 
Short sermon for canners who want to see the con- 
sumption of canned goods doubled: “Pack good goods 


and let it be known.” 
* * x 


Many canners have much to give thanks for this 
year, and all should extend thanks for the particularly 


bright outlook for the coming year; in fact, for the 
next two years. 


The greatest need of the canning industry: PUB- 


LICITY! 
* * * 

If you happen to own some canned goods, be very 
careful with them this winter and don’t let em freeze. 
Canned goods are going to be worth too much money 
to allow their value to be lessened by a freeze-up. 

* * x 


A contemporary of the grocery trade press says that 
“canned goods, for the most part, as packed by can- 
ners, are perfectly good and wholesome.” This is a 
delicate and deft way of casting doubt upon the home 


canned article. 
* * ok 


The Tribune the other day published a lengthy 
article on Chicago’s supremacy in food products, but 
apparently didn’t think to mention the enormous vol- 
ume of canned goods and dried fruit business handled 
by Chicago houses. 

[t doesn’t seem to be realized by packers how small 
an increase in consumption of canned goods is needed 
to put the canning industry on a permanently prosper- 
ous basis. Present per capita consumption of all kinds 
of canned goods in the United States is about one can 
a month. One and a half cans monthly would be suffi- 
cient to work wonders in making canning a regularly 


profitable business. 
‘2-4 


Mr. Roach, of Michigan, says he will be one of a 
hundred to contribute one thousand dollars each to the 
National Canners’ Association's publicity fund. A ma- 
terial increase in the per capita consumption of canned 
goods would be only a question of time—and a com- 
paratively short time—if there were Roaches in the 
canning business. Who will be the other ninety-nine 


to put up a thousand apiece? 
=e « 


It is to be hoped that the express companies can be 
prevailed upon to abandon the discriminating features 
of their business, but those who desire to do so must 
remember that when they approach this matter they 
come in contact with one of the strongest national 
monopolies that exists in this whole country. Yet, to 
persuade the traffic managers of the express companies 
to treat the canning business equitably, in rates on 
samples, isn’t to be considered an impossible task. It 
has been said that they have, in the past, shown ‘a dis- 
position to be fair. This in encouraging. If the mat- 
ter of rate adjustment is gone at properly, it is not un- 
likely that much good will be accomplished. The 
chances of securing such adjustment will be increased 
if packers have the active codperation of the canned 
goods brokers. 
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| CONTINENTAL CAN 


DIRECTORS: FACTORIES: 
T. G. CRANWELL, Pres’t . 
A. W. NORTON, Vice-Pres't CHICAGO 
F.P. Suma SYRACUSE 
J.C. -ERRO . 
B. H. LARKIN BALTIMORE 
c. C. CONWAY CANONSBURG 
F. A. ASSMANN, Jr. 
Cc. A. SUYDAM, Sales Agent 


TO THE TRADE: 











’ Gentlemen:— 


Now that the active packing season of 1910 is practically completed, 
we beg to thank you for the very liberal patronage that you have given 


us this year. 


Despite the very short crops in many sections, we are glad to announce 
to you, that the volume of our business has been greater this year than ever 
before, and we shall look forward confidently to next year for the renewal 


of your patronage. 
Yours very truly, 


CONTINENTAL CAN COMPANY, 
THOS. G. CRANWELL, President. 


























tic 
ins 
bit 
pr 


gO 


th 
of 


go 
vig 
rec 
col 
the 
to | 
eff 


yez 
car 
mo 
buy 
fig 


a | 
the 
gra 
Tal 
adv 
that 
not 
lars 


Cal: 
this 
cou 
cou 
wer 











THE CANNER AND DRIED FRUIT PACKER. 


Some Crop Yield Figures. 


N a general review of crop conditions and yields 
issued last week by the United States Depart- 
ment of Agriculture it was said that “The har- 
vests of 1910 have been practically completed, 

with results exceeding the expectations during the 
growing period. Preliminary estimates have been 
made of the production of most of the important crops, 
from which it appears that the aggregate production 
of crops in 1910 are approximately 7.6 per cent greater 
than the crops of 1909—and about 9.1 per cent greater 
than the average annual production of the preceding 
five years. Prices for important crops averaged on 
November 1st about 5.4 per cent lower than a year ago. 
“The production of other crops in I910, expressed 
in percentage of the average production in recent years 
(not compared with full crop) is estimated as follows 
113.1; 106.9; broom corn, 105.4; 


“Peaches, hops, 


105.4; sweet potatoes, 104.9; sorghum, 
104.6; asparagus, 102.5; peanuts, 102.5; cabbages, 
100.2; lima beans, 100; kaffir corn, 99.1; pears, 98.9; 
beans (dry), 98.8; cantaloupes, 97.3; w atermelons, 97; 
onions, 96.5; hemp, 95.5; tomatoes, 93.7; clover seed, 
93.6; strawberries, 91.5; grapes, 88.2; apples, 85.8; 
millet seed, 85.7; raspberries, 78; blackberries, 76.6.” 

And yet canned goods packs were generally short 
this year. The government reports the tomato produc- 
tion as 93.7; the canners report the tomato pack as 
about 67.5 per cent, and the canners’ reports are re- 
garded as approximately correct. 

It will be well, in connection with the foregoing, for 
canners to remember, in future years, that though gov- 
ernment reports may indicate that leading crops are 
doing well, it is unsafe to assume that canners’ crops 
must therefore be in good condition and making per- 
fectly satisfactory progress. 


cranberries, 





“Let it Be Known.” 


CCORDING to many persons acknowledged to 
be sound of judgment, long on experience and 
to know canned goods from A to Z, it is an 
sasy and simple matter to double the consump- 

tion, and then some. Some say it can be done by pack- 
ing good quality and keeping it up, others that a com- 
bination of quality and a fairly liberal application of 
printer’s ink—PUBLICITY !—would work wonders. 

Charles E. Wilcox, of Sprague, Warner & Co., of 
Chicago, a man of remarkable experience as a canned 
goods buyer, once expressed himself on the subject 
thus : 

“T believe it is possible to double and treble the sale 
of first-class canned goods in the near future if we stick 
to our text and see to it that the reputation of canned 
goods is not queered by the sale of STUFF. Eternal 
vigilance, they say, is the price of success. I would 
recommend that every packer, as well as every buyer, 
constitute himself a committee of one to fight against 
the inferior, and fight for the superior, when it comes 
to quality of canned goods, believing, as I do, that such 
efforts cannot go unrewarded.” 

These remarks were made by Mr. Wilcox some four 
years ago. In the meantime the average quality of the 
canned goods pack has been improved, but how much 
moré could have been accomplished if every packer and 
buyer had constituted himself a committee of one to 
fight for better quality ! 


As to the benefit to be derived by the canning indus- 
try from the judicious use of printer’s ink—publicity— 
Mr. W. O. Hoffecker, of Delaware, president of the im- 
portant Tri-State Packers’ Association, declared at the 
Atlantic City convention, held in February last, “If the 
consumption of canned goods is to be increased, the 
facts regarding them and their preparation must be 
properly placed before the people.” 

As for our own opinion, we believe the packing of 
good quality, backed up by publicity, to be the surest 
and quickest way to materially increase the consump- 
tion of canned goods. THE CANNER believes that pub- 
licity and quality combined would DOUBLE the con- 
sumption of canned foods. THE CANNER believes, with 
Mr. Edward V. Stockham, of Perrymans, Md., winner 
of the first prize for the best essay on “How to In- 
crease the Consumption of Canned Goods,” who 
summed it all up in this wonderfully concise sentence: 
“PACK GOOD GOODS AND LET IT BE 
KNOWN.” 

That’s it; “Pack good goods and let it be known.” If 
canners will pack good goods, without advertising, 
it will become known in time. After a more or 
less long wait an increased consumption will be noted, 
but by letting it be known, that is, with advertising, 
with proper PUBLICITY, it will be unnecessary to 
wait a long time. 





Dried Fruit Grading Creates Dissatisfaction. 


HE amount of dissatisfaction evident among 
Chicago buyers an account of the peculiar grad- 
ing of a ¢onsiderable portion of this year’s Cali- 
fornia dried fruit output hasn’t been equaled in 

along time. We doubt if the dried fruit shippers on 
the Coast have ever been criticized more severely. The 
grading has really been more than buyers could stand. 
Take peaches as an example: California shippers are 
advising the trade in Chicago and other large cities 
that there are very few standard peaches left, and this, 
notwithstanding that the season’s peach crop was a 
large one. 

There are dried fruit men here who charge that the 
California packers have been unfair in their grading 
this season in the handling of peaches. They say: “Of 
course, there are few standard peaches to be had. How 
could it be otherwise, when so many of the standards 
were run into choice grade?” 


Perhaps some of the critics of the California dried 
fruit packers are too severe on them, as the packers 
have been up against conditions this year exceptionally 
difficult to handle. However this may be, expressions 
of opinion seem to be warranted. 

Dried fruit legerdemain is a wrong practice and in- 
jures all handlers, from grower to retailer. . retail 


grocer who, for example, buys a box of prunes, is abso- 
lutely certain, if a considerable percentage of small 


prunes has been graded in with the large fruit, to dis- 
cover the fact, and then he is more than likely to pick 
out the small sizes and take them down to the whole- 
saler and vociferously declare that the whole box ran 
fully as small as the carefully selected samples offered 
for the wholesaler’s inspection. 

Careless blending of prunes and lowering the grade 
of peaches, on an advancing market, creates much 
trouble that’s hurtful to the whole business. 
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The Situation. 

The canned goods situation seems to be in the 
best shape it has been for years. Stocks are light 
and strongly held. The demand is good, and brok- 
ers are having trouble to get packers to accept 
their orders, even on the present markets. “Toma- 
toes are showing an indication of advancing, and 
while they could easily be bought at 70c in Hart- 
ford county a week ago, for full standards, we 
doubt if many could be obtained at under 72%c 
at present. Corn seems to be in a still better posi- 
tion, and is bound to be higher. California canned 
fruits, as' well as eastern packs, are cleaning up, 
and when the future orders are all shipped we are 
satisfied that the carryover will be the smallest for 
many years. 

Buyers should remember that we have only 
started on this season’s canned goods and dried 
fruit demand. Practically three months only have 
gone by, and of those three, two were the lightest 
consumptive months we have on this article. 
Extremely Small Stocks of Tomatoes in Hands of Canners. 

A canned goods man of many years experience. 
in discussing the tomato situation with THe Can- 
NER during the week, said that he couldn't recall 
a time when the stocks in canners’ hands were as 
small as at present. This from his remarks on the 
strength of the prevailing situation is worth re- 
peating : 

“New York City alone could easily absorb all 
the tomatoes left in first hands in Maryland, New 
Jersey and Delaware, while Chicago could take 
care of everything that’s left in the rest of the 
United States, excepting, of course, the stock on the 
Pacific coast.” 

Tomatoes—Business on tomatoes in the Chicago 
market has been rather slow this week. Actual 
transactions have not totalled much. Indiana No. 
3 standards are obtainable at 82%c delivered Chi- 
cago, with, however, very limited offerings. We 
can learn of no business here on 1911 packing to- 
matoes. No. 10s are around $3.00 f. 0. b. Chicago. 
and in fair demand. All advices from Maryland 
and other points East indicate that the demand dur- 














WAKEM & McLAUGHLIN 


(INCORPORATED) 


Have 9 warehouses in Chicago; 
Will loan you money; 


Will store your goods and deliver them in 
small lots to the jobbers at probably 
5 cents a dozen higher prices than you 
could get for carload lots; 


Can give you spot cash on all your sales 
without your having to assign the 
accounts; 


Will not freeze your canned goods; and— 
Have plenty of money to pay losses if 
building should collapse. 


Their Chicago address is2 25 E. Ulinois St. Write them 





ing the week has been somewhat larger, and that 
the feeling on tomatoes is a shade better. F,. o, p. 
Baltimore quotations are 52%c per doz. for stand- 
ard 2s, 72™%c to 75c for 3s, and $2.75 for 10s. 

Corn—The feeling on this article holds very firm, 
and there is also quite a demand. Western pack. 
ing full standard grade is generally quoted at 724¢ 
per doz., f. o. b. factory, Country Gentleman, 8214¢ 
per doz. for Indiana packing, and 85c per doz., f, 
o. b. factory for Illinois. The offerings of any 
grade are decidedly light. There have been reports 
of big business on futures, but so far as THe CANNegR 
has been able to learn, the majority of packers are 
holding off. However, some few are sellers on the 
basis of 65c f. o. b. factory for standard grade. 

Peas—In peas the demand is for the extremes, 
the finest qualities and the cheapest—and only very 
limited quantities of either are to be found. As 
stated last week, the cleaning-up process continues, 
though on cheap and fine grades it isn’t very far 
from being completed. The so-called “cheap” peas 
can't be touched now at prices which would have 
been accepted readily sixty days, or less, ago. A 
lot of peas, for instance, were sold within a few days 
past at 7%c a dozen above what the owner would 
have considered satisfactory several weeks back. 
Buying orders for spot peas become each week 
more and more difficult to fill, and in view of this 
fact, it isn’t difficult, barring unforeseen and un- 
usual occurrences, to forecast the situation next 
spring. By that time there will be perhaps the most 
acute spot scarcity ever experienced by the Amer- 
ican grocery trade. In Baltimore the stocks of sec- 
onds and standards are very light. Stocks of all 
grades and sizes are much lighter than usual at 
this time of year. 

On futures the ball is just about starting rolling; 
but buyers seem not to want to do business as yet. 

Asparagus—Asparagus has figured more promi- 
nently in the market under a larger general interest 
from jobbers and retailers. It is said that examina- 
tion of stocks has resulted in the finding of many 
broken assortments. Medium and small white ap- 
pear to attract the most attention. Soup tips are 
scarce. Coast advices make it clear that the carry- 
over stock in packers’ hands is extremely small and 
the assortments broken. 

Sweet Potatoes—There is a demand for this ar- 














Eliminate Your Winter Worry 


And save your heating expense, labor and 
high insurance by storing your goods with 


THE KEPLER WAREHOUSE C0. 


Established 1876 
CHICAGO, ILLINOIS 


All Chicago Jobbers call. Handy and quick for 
out-of-town shipments. Liberal Loans. La- 
belling. No cartage or switching charges on 
carloads consigned in our care. Drop us a line. 









































THE CANNER AND DRIED FRUIT PACKER. 









Elevating, Conveying and Power Transmission 
Machinery for Canning Plants 


Caldwell’s Helicoid Con- 
veyor, a perfect spiral 
with continuous flight, no laps or rivets. Furnished black steel or 
galvanized. 









~ 






JR]. 


2a 


Standard Link-Belt Conveyor 


CALDWELL 






Conveyors—Link Belt Conveyors, Spiral Conveyors, Pan Conveyors, Cable 
Conveyors. 

Elevators——Belt and Bucket Elevators with either link belting or flat belt; Package 
Elevators; Elevator Buckets of all kinds. 

Power Transmission Machinery—Shafting, Pulleys and Bearings; Machine 
Moulded Gears—largest list of patterns in existence; Machinery for Rope 
Drive, using wire or Manilla rope. 

Our equipment for supplying machinery in our line comprises the most extensive 

pattern list and the widest range of manufacturing facilitiesof any concern in the line. 





Catalog No. 34 will be sent, express charges prepaid, to anyone interested in our line of machinery. 


H. W. CALDWELL & SON CO., Western Ave., 17th-18th Sts., Chicago 


* Eastern Sales and Engineering Office—Fulton Building, 50 Church Street, New York 
New England Sales Office—Oliver Building. 141 Milk Street, Boston, Mass. 



























CORRUGATED FIBRE BOXES 


H. & D. CORRUGATED FIBRE BOARD BOX 


Containing Catsup Bottles packed in Climax Bottle Wrappers 








These goods packed in this man? er are 20 per cent 
lighter than if packed in wooden cases. Our boxes 
are thoroughly waterproof and will resist very heavy 
freezing. We guarantee less breakage than in wood 
and a much more acceptable package to your custo- 
mers, a Saving that all manufacturers are looking for 
in this competitive age. Let us hear from you while 
the subject is still fresh in your mind. 


H. & D. CORRUGATED FIBRE CASE 


For marmalade, pickles, mustard or any 
goods packed in glass, this Box will be found 
superior to wood cases. Your package will be 
fully 20 per cent lighter, and there can be no loss 
from breakage, freezing or pilfering. The sav- 
ing we will effect for you will doubly pay for our 
Box. This will materially increase your profits. 


HINDE & DAUCH PAPER CO. 


Sales Offices—New York; Chicago; 
Philadelphia; San Francisco; Boston; 
Pittsburg; St. Louis; Sandusky, Ohio; 


Toronto, Canada. 
Write to our Nearest Sales Office for Samples 
and Prices 
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ticle, which is quoted, new pack standard grade, No. 
3 cans, 67'%4c to 70c f. o. b. East: 

Spinach—The market on spinach is firm, offer- 
ings light. We hear $1.00 to $1.10 per doz. for 3s, 
and $3.25 for 10s f. o. hb. East, quoted with predic- 
tions that both 3s and 10s will advance in price. 
Some of the leading packers in the East are reported 
withdrawn from the market. 

Apples—The market at present is quiet, prices 
on No. 10 apples ranging from $2.05 to $3.00 per 
doz. delivered, Chicago, according to quality, either 
New York or Michigan packing. 

Fruits—Present demand for California canned 
fruits does not amount to a great deal, owing to 
recent deliveries on contracts. The situation, how- 
ever, is extremely strong, the packers’ stocks being 
literally shot to pieces, and there have been rumors 
of advances on some lines. Other canned fruits as 
well as Californias are in very strong position. 
Michigan is closely cleaned up on peaches, in fact 
on all varieties of fruit, and reports irom Baltimore 
note a strong market on seconds peaches and un- 
peeled pies, also on seconds yellows, which are get- 
ting scarce. There continue some offerings of sec- 
onds whites. Stocks there of the higher grade of 
peaches, standards-and extras, are said to be “too 
small for this time in the season to give the holders 
any uneasiness about getting rid of them.” Another 
advice from Baltimore in regard to spot peaches 
states that “The assortment here of both peeled and 
unpeeled has been further reduced by a good sprink- 
ling of business this week, mostly for small lots.” 
Berry and cherry stocks are also small in that mar- 
ket, and stocks of pineapples held there have been 
much reduced. One advice states that probably 
they are lighter now than for many years at this 
time. F. 0. b. Baltimore quotations on peaches are 
as follows: No. 3 unpeeled pies, 75c; No. 10 un- 
peeled pies, $3.00; No. 3 peeled pies, white or yel- 
low, 95c; No. 2 seconds, white, 65c; No. 2 seconds, 
yellow, 70c; No. 3 seconds, white, 90c; No. 3 sec- 
onds, yellow, $1.10; No. 3 extra’ seconds, yellow, 
$1.15; No. 2 standard, white, syrup, 85c; No. 2 
standard, vellow, syrup, 90c; No. 3 standard, white, 
$1.10 to $1.20; No. 3 standard, yellow, $1.25 to 
$1.35; No. 10 standard, yellow, $4.50; No. 3 extra 
standard, all yellow, syrup, $1.40; No. 3 extra se- 
lect yellows, in heavy syrup, $1.50; No. 1 extra se- 
lect yellow, heavy syrup, sliced, 85c. No. 2 stand- 
ard strawberries are quoted there f. 0. b. at 70c per 
doz.; No. 2 extra standard in syrup at 95c, preserved 








strawberies in heavy syrup, $1.05; No. 2 extra pre 
served select strawberries, $1.25 to $1.40; No, 2 
extra preserved and grated pineapple, $1.50; No, 2 
standard pineapple, sliced, eyeless and coreless, in 
water, 85c; No. 2 extra select Bahama pineapple, 
whole sliced, eyeless and coreless, $1.15; No. 2 finest 
preserved sliced pineapple, eyeless and coreless, 








The California Fruit Canners’ Association’s quotations, 
f. o. b. coast, on 1910 packing canned fruits are as follows: 
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Apricots ..... 2.25 
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*Peeled. 





$1.50; No. 2 standard red cherries in water, 75c; 
No. 2 standard white cherries in water, 85c; No. 2 
extra standard cherries in white syrup, $1.00; No. 
2 extra select white wax cherries, $1.15; No. 2 stand- 
ard blackberries, 70c; No. 3, 90c; No. 2 standard 
gooseberries, 80c; No. 2 standard red raspberries, 
90c ; No. 2 standard black raspberries, 85c. 














Brand Protection 


Are you enjoying the exclusive use of your brands? Are you certain 
that no one else is selling canned goods under brands that conflict with 
yours? Are you in a position to know whether your brands are being 
infringed ? Can you watch your brands wherever your goods are sold, or 
is your watchfulness limited to your home town ? 

A PROTECTION SERVICE CONTRACT makes your brands at 
home all over, for our EYE, EAR and PATROL DEPARTMENT detects 
infringements wherever they may occur 

We have a special proposition to offer to a limited number of canners 
who are the first to apply. 


Trade Mark Title Co. 


Fort Wayne, Ind. 


WASHINGTON OFFICE 
Washington Loan & Trust Bldg. 


NEW YORK OFFICE 
11 Broadway 


CHICAGO OFFICE 
505 Unity Bldg. 


























KELLEY-CLARKE CO. 


SEATTLE, WASH. 


Canned Salmon 
and Fruit 


24 CANNERIES 
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Oysters The market on cove oysters is higher, 
having advanced on continued scarcity of raw stock 
in the Chesapeake Bay. The scarcity of raw stock 
has been pronounced and reports indicate that the 
cove oyster canners have been worried concerning 
their ability to fill contracts for November and De- 
cember shipments. They are understood to be gen- 
erally behind in their deliveries. F. 0. b. quotations 
on Chesapeake Bay packing are as follows: 1-1% 
oz. 3714c; 1-3 oz., 60c; 1-4 oz., 65c; 1-5 0z., 72%4c; 
1-6 oz., 75c; 1-6 oz. extra selects, $1.35; 2-3 0z., 80c; 
2-6 0Z., $1.20; 2-8 OZ., $1.35: 2-10 OZ., $1.45 : 2-12 Oz... 
$1.50; 2-12 oz. extra selects at $2.70. 

Sardines—The season’s pack of domestic sardines 
js about as good as ever, and the shortage is big. 
Just how big it is remains to be figured up. Any- 
way, the pack is much below normal. Reports in- 
dicate that most of the factories along the Maine 
coast have closed down and that the few still open 
are receiving but little fish. A report from Bangor, 
Me., contains an estimate of the sardine pack in 
Washington county this season, placing it at not 
to exceed 1,000,000 cases, or about one-half the 
normal output. 

Strohmeyer & Arpe, New York, in their last is- 
sued comment on imported sardines, say that 
“There has been no change in the situation. In 
France the catch is very short and prices higher. 
Portuguese sardines are selling very freely and 
packers have hard work to keep up with the de- 
mand. In Norway unfortunately the fishing con- 
tinues a failure and we are short of all brands and 
unable to get sufficient stock to fill orders which 
have been taken in anticipation of at least a fair 
catch.” 

Salmon—Spot business is restricted by the small- 
ness of supplies. There has been more or less talk 
of late of sales of red Alaska out of second-hands 
who bought at opening prices, but we have been 
able to learn of no open offerings. The position of 
salmon is so strong that further comment is unnec- 
essary. The 1910 pack is a close clean up on the 
Pacific coast. THE CANNER’s advices from the Coast 
say that packers are refraining from accepting or- 
ders for 1911 pack salmon for the present. The 
booking of orders so early last year had the result 
of overselling many of the packers, placing them 
in an embarrassing position with their customers 
when they had to make pro rata deliveries. This 
year they will be more careful. 





Dried Fruit Market | 





There has been a fair amount of trading in dried 
fruit this week, and some business has gone for- 
ward to the Coast, especially on prunes. The best 
information obtainable indicates that California 
prunes are closely cleaned up and reliable estimates 
place the remaining stock on the Coast at not to 
exceed 100 cars. California prunes have been sold 
in this market for the desirable sizes, as high as 
534c Coast basis, and some California people are 
asking still higher prices. 

Oregon prunes, so far as the shipper is concerned, 
are practically out of the market. One of the larg- 
est shippers in Oregon reported a few days ago that 
after cleaning up their future orders they had nine 
to ten cars left of sizes running from 50s to 70s, 
usually most undesirable sizes in Oregon prunes. 
These prunes were cleaned up rapidly at a 5c basis. 

Peaches and Apricots—Are practically neglected 
from a buying standpoint. Standard apricots have 
been sold at 10%c Coast, but only in a small way. 
Peaches are being held at 434c to 5c for standards, 
5¥4%4c to 5%c for choice, 534¢ to 6c for extra choice, 
f. o. b. Coast, and it.is reported that the remaining 
stocks are in the hands of strong holders. It looks 
as though when the trade goes into the market 
again there would be a sharp advance, more espe- 
cially as this is the cheapest thing from a consumer’s 
point of view in the list. 

Raisins—Are a problem. The best informed pack- 
ers on the Coast seem to think they are due for an 
advance and that sound stock is not plentiful. While 
some reasonably low prices are being quoted, the 
stronger holders are not anxious sellers at these 
quotations. Seeded have been sold as low as 4%c 
for choice, and 5c for fancy, 16 ounce f. o. b. Coast, 
but some of the shipments that have come forward 
on these prices have not been very satisfactory in 
quality. 


lis 


Sauerkraut—There is no real change in the mar- 
ket on this article, prices remaining $4.00 Chicago 
for 40s ; $3.50 factory. 

Cauliflower—Conditions are unchanged in all im- 
portant respects since a week ago. Imported cauli- 
flower continues quoted at $12.00 Chicago for 60-gal. 





Pickles and Kraut 
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you in selling the output of your factory, 


talk the matter over with you. 





LISTEN, MR. PACKER: 


who will give special attention to your account. 
may need other things besides this—but a good, live, interested broker is one of your greatest 
needs and aids to the profitable conduct of your canning business, and you know it. 
Why not get in touch with us? 


W. S. KNIGHT & CO., Chicago, Ill. 


(F. C. WHEELER, Jr., of Baltimore, Manage Canned Goods Departxrient) 


What you need to help you make 
your canning business profitable is 
a broker who will truly represent 


You 


We'd like to 


WE MAKE LIBERAL AD- 
VANCES ON CONSIGNMENTS 
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casks. We hear of no domestic offerings at the 
moment. 


F. A. Waidner & Co., Chicago selling agents for 


the Western Picklers’ Association, in a circular just 
issued, say: 

“There will not be enough pickles out of this 
season’s crop to supply the ordinary wants of the 
trade, some sizes now, at the beginning of the sea- 
son are almost unobtainable. 

“Owing to drought we had last summer, families 
who usually put up their own pickles could not se- 
cure cucumbers and this has greatly increased con- 
sumption of pickled products. 

“Quantity of unsold pickles is the smallest we 
have had for many years and prices must go higher. 

“Packers are paying more for pickles in brine 
than present prices for pickles in vinegar.” 





»-Canners’ Supplies 











The American Can Company are not quoting for publica- 
tion, but will make prices known on aplication to their vari. 
ous offices or through their traveling representatives. 


The Sanitary Can Company has established 1910 can prices 
as follows: 


Season Prices. Plain. Enamel. 


BN Bi nc cnccrguseccdepsedecdcessesecscesas $10.75 $13.75 
TGs Bec ccccsccccscccccccecccccesocescsocces 14.75 18.25 
N@. BYg...cccccccccccces cc cccccccceccs coos 19.00 23.00 
BED. B OY". cc cccccccccccccccscccccccccccce 19.50 24.00 
WO. BG”. oc cccccccccccccscccccscccccce eeees 20.00 24.50 
BO. B GYe" 2 wccccccccccccccccccccccecces +++ 22.00 26.50 
BO. 10... .ccccccccccccccvcdecccscscccscceces 43.00 53.00 


The Continental Can Company will quote prices on applica- 
tion to their various offices. 

The Wheeling Can Co. will quote prices on cans on applica- 
tion at their Wheeling office. 

The United States Can Company will quote prices on 
standard packers’ cans upon application and quote as follows 
on Sanitary cans: 


Plain. Enamel. 
DEE dp ceaekdddessckarevapreneeesan eee $10.75 $13.75 
i Tt cpbsktinds he ph tinh ehdekacnene ened 14.75 18.25 
BE, dee cecccaicccadecnaesesneawed 19.00 23.00 
Yt aererrrerrrrer err 19.50 24.00 
Perr rer eres ty ce 20.00 24.50 
Ph, Wi Ws ctekeddcedaasaknnsseege dees 22.00 26.50 
SI AIDS au cas cncirin. savant ditto leh ta Spatesdinde adneadsAedeaiee 43.00 53.00 


Pig Tin—The week opened with an advance of 
ten points, which, on the strength of some buying 
by consumers, was continued up to about $1.20 per 
hundred pounds. 

The inquiries were withdrawn, and as a result 
market receded, but at present writing is still some 
65 points over our last quotations. 


_ The Syndicate appears to have the situation well 
in hand, but is undoubtedly dragging a heavy load 
with indications that it will become heavier in the 
near future. 

We quote as follows, f. 0. b. New York: 


es o Spot. Noy 
Be I sc disk pnsduna tine PRIAa a ida ll 536.5 _ 
Bo er PT eee ny = 


Tinplates—Trade dull with prices unchanged as 
follows: 
Bessemer Steel Cokes. 


Ak Be 
A ORE? fait ale cuctdbdei dager in bdaccs tee = 
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14x20 ( 90 Ibs.) 
PENDING APPLICATIONS FOR CANNED GoOoDs 
TRADE-MARKS. 


The following trade-marks have been favorably 
acted upon by the Patent Office at Washington, D, C 
Any person who believes he would be damaged by the 
registration of a mark may oppose it. All inquiries 
should be addressed to the Trade-Mark Title Com- 
pany, Fort Wayne, Ind.: 

Serial No. 45,119—Words “Meadow Queen” in con- 
nection with figure of a meadow lark. Owner, The 
Haserot Canneries Company, Cleveland, Ohio. Used 
on rolled oats, prepared table sauce, tomato catsup 
pickles, and olives. 
_ Serial No. 51,164. Consists of the head of a sheep 
inclosed in a circle, the whole placed upon a star, sur- 
rounded by a wreath. Owner, Dew Bros. Syrup Com- 
pany, Houston, Texas. Used on cane-syrup. 

Serial No. 50,915—Consists of a background in blue, 
the center band being partly red, and the abbreviations 
“Mil Bro Co.” being red. It also consists of a shield 
with the words “Mil Bro Co.,” and a crown above 
same; also a circle with the monogram “M.B.CO.” 
Owner, Miller Bros. & Co., Baltimore, Md. Used on 
canned oysters, peaches, pineapples, preserved black- 
berries, raspberries, strawberries and cherries, and 
canned sauer kraut, hominy, baked beans, beets, toma- 
toes, peas, sugar corn, lima beans, string beans, okra, 
okra and tomatoes, concentrated tomatoes, and boiled 
rice. 

Serial No. 49,094—Words “Butterfly Brand” and 
figure of same. Owner, Olney & Floyd, Westernville, 
N. Y. Used on canned vegetables. 

Serial No. 49,730—Words “Snow-Floss.” Owner, 
The Fremont Kraut Company, Fremont, Ohio. Used 
on canned sauer kraut. 


Why not see what a CANNER For Sale ad will do? 




















Fresh Oyster Cans 


“Snapvise’ Slip Cover and “Sealvise” Friction Top Represent Perfection in Oyster Packages. 
Easily and Securely Sealed. 


Send for Illustrated Descriptive Pamphlet of Oyster Cans. 


Southern Can Company 


Balt'‘more 
PACKERS’ CANS AND GENERAL LINE, ATTRACTIVE LITHOGRAPHING 
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Baltimore 


BALTIMORE, November 21, 1910. 

Eprror CANNER: As this is Thanksgiving week, and also 
brings about the close of lake and rail navigation, packers here 
are not very busy excepting in the matter of getting out their 
lake and rail shipments. These all have to be got out by 
Wednesday, and no one seems to be bothering very much 
about getting new orders, but all their attention is given to the 
shipping end. The canned goods business, as far as first hands 
is concerned, is now about entering into the dullness that 
always comes about through the holiday season and through the 
elose of the year, so that for four or five weeks it will not 
be surprising to hear of very little business being done on 
most jines. In normal seasons there is generally a sagging off 
in the market during December, but stocks are in such a 
eondition here in Baltimore that there seems to be little room 
for any serious weakening in prices anywhere on the list. A 
recapitulation of the situation on a few of the staple lines 
may be of interest just at this time. 

Take small fruits first: All lines are very scarce indeed, 
with the exception probably of strawberries and blackberries, 
and even these are in lighter supply than is usual at the 
close of November. Cherries and raspberries are particularly 
short.- I do not believe there is a likelihood of any variety 
of small fruits dropping in price during the winter months, as 
the small stocks can readily be carried by the holders until 
the spring demand sets in, which will at that time quickly clean 
this market up. Pineapple comes next in the list. On account 
of the very light pack in Baltimore this year and the general 
selling out of the carryover at cut prices, this line is now get- 
ting quite scarce here, some grades being absolutely sold out. 
As Hawaiian pineapple is also short, it 1s confidently expected 
that all pineapple in Baltimore will be wanted long before the 
new season opens, and as Baltimore packers have for some time 
been selling below cost, it is hardly likely that with the light 
stocks on hand there will be any further decline. 

Peas come next, and every one knows this line is not only 
short in Baltimore but is also short all over the country. It is 
needless to repeat that prices on peas cannot decline, but must 
necessarily advance. 

Next in order comes string beans: The June and July pack 
was very light and what few where put up were packed at a 
very high cost. Several of the packers did not pack up suffi- 
cient to take care of their sales and they had to carry their 
orders over until the fall pack. The fall crop was fairly good 
and was packed at a lower cost, but only two or three of the 
packers were so situated that they could handle string beans, 
the majority of them being busy on tomatoes, peaches and other 
lines, Hence the fall pack in the aggregate did not begin 
to make up for the shortage of the summer pack, and present 
stock on hand is smaller than usual at this season of the 
year. The market is firm at 52%4c to 55¢ for No. 2. 

The peach situation is also an old story. Notwithstanding 
there was a large crop in the east and a fairly large pack made 
by Baltimore packers, yet the extraordinary demand during 
the season has practically absorbed all the Baltimore pack with 
the exception of a few standards and a few No. 3 white and 


yellow seconds. No single holder has any large stock on hand, 
and there is not the least ground for expecting any decline 
on any grade of peaches during the winter months. 

Now comes tomatoes. In this line I believe the winter dull 
ness of trade has already been discounted, and the price has 
gone as low as it will go. There are already signs of « stiffen- 
ing up of the market on both No. 2 and No. 3, and in view 
of the undoubtedly short pack it is only reasunable to expect 
a stronger market even in the face of only a moderate demand. 
Tomatoes will certainly be higher nest spring, but whether 
there will be any lower price between now and next spring 
will probably be determined by tne report of the pack that 
will shortly be issued by the National Canners’ Association, 
This report is eagerly looked for. 

The pack of pears was about up to the average, but the 
demand during the season was better than usual. This line has 
already been pretty well distributed and unsold stocks are 
light and not more than sufficient for the normal demand that is 
sure to come between now and next season. 

Apples and sweet potatoes are still being packed, but the 
season for both is drawing to a close. The demand for both 
lines was so good during packing season that very light stocks 
will be carried over unsold. 

I have not left myself much room to say anything about 
oysters, so will merely state that very little packing was done 
last week on account of scarcity of raw stock, and the cove 
oyster market is undoubtedly tending upward TARTAR. 





| New York 








New York, November 21, 1910. 

EpitoR CANNER: It seems to be the consensus of opinion 
among the brokers and jobbers that the tendency toward a 
higher level of values on most limes in canned goods is bound 
to be one of the big features after the turn of the year. Some 
of the jobbers are said to be looking around even now for 
goods to help out depleted assortments in both vegetables and 
fruits. There has been a larger distribution of most lines to 
retail buyers than usual, a fact due to the improvement of 
retailers’ credits. This means that jobbers are carrying less 
for the account of retailers than has been the case in several 
years, and the argument is advanced that retail distribution 
is on a larger scale. 

Canned Fruits—California lemon cling peaches have been 
given a larger attention than usual. Jobbers seem to be 
anxious to protect their later possible wants on extras and 
extra standard grades, and a good many parcels have been 
moved at $1.75 to $1.80 for extras and $1.45 to $1.50 for extra 
standards, There are some lots in No. 2% standards that can 
be picked up at $1.30 to $1.35 per dozen here. . Ih most 
instances, however, lots now here on consignment are held at 
higher figures. Lately there has been developed a firmer 
feeling on the coast for all lines of fruits, and this has been 
reflected in a tendency upward in values here. Cherries seem 
to be slow. Apricots, on the other hand, are stronger on 
extras and extra standard grades. Standards closed easy on 
consigned stock, but jobbers are not freely supplied with best 
packing. No. 8 in table grades in both peaches and’ apricots 
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WE COVER THE UNITED STATES 














Peoria, Illinois, Oct. 13, 1910. | 


C. J. TAGLIABUE MFG. CO., 
355 Dearborn St., Chicago, Ill. 


Gentlemen :— 

Yours of the 10th inst. received and in 
reply will say that we consider your tempera— 
ture control system which you installed in 
our canning factory at Warrensburg a very 
valuable purchase. It is very accurate in 
its work and in every way satisfactory. 

Yours truly, 
CHAS. D. OFF. 
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seem firmer with $6.00 to $6.50 per dozen quoted. It is the 
opinion in best posted quarters that long before the actual 
spring consuming season opens there is going to be a higher 
level of values on peaches, pears and apricots. Pie bakers and 
the general supply trade are looking around for Southern 
No. i0 peaches, and all the small fruits. Pie peaches in 
unpeeled stock sold late in the week at $2.95 per dozen on round 
lots. The standard No. 3 and No. 2 in yellow and white seem 
to be a little dull. Packers, however, are not anxious to sell 
at less than inside figures at factory. Raspberries and _ black- 
berries are higher. No. 10 gooseberries are difficult to get 
both here and at factory points. No. 10 state apples in fancy 
grades are hard to find under $3.00 factory. Standard stock 
sold here at $2.85, but quality seems to be lower than jobbers 
want. Western pack No. 10 are offered at $2.60 to $2.65 laid 
down., A little Maine pack can be had at $2.50 delivered. All 
reports from state points make it clear that cost to produce 
fancy stock is greater than usual. Hawaiian pineapples are 
in good demand based on $2.10 up for No. 2% extra sliced. 
No. 2 standard is wanted but difficult to find. Domestic stock 
is firmer, but buyers are not taking hold freely. There is a 
steady inquiry for all grades in pears. 

Tomatoes—Interest centers in the forthcoming announce 
ment of the official figures on 1910 pack. It seems to be 
generally accepted as fact that these estimates will show a 
smaller production than was believed probable at the end of 
the packing season. It seems certain that the carryover of 
tomatoes into the new year will be much smaller than a year 
ago. Predictions for a higher level of values are in order. 
Most of the buying now is on orders for actual wants of 
jobbers. The call is for full standard grade in No. 3 and No. 
10. The latter size is hard to secure under $2.65 factory, and 
some packers refuse to sell under $2.75. New Jersey No. 10 
are held at $3.00. No. 3 full standard grade offer at 72%e to 
75¢e factory. A fair standard No. 3 can be picked up at 70e 
factory. No. 2, on the other hand, are firmer, and 60c delivered 
seems to be inside on full standard packing. A good deal of 
improvement has been noted on distribution to the retail trade. 
There is also a lessened pressure to sell from packers. A 
good deal of stock is held here in storage for packers pending 
a revival of interest from jobbers after the turn of the year. 

Italian Tomato Paste—Advices from Naples this week 
reported a falling off in shipments of high grade paste due to 
a larger sale of the product to the English and continental 
markets. American importers are said to be finding it difficult 
to buy at prices that will allow of a profit in this market, even 
at the small advance recorded last week. Best Naples stock 
in 200 gram tins sold here at $3.95 per 100 tins. Sicily stock 

















‘*Mary, I had a hard nut to erack this afternoon. A 
man came into my office whom I have known from a 
boy. He said, ‘Mr. Westcott, I have been packing 
goods that are directly at variance with the Pure Food 
Law; of course, I have worked under orders from the 
office, but it’s got onto my nerves.’ 

**Now, what was I to tell him. As a citizen his duty 
was to expose the fraud; but as the stuff wasn’t really 
poisonous, I told him to go back and notify them to quit 
the practice right there. If they did not he would notify 
the authorities. 

‘¢Thank heaven, those cases are almost like hen’s teeth 
in the canning trade of today.’’ 











still offers at $2.25 per 100 tins of 200 grams each. he 
demand, according to jobbers here, is fair. 

Corn—Trade is slow, largely as a result of moderate offer. 
ings from first hands in all grades. It is asserted that Supplies 
in jobbers’ hands are comparatively small, though a good grade 
of stock is offered by the chain store operators at 9 1-6¢ 
can in case lots to consumers. State fancy grade from packers 
is hard to find at less than 90c¢ per dozen. Standard grade 
offers at 80c delivered. There is little Maine corn to pe 
had at any price. Good grade is scarce. Some odds and 
ends of shoe peg offer from packers to clean up: at low 
figures, but buyers here are rather selective. All interests 
carrying fine quality corn are disposed to hold stock for a 
prospective higher market. 

Peas—Many of the jobbers here this week were picking up 
odd lots in standard and sifted grades in western peas at 
80 to 85e delivered on the first, and 92%4c to $1.00 on the 
last named grade. There are few lots to be had now. Strictly 
fancy grades are difficult to secure and where offered holder 
ean get his own figures. Southern stock in early Junes all 
grades are cleaning up from packers fast, and there is no 
really settled list of quotations. No. 1 Alaskas on the spot 
are a little nominal at $1.60 to $1.65. Some No. 2 sold af 
$1.45 per dozen here. No. 4 get only a fair call, and 90¢ 
has been paid for small lots. The scarcity of high grade 
domestic peas has caused a little more inquiry for Belgian 
stock. 

Canned Fish—There is more stock offered from jobbers 
in red Alaska talls, and less demand. The market is easier in 
tone, due to the fact that a good many jobbers, lately buyers 
on the market, are now in receipt of supplies delivered on 
contract. A range of $1.72% to $1.75 is given for talls. It 
might be possible to buy from a seller willing to take a profit 
at $1.70. Sales are small. Pink talls, on the other hand, are 
searee, and $1.35 up is quoted. Bids of $1.30 were refused 
by one holder, and jobbing sales at $1.40 are recorded. This is 
the highest price ever paid for No. 1 tall pink salmon. The 
coast offerings are light. Medium red talls are quoted at 
$1.60 up. It is possible to buy at $1.50 to arrive. Sockeye 
talls are hard to find under $1.80 here. Chinook salmon is 
quoted from jobbers at $2.15 for No. 1 talls, and $2.50 for No. 
1 flats. There is no chum salmon on the market. Exports of 
pink salmon are moderate. 

Sardines—As the packing season draws nearer to a close 
there is to be noted a firmer tone on good stock from Maine 
packing points. It is claimed that there is little stock, com- 
paratively speaking, accumulated in packers’ hands. Some esti- 
mates figure on a total of less than 175,000 cases on November 
30. Should this estimate prove accurate there is certain to 
be no carryover at the opening of the 1911 packing season. 
The buying now is light. Packers quote $3.20 to $3.25 per 
ease f.o. b. eastport on keyless %4 oils, and $3.35 to $3.50 on 
key %4 oils. On % mustards, keyless $2.75 is given as nominal. 
The packing season ends November 30. On imported sardines 
Portuguese stock offers in plain 4 at $7.75 per case. French 
Dingleys 4% are held at $9.00 to $9.50 per case here. Lobster 
is scarce and firm. 

Miscellaneous Vegetables—Not much trade is noted in 
pumpkin and squash. Best stock offers at $2.00 to $2.10 
delivered. Succotash has had a fair call but southern stock 
seems to be freely offered at 8214 to 85c laid down. A stronger 
situation prevails in spinach based on 95c here for No. 3, and 
$3.50 for No. 10. Packers are said to be closely cleaned up 
on stock. Sweet potatoes are offered very freely with No. 3 
quoted at 72% to 75¢ here. Lima beans and kidney beans are 
in good demand and strong. Fancy baked beans are held 
at 77% to 85e here as to grade on No. 3. There has been 
a stronger local call for state string beans, and refugees No. 1 
sold in fair sized lots at $1.50 up. Cuts are more freely 
offered. No. 10 sold up to $3.75 per dozen here for fancy. 
Southern No. 10 are more firmly held, and a sale of green was 
noted up to $2.50 delivered. If reports are correct there is @ 
larger general movement in string beans than usual this season. 

Hupson STREET. 





Indianapolis 








ed 


INDIANAPOLIS, November 21, 1910. 

Eprtor CANNER: The local market is rather dull and unim- 
teresting. Jobbers’ trade is better in holiday lines tham 
customary, but canned goods can hardly be classed a8 @ 
holiday commodity. 

Standard tomatoes can be had at the factory for 80¢ to 
avoid winter storage, but those which have been warehoused) ~ 
represent the better quality and are not for sale at this time.) 
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THE UNITED STATES CAN CO, 


CINCINNATI, OHIO. 


~C-Q)O_p— 


Our factory at Cincinnati will operate the entire year, 
enabling us to make prompt shipment of Standard Soldered 


Cans and Sanitary Cans for fall and winter canning. 


Are you thinking of packing Pork and Beans, Sauer Kraut, 
Sweet Potatoes, Hominy, or anything else? If so, a postal 
card will bring a salesman with samples and our best 


proposition. 


We furnish what we consider the best Double Seamer on 
the market. We keep these machines in stock, sell them 
outright or rent them—and furnish skilled workmen to set 


them up and instruct packers how to use them, free of charge. 


C0) “o» 
THE UNITED STATES CAN CO. 


CINCINNATI, OHIO. 


Oo. C. HUFFMAN, President. 
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A few sales at 77h%e factory have been made, but they did 
not represent standard quality fancy stock as well as No. 2, 
and No. 10 are practically all sold. 

Standard corn is selling quite freely at 70c f.0.b. Ohio and 
Indiana factory. There is a small block of extra standard 
Indiana corn to be had at 72%e factory, also one lot of 2,000 
eases fancy Country Gentlemen at 82%4¢ factory. These are 
exceptionally good trades and are likely to be absorbed before 
the close of the week. 

There has been ‘‘something doing’’ on red kidney beans 
uoted at 5744c delivered in carlots to all points east of the 
Rockies. The packer is forced to reject orders which are to 
be shipped before December 15, and any that can not be 
shipped in rotation after that date. The price, however, is 
getting the business. Other lines are in but fair demand. 

There is some little business being recorded by the packers 
for future standard tomatoes at 80c¢ factory, with 100 per cent 
delivery guaranteed. HOOSIER. 
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PORTLAND, ME., November 21, 1910. 

Epiror CANNER: Shipments of corn continue unabated, and 
before long the factories and warehouses will be as bare as the 
fields in which the crop was planted and harvested. Many 
a turkey will be sacrificed next Thursday on the altar of 
Thanksgiving Day. Many a family reunion will take place 
for the first time, and many for the last. 

Rarely, if ever, has the season for the corn business been so 
satisfactory. Let us hope that the coming year will be a 
repetition of it. 

The apple packing continues, but is not in a very satisfac- 
tory state. Prices are too low and the statistics point to higher 
values when it is too late. 

Considerable has been written, 
regard to the fishing industry. Legislation, both state and 
national, is necessary or the end is near. The violated laws of 
Nature, both on the Atlantic and Pacific coasts, as well as on 
the great lakes and rivers, demand enforcement and revision 
to the end that the food of the people may be saved from 
the sharks of trusts. United action on the part of each state, 
as well as the United States, will be necessary. INDEX. 


and more said, of late in 
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SEATTLE, WASH., November 19, 1910. 

Epitok CANNER: It is now the opinion of well-known coast 
brokers and packers that the reduction in the cost of meats 
and other foodstuffs throughout the country will have any 
effect upon the canned salmon market. They claim that even 
at the advanced prices of this year at which the salmon 
sold from first hands, it is still the cheapest wholesome food 
product on the market. While the increased cost of meat and 
other foods ungoubtedly had the effect of helping to put canned 
salmon in its present invincible market condition, yet there 
have been other factors, and it is believed that its use and its 
popularity have become so firmly established among the great 
mass of consumers that comparative prices with other foods 
will not have such effect. And then these other foods will 
have to drop quite a ways yet before they become cheaper 
than salmon. 

The strength of the market is indicated just at present not only 
by the absolute clean-up of this year’s pack but also by the 
almost feverish activity of the jobbers in trying to get their 
orders booked early for next year. If the brokers and packers 
cared to open their books to these orders they claim that they 
could sell next year’s entire pack in a week, and that if they 
booked everything offered they would soon over-sell it. But 
they are holding back until they know more about conditions. 
They wish to get some idea as to the outlook of the size of 
the pack and of what the price situation is likely to be. 

_ Advices received by brokers on the coast from Liverpool 
indicate that the British market is as clean as that of the 
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States, and that even the Canadian pack of sockeye is cleaned 
up. Efforts have been made in that market to purchase for 
shipment back to this country, but these have been without 
much result. A famine in canned salmon in England is pre- 
dicted before the season is far advanced. SOcKEYE. 





Louisvtlle 











LOUISVILLE, Ky., November 21, 1910. 


EpItoR CANNER: We find that there has been very little 
doing in canned goods in this market. One lot of Indiana 
corn was bought at 67%4e factory. One thousand cases No. 3 
tomatoes of Indiana pack were also bought. Tomatoes cost 8Uc 
delivered Louisville. Two cars of No. 2 tomatoes have been 
bought by the Louisville jobbers at 50c f.o. b. eastern factory. 

The jobbers are all well. stocked on oysters, sweet potatoes, 
peas, peaches and small fruit. They do not seem to be inter- 
ested in anything of this kind at present. 

The canned goods business will be practically dead until 
after the holidays. We cannot find where any of the Kentucky 
packers have anything of consequence to offer, as the little lots 
of goods that they pack have all been sold, and the packers are 
now working on their books to find out which side of their 
ledger balances. 

We have had ideal weather and I think every one who could 
took one or two days for hunting, as the bird law was out on 
the 15th in the State of Kentucky. FULTON GORDON. 
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New York, November 21, 1910. 

Epitork CANNER: Demand has been largely for holiday 
fruits and nuts. In most lines buyers appear to be well sup- 
plied, though there is sufficient business in progress to keep 
importing distributors busy filling small orders. One of the 
strong features in staple fruits is the position shown in evapo- 
rated apples. Little stock in new state pack is coming forward. 
Receivers are not inclined to let go of fancy in 50-pound boxes 
at under 11%c. Small parcels have sold in instances at 11% to 
12¢e, and bids of 111%4e refused in several cases. It is asserted 
that the make of fancy grade this season is considerably below 
normal, because of the extremely high prices demanded by 
the grocers and speculators for raw stock. The range on choice 
state stock was given at the close on Saturday as 10% to 
10%c. In small lots up to lle was paid. Jobbing sales of 
prime state fruit delivered here were noted at 9144 to 9%4c in 
50-pound boxes. In carlots 9 to 94%4¢ has been paid in a few 
cases. 

The whole situation presents possibilities for a much higher 
market so far as new crop fruit is concerned. Old crop prime 
in carlots have sold up to 8%c, and here and there sales have 
been made at 9c. Stock grading only fair in quality offers 
down to 7%c. Some poor stuff is offered down to 6%e. 
Dealers report very little call now for sun-dried stock, and 
this class of goods is in some accumulation. Some lots in 
quarters sold at 5c, and up to 5c is asked. Slices in bags 
sold at 4% to 5%ec. Future chops were held at the close at 
from 4% to 41%4ec, and waste met a moderate eall at from 3% 
to 4c in barrels in carload lots. There are a few Canadian 
chops on the market and holders quote 3% to 4c. Waste can 
be had at 2% to 3c delivered. Stocks of all small fruits are 
very light, and for raspberries small sales are making at 25%4e. 
Cherries seem neglected. 

A considerable movement has been reported in Smyrna figs, 
and there is a stronger tone in 2% inch and 2% inch faney 
layers. Choice stock in 1% inch and 2 inch layers is less firm, 
but in the former little is offered under 8% to 9c. Buyers seem 
to be fairly well stocked for immediate wants, but for the 
later holidays it is freely predicted that a good deal of fruit 
will be needed. The market for dates closed stronger at an 
advance to 4%c for Hallowees, and 3%ec for Sairs. The 
record direct cargo was landed by the Bautu on November 16. 
The Griqua, the third direct steamer, is made due on Decem- 
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ber 10. The date of arrival of the opposition steamer, 
Cheruskia, is still in doubt. Currants closed higher at 7%c 
for fine Amalias uncleaned in barrels. Cables from Greece at 
the close quoted 22/ 9d to 23/ 9d e and f on fine Amalias 
uncleaned for prompt shipment. Stocks on the spot are 
firmer. A good deal of cleaned fruit is needed for the late 
holiday trade. 

Prunes are dull. All medium sizes, however, are held with 
confidence, and the trend of: values seems to be firmer. Little 
stock in 60/70 to 80/90 is offered. On 30/40 and 40/50 
supplies are fair. It is to be noted in this connection that a 
considerable stock is in transit for this market, and much fruit 
is fully due to relieve the temporary searcity. Apricots com- 
mand little or no attention. -Peaches are freely offered for 
shipment from the coast. There is an easy undertone and 
buyers are content to take only stock needed for immediate 
wants. Seeded raisins, though, in jobbing request rule a little 
easy on choice and fancy eastern pack. Plenty of stock is 
offered from the coast at 5 to 54%4e f.o.b. on fancy in 1- 
pound cartons without attracting buying attention here. 
Imported fancy raisins appear dull HELLGATE. 
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RocuHEster, N. Y., November 19, 1910. 

Epiror CANNER: The evaporated apple market is very 
strong here and prices have steadily advanced to 9 to 9c for 
prime, 914 to 9%¢ for choice, and 11 to 12c for fancy f. 0. b. 
in 50-pound boxes. There has been active trading at these 
higher prices locally on account of the fact that the output 
of dried fruits of all kinds in this locality has been much 
lighter than for a good many years. Some of the consuming 
markets have expected to see a decline, byt active buying on 
the part of the short sellers in the beginning has cleaned up 
the supplies, and although the shorts have not yet covered 
all their business and are still buying, the consumers are also 
taking hold. 

Cores and skins have advanced sharply, owing to scarcity, and 
the stock is not quotable under 3% to 3%c f.o.b. shipping 
point in bags. Chops are about cleaned up, and 4%e delivered 
New York in barrels has been paid. These goods have appar 
ently been oversold, the demand all season being principally 
from Europe. 

There is no manipulation to keep prices where they are, but 
simply a case of light supplies, and it is generally conceded here 
that prices will have to remain high until the next crop. 

C. C. HALL. 





New Orleans 





which are: 4-ounce oysters, 65¢ ; 5-ounce oysters, 70c; 6-ounce 
oysters, $1.10. THE TATMAN THOMPSON Co, 
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MEMPHIS, TENN., November 21, 1910, 

EpiroR CANNER: No futures have been bought yet in this 
market of any kind and our jobbers will not take hold until 
after the turn of the year. At that time, however, we think 
that they will go ahead and buy as usual. The situation here 
financially and commercially is in a good condition. Nearly al] 
the houses have made money, with possibly one or two excep- 
tions, and business seems to be running along smoothly, 

Stocks of corn are light. All our jobbers have had their 
contracts filled 100 per cent, but they did not buy extraordi- 
narily heavy. All of them will be in the market before the 
deliveries of 1911 come in. 

A good many of our jobbers already are short on peas, 
especially of the early June variety, and all of them will be 
in the market for peas before six months roll around. 

The stocks of tomatoes are not heavy, possibly with one or 
two exceptions. Judging from local conditions we believe that 
next spring there will be a quite an advance in tomatoes, 
but not before that time. Tomatoes are more of a fighting 
article than any other in the canned goods line, and this is 
the reason that tomatoes decline so easily and their advance 1s 
so hard to maintain. -The jobber holds off as long as possible 
before buying tomatoes at an advance, and the seller generally 
gets cold feet before the jobber will buy, and generally the 
packer needs the money. But the situation is strong, ~ 

Now, then, the entire canned goods line is about the same 
as the above three principal items, and to make a long story 
short, we are bulls from the moment 1911 arrives. 

Jacop J. Peres & Co. 
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NEW ORLEANS, November 21, 1910. 

Epitor CANNER: During the past two weeks business has 
not been so brisk, as our jobbers have been getting straight 
after making deliveries on their contract goods, which have 
been arriving during the past thirty days. Very little buying 
has been going on, jobbers just filling in when they have run 
short. 

Attention is now being paid to holiday goods, and very little 
buying will be done until after the first of the year. 

Stocks of canned goods are not very large and, with only 
fair trade, this market should be ready to place orders in the 
early part of 1911 for some lines. 

The shrimp pack is over and the quality is very good. Old 
contracts are about completed and the surplus stock is not large, 
but may be enough to run until spring pack. Prices remain firm 
at $1.00 for No. 1, and $1.90 for No. 1% f. 0. b. Biloxi or New 
Orleans. 

Oysters are now having attention, but the packers are 
not anxious to sell, as prices are too low. Some packers have 


St. PAuL, MINN., November 21, 1910. 


EpitoR CANNER: The canned goods market as well as that 
of other commodities in the wholesale grocery business is in a 
state which does not warrant further purchases until after 
inventory at the first of the year. There are a few items which 
would find a ready sale, but naturally they are the ones that 
are scarce and not available from first hands. Buyers consider 
their present stocks of canned goods ample for their wants for 
some little time, which is the condition that should exist in 
this locality, as the navigation season closes in a few days and 
it is always an object of the trade in this part of the country 
to get all their shipments in before the lake season closes and 
cold weather starts in. 

There seems to be a disposition on the part of some packers 
locally, particularly on the part of corn packers, to push the 
sale of 1911 pack. These offerings are looked upon by the 
trade in rather an indifferent way, although some are being 
sold where the brands have been established with certain 
buyers. The tendency seems to be for a stronger market on 
canned corn, but there is not much interest being shown in 
tomatoes. 

The past season has been an extremely favorable one on the 
general canned goods line in this locality, particularly as 
the fruit and vegetable crop was very small, and it gave the 
retailer and the jobber both a good opportunity to clean up 
all the odds and ends and receive 1910 fall supplies with no 
carryover of old stock. 

Jobbers seem to be better supplied with salmon than they 
expected and are well satisfied with their holdings, and 
consider them ample to carry them through. Of course, there 
are grades that will be in demand here and there after the 
turn of the year to take care of what we call ‘‘filling-in’’ 
orders. The trade in general is in a good, healthy condition, 
with the best of prospects for the coming season. 








withdrawn from the market, refusing to sell at present prices, NorTHWEST. 
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SIBLEY WAREHOUSE & STORAGE CO. "'si:c"."™ 


Telephone, Central 790 and 791 


We solicit your STORAGE. Our Warehouses are in the center of the Jobbing District. Rail and Water connections, no switch- 
ing charges. Rate of insurance, 55 cents. Our Warehouse Receipts are Accepted by All Bankers. 
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c. 8. TRENCH & CO.’S SEMI-MONTHLY REVIEW OF 
BUSINESS—TIN SYNDICATE PROBABLY IN 
FOR LONG PULL. 


The semi-monthly review of conditions in the com- 
mercial world by C. S. Trench & Co., New York, says 

“The optimistic view we took of the future of busi- 
ness in our last report was, we think, fully justified. 
In mentioning the favorable features, we spoke of the 
elections as an obstacle that would soon be out of the 
way. We were prepared to see a rebuke given to the 
New Nationalism of Mr. Roosevelt, a possible major- 
ity for the Democrats in the House, which could ac- 
complish nothing against the Senate. To find that the 
Democratic party has swept the country and now, with 
the Insurgents, control the Senate, is nothing short of 

a political revolution. In no possible way can such a 
hapelete turnover and the exhibition it has given of 
the public unrest and dissatisfaction be anything else 
but disturbing for business. Irrespective of w hether 
any important legislation will result in the next two 
years, and irrespective of whether the change will 
allay the public feeling that has caused this political 
revolution, and whether it will prove beneficial to the 
public welfare or not, there is nothing in it for business 
but unrest and unsettlement. The fact that the new 
Democratic house will not meet for over a year only 
aggravates and prolongs the uncertainty. 


“The tariff question has now come to stay with us 
day and night for perhaps two years. What this 
means, by past experiences we know too well. The 
advocates of protection must often ask themselves if 
the benefits of protection offsets the sudden and period- 
ical bringing up of the tariff with its consequent and, 
from the nature of things, periodical unsettlement of 
business. The unfortunate feature is that each day 
from now on brings us nearer this Nemesis. In the 
coming session it is quite possible that the Republican 
party before going out of office will attempt to correct 
some of the glaring features of the tariff, to benefit 
their position with the country when they go to them 
again in 1912 

“The small affect the complete political turnover 
has so far had in business, illustrates how confident 
business men were that we were entering a period of 
good business, and their reluctance even now to be- 
lieve that what has happened is going to spoil the 
otherwise good outlook. 

“We have never seen good business under conditions 
of change from Republican to Democratic rule, with 
the attendant changes in tariff, and there is no reason 
to believe a new record is to be made this time. Good 
may result, but business must suffer in the meanwhile. 

“Iron and Steel—The iron trade is seriously dis- 
appointed at the result of the elections, but more by 
fear of the affect upon general conditions than upon 
iron and steel conditions directly. In other words, the 
iron and steel industry is bothering very little about 
the tariff, for it has more serious and immediate 
troubles, and with prices at the present low level, com- 
pared with the level when the producers pleaded their 
case before the Ways and Means Committe two years 
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ago, there is room for considerable reductions in tariff 
rates without important results. 

“The U. S. Steel Corporation’s unfilled orders de- 
creased 286,153 tons during October, against 379,022 
tons in September, confirming our prediction in last 
circular of an October loss of 300,000 tons. The Cor- 
poration is dropping down to the position of having 
only current business on its books, and its monthly 
losses should continue to moderate. Confession has 
just been made that years ago the returns were padded 
by the inclusion of inter-company business, but with 
unusual reserve the Corporation fails to state when the 
obviously required reformation was effected. Meas- 
ured in terms of blast furnace operations, its produc- 
tion is now about 60 per cent of capacity, against 63 
per cent November Ist, and 67 per cent October Ist. 

“The iron industry as a whole is running at a rate 
indicated by 24,400,000 tons of pig iron annually, 
against a maximum rate of 31,600,000 tons last Febru- 
ary. A continuance of the gradual decrease is prom- 
ised for the next two months, as there is no promise 
in any direction of an early improvement in buying. 
Such railroad orders as are being negotiated are dis- 
appointing from their smallness in comparison with 
what the roads involved have purchased in times past. 

“Pig Tin—The Syndicate are probably in for a long 
pull, expecting to liquidate their holdings on America 
in the spring and perhaps treat the market to some 
pyrotechnics in January, in exercising the rights they 
have bought to call the metal for that month, and their 
straight purchases and also rights to double, etc., but it 
will only be at the expense of carrying an increasing 
load, and a largely increased cost of “their holdings. 
Last November, on account of being a Banka month, 
the visible increased over 1,300 tons. Given the same 
Straits shipments and foreign deliveries this month 
as last November, the visible will increase 2,300 tons 
at least, as the American deliveries will be certain to 
fall 1,000 tons or more under our deliveries in Novem- 
ber, 1909.” 


DEATH OF J. B. INDERRIEDEN. 

Inderrieden, founder and head of J. B. 
Inderrieden & Co., Chicago, died Saturday evening at 
his residence, 1439 North State street, after a two 
weeks’ illness. The end came at 9:30 o'clock. He was 
stricken with hardening of the veins an November 8, 
but his illness was not made known until nearly a 
week later. 

Mr. Inderrieden was born in Baltimore, Md., sev- 
enty-one years ago, and came to Chicago in 1864. He 
entered the dried fruit business, the firm name being 
Roessing, Inderrieden & Co. Later it became J. 
Inderrieden & Co. 

In 1865 Mr. Inderrieden was married to Miss Mary 
O. Le Beau, who, with their nine children, survives 
him. 


John B. 





To obtain expert help, used machinery in good con- 
dition, pea or corn seed, in fact anything needed by a 
canner, try a WANT AD. in this paper. 





















Used and approved by many of the largest canners in America. 


Anco fy Bran Non-Acid Solderin g 


4 Get your order in now and avoid delay. 


GARDEN CITY LABORATORY, 4134 S. Halsted St., CHICAGO, ILL. 
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SCHEDULE OF CANNERS’ ASSOCIATION MEET- 
INGS. 


National Canners’ Association, at Milwaukee, Feb. 
6 to 10, 1911. 
National Canned Goods & Dried Fruit Brokers’ Asso- 
ciation, at Milwaukee, Feb. 6 to 10, 1911. 
Canning Machinery & Supplies Association, Milwau- 
kee, Feb. 6 to 10, 1911. 
National Kraut Packers’ Association, Wednesday, 
November 30, 1910, at the Palmer House, Chicago. 
New York State Canned Goods Packers’ Association, 
Rochester; Thursday, December 8. 
Wisconsin Canners’ Association, December 8 and 9, 
at Republican House, Milwaukee. 
Minnesota Canners’ Association, Old Capitol build- 
ing, St. Paul, December 13, 14 and 15. 
Tri-State Packers’ Association, annual meeting, 
Wilmington, Del., January, 1911. 
Canners’ League of California, annual meeting at 
San Francisco, January 12. 
Ohio Canners’ Association, Memorial Hall, Dayton, 
week of January 9, 1911. 
National and State Association Officials, and Packers, 
Cleveland, O., December 6, at Hollenden Hotel. 











Interest in Milwaukee National Convention Is Increasing. 

There is abundant evidence of the interest which is 
being manifested in the coming annual convention of 
the National Canners’ and allied organizations, to be 
held at Milwaukee, Wis., February 6 to 10, I9QITI. 
Numerous inquiries concerning plans, etc., for the 
meeting are being received from all parts of the United 
States, indicating that there will be a large attend- 
ance. In fact, the convention promises to be a record- 
breaker in this respect as well as in some others. 

Necessarily plans for the Milwaukee meeting are in- 
complete as yet, but the many details are being handled 
as rapidly as possible, and in due time the programme 
will be announéed. As usual, reduced rates will be 
granted by the railroads. 

Hotel headquarters will be at the Pfister, but all 
meetings of the several affiliated associations will be 
held at the Milwaukee Auditorium. Milwaukee has 
ample hotel accommodations for a large number of 
people, other first-class hotels beside the Pfister being 
the Plankinton, St. Charles, Blatz, Republican House, 
the Gilpatrick, Maryland, and Schlitz. THE CAN- 
NER WILL KEEP ITS READERS POSTED RE- 
GARDING THE CONVENTION AS FAST AS 
ARRANGEMENTS ARE COMPLETED. 

Will Allot Space to Exhibitors at the Milwaukee Convention. 

Secretary James A. Hanna, of the Canning Ma- 
chinery & Supplies Association, has addressed the fol- 
lowing important communication to the members of 
that organization : 

GENTLEMEN: The directors of your association will meet at 
Milwaukee on December 9, 1910, for the purpose of allotting 
space to all exhibitors whose applications are in at that time. 
In order to do this, they ask every one intending to make an 
exhibit to let them know not later than December 1; also 
the nature of the exhibit as to size, height, etc. 

The power will be furnished, and is electrical, of 220 voltage 
for power and 110 for lighting, current alternating. Arrange- 
ments can be made also for steam and water. 

Each exhibitor must furnish his own motor, which he can 
either bring or rent in the city. 

All applications must be accompanied by check covering 
amount, at $10.00 for first space and $2.50 for each additional 
space, the unit of space being 100 square feet, and as nearly 
square as practicable. 

The annual dues for the year 1911 will be due December 1, 





1910. Promptness in sending in this amount, $15.00, will 
be very much appreciated. 
Any further information will be gladly furnished upon appli- 
cation to the secretary. Yours respectfully, 
CANNING MACHINERY AND SUPPLIES Ass’y, 
J. A. Hanna, Secretary. 


Annual Convention Wisconsin Pea Packers’ Association at 
Milwaukee, Dec. 8 and 9. 


The annual meeting of the Wisconsin Pea Packers’ 
Association is announced by Secretary Charles Voigt, 
of Sheboygan, for the Republican House, at Milwau- 
kee, on December 8 and 9. The meeting will start 
with an open session at 2 o'clock in the afternoon and 
will be followed by a smoker given by courtesy of the 
Chisholm-Scott Company to the canned goods packers 
of the state of Wisconsin. The closing business ses- 
sion of the convention will be held the following morn- 
ing. 

The annual convention of the Wisconsin Pea Pack- 
ers’ Association is one of the most important of the 
state canners’ meetings of the entire year, and there 
will be a very large attendance from Wisconsin and 
all over the eastern half of the United States. 


Highly Successful and Well Attended Meeting of Western 
Canners’ Association Held in Chicago. 


So business-like and well attended was the meeting 
of the Western Canners’ Association, which was held 
at the Great Northern Hotel, Chicago, on November 
17, that it can, without exaggeration, be spoken of as 
the most successful meeting held by the Western in a 
long time. Everybody seemed intent on the business in 
hand, and the result was that a good deal of real work 
was put through in about half the time ordinarily 
taken. Instead of holding two sessions the packers 
stuck to it and finished in one everything coming be- 
fore them. The dispatch with which the business un- 
der consideration was handled caused much favorable 
comment, too. It was remarked that “That’s the way 
to do it.” No less a veteran than Mr. D, W. Archer, 
one of the founders of the Western Canners’ Asso- 
ciation, said that he had never attended a meeting of 
canners where the business was put through with more 
dispatch. The meeting, it should also be said, gave 
publicity for canned goods a big boost. 

The meeting was called to order by President Roach, 
the minutes of the last meeting being read by Secre- 
tary F. F. Wiley, and on motion adopted. 

Western Canned Goods Statistics. 

President Roach then announced that the meeting 
had been called for the purpose of discussing business 
matters of interest to the Western association. He 
explained that a meeting of the executive committee 
had been held the evening previous and a program 
arranged, which, he announced, would be taken up in 
order, starting with the reading of Secretary Wiley’s 
statistical reports. ; 

The statistics relating to the 1910 pack in the terrt- 
tory covered by the Western Canners’ Association were 
very incomplete, although Secretary Wiley had labored 
hard to get the packers to report. The statistics, how- 
ever, were not so incomplete that they did not show 
a very strong situation on corn, tomatoes, pumpkin 
and other spot vegetables in the West. j 

There followed a discussion of methods of obtain- 
ing accurate statistics. Mr. J. W. McCall, of Gibson 
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THE “PEERLESS” HUSKER 


OPERATED EVERY DAY LAST SEASON IN 


55 FACTORIES 


AND GAVE UNIVERSAL SATISFACTION 


CAPACITY— ALL A PERSON CAN ENDURINGLY FEED 





Bloomington, Ill., Oct. 29, 1910. 
Peerless Husker Co., Buffalo, N. Y. 

Gentlemen:--After using three of your "PEERLESS" Huskers on 
our Pack of Sugar Corn this Season in an experimental way to see 
what could be accomplished with them, beg to advise we have been 
so well satisfied with the result of their husking and silking 
capacity and operation that we are sending you an order for 
forty-two (42) in addition to the three we bought after trying 
them the past season. While there are other Corn Huskers on the 
market, we have decided that the "PEERLESS" is doing the most 
satisfactory work and is less complicated in its makeup and 
operation than the others. We wish to congratulate you on your 
success in the manufacture of the "PEERLESS" and the Packers of 
Sugar Corn are to be congratulated, also that such perfection 
has been reached in this line of manufacture. 

Sincerely yours, BLOOMINGTON CANNING CO. 
(Signed) IRA S. Whitmer, Prest. 











Marshalltown, Ia., Oct. 19, 1910. 
Peerless Husker Co., Buffalo, N. Y. 

Gentlemen:--We take great pleasure in stating to you that the 
eight "PEERLESS" Huskers which we now have gave us the best of 
satisfaction. The only mistake we made was in not installing 
sixteen this year, rather than eight, and we expect to install 
eight additional machines. They gave us the least trouble in 
adjustment and manipulation of any machine on our floors this year, 
and we most heartily endorse them as the most practical Green Corn 
Husker we know anything about, not excepting man. 


Yours very truly, WESTERN GROCER CO. MILLS, 
(Signed) E. G. Mossman. 














Weare not offering you an experimental machine, but one which has been tried and proven in 55 
factories, and we absolutely guarantee to satisfy you on all counts. 

‘“PEERLESS” Huskers have a positive feed and positive discharge, will handle any sized ear of 
corn equally well, are not dangerous to the operator, have no delicate parts which require replac- 
ing two or three times each season, will not choke up, and can be handled by the class of help usu- 


ally found around corn sheds. THEY DO NOT NEED SKILLED MECHANICS TO OPERATE AND KEEP THEM RUNNING. 


Write today for a complete list of Users, Price and Terms 


PEERLESS HUSKER CO., 80-82-84 Terrace Buffalo, N. Y. 
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City, Ill., expressed the view that the best way to get 
complete figures on the packs was through the different 
state secretaries, who, he said, should co-operate with 
each other and with the secretary of the Western as- 
sociation. 

Mr. W. C. Leitsch, of Wisconsin, stated that the 
secretary of the Wisconsin State Association had gath- 
ered accurate figures on the pea pack of that state and 
that he would probably give the information to Secre- 
tary Wiley if applied to. Secretary Wiley answered 
that he had received a letter from Secretary Voigt, 
but that it referred only to stocks on hand and not at 
all to the size of the season’s pack. 

President Roach at this juncture addressed the meet- 
ing very earnestly, stating that the packers should 
work together, as in no other way could they get the 
best results. He urged thorough and cordial co-opera- 
tion of individual packers for their own good and the 
good of the canning business in general. 

Next it was moved by Ira S. Whitmer, of Blooming- 
ton, Ill., that the secretary make his statistical report 
as complete as possible by including figures in Ohio, 
Wisconsin and Michigan, and that these be turned over 
to the National secretary to be included in his totals. 
The motion was seconded and adopted. 


Increased Consumption of Canned Goods in the United States. 

Increasing per capita consumption of canned goods 
was the next matter considered. President Roach spoke 
forcefully on the fine work being done by the Pub- 
licity Bureau of the National Canners’ Association. 
He pointed out the effective work being done by the 
National association to promote the popularity of 
canned goods, and called on National Secretary Frank 
E. Gorrell to address the packers on this subject. 

Secretary Gorrell responded and made a very com- 
plete report of the promotional work being carried on 
by the National Canners’ Association; first, however, 
thanking the canners present for the hearty support 
given by them, a support which, he stated, had made 
his labors during the past year a pleasure to him. 


Secretary Gorrell Talks on Work of National Canners’ As- 
sociation. 

Referring to the publicity campaign, Secretary Gor- 
rell said: 

The Publicity Campaign of the National Canners’ Associa- 
tion has attracted the attention of advertisers all over the 
United States and has received many genuine commendations 
for its efficiency and thoroughness, when its limited expendi- 
tures are considered. 

Ordinarily an advertising campaign in order to be effective 
need a yearly expenditure of from $150,000 to $300,000, and 
when the first effort was made to start a publicity fund the 
originators had in mind only the investigation of false publica- 


tions and misleading stories which were appearing in the press 
of the country regarding canned foods, and the thought of 
doing any advertising was an after consideration, ag it was 
found that, because of the particularly advantageous surround- 





W. R. ROACH, 
President Western Canners’ Association. 


ings, the National Canners’ Association could not only sue- 
cessfully investigate the alleged ptomaine poison cases and 
compel the newspapers to make retractions but, in addition 
thereto, out of its limited fund of about $20,000, there would 
be considerable left which could be spent in buying space in 
the best periodicals and magazines of the country. 
INVESTIGATION OF PTOMAINE CASES. 

In the last few months the Bureau of Publicity has been 
most active in investigating ptomaine poison cases which 
have been appearing in the newspapers from time to time, 
and out of 100 cases investigated the secretary has found 100 
fakes. 

In each case the attention of the newspaper has been called 
to these false publications and a retraction obtained whenever 
thought advisable. 

In handling these cases it was soon found that so far as 
the newspamay® were concerned it was nearly always an inadvert- 
ence or ové#@ight more than an intention to harm the industry. 
In all of these cases the editor was shown the harm that he 
was doing a great industry by not sufficiently following up 
the different reports and finding out the truth before the publi- 
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cation was made. In every case his friendship was sought and 
obtained so as to avoid repetitions. Indeed, in many cases he 
was made a convert and induced to publish articles of praise 
respecting the industry and economy and healthfulness of the 
product. ; ’ 

Another very interesting part of Secretary Gorrell’s 
remarks related to the work done by the Publicity Bu- 
reau to call the attention of newspaper publishers and 
editors to the injustice to the canning industry of ill- 
considered articles reflecting on the integrity of canned 
goods. He showed that a great deal of valuable work 
had been done in that direction. 

Regarding the direct advertising of canned goods to 
increase consumption, Secretary Gorrell said: 

Facing the belief in the public mind that canned goods were 
unwholesome because they contained chemicals and other unnat- 
ural preservatives, the energy of our campaign was directed 
in trying to overcome this prejudice. It is well to say that 
this prejudice has been years in growing, and our speed in 
helping to wipe out the same has been remarkable even beyond 
our most sanguine expectations. 

The limited fund of money at our command was spent in 
buying the best advertising talent that money could get, have 
this talent prepare a most attractive series of advertisements 
which were intended to work on the mind already prejudiced 
through false and misleading statements of the press and 
periodicals. ; : 

It was thought best to use full-page advertisements which 
would strike hard blows, although the expense was much 
larger. Magazines used were the Ladies’ Home Journal, 1,200,- 
000 circulation; Ladies’ World, 500,000 circulation; Saturday 
Evening Post, 1,500,000 circulation; American Magazine, 
300,000 circulation; Munsey, 650,000 circulation; Everybody’s, 
650,000; Designer, Delineator and New Idea, 1,500,000; Good 
Housekeeping, 300,000; McCall’s Magazine, 1,000,000. 

Finding the Saturday Evening Post to be reaching the 
greatest number of interested persons, we ran subsequent 
advertisements in this weekly until our funds were exhausted. 

Going over the above figures roughly, it will be seen that 
we reached nearly 7,000,000 homes through these excellent 
advertising mediums, going into several two or three times. 

Splendid publicity work was obtained through the publication 
of stories in the daily newspapers throughout the country. Out 
of the list over 500 representative ones were selected and 
these were furnished with readable articles on the industry. It 
is interesting to note that over 70 per cent of these papers 
accepted these articles, and they were published as other 
matters of news. 

If we were compelled to pay for this space it could not have 
been bought for less than $75,000, and remember that all 
this was done in addition to the regular advertising appearing 
in the magazines, and the entire cost was about $20,000. 


Secretary Gorrell was liberally applauded at the con- 
clusion of his remarks, as he showed that his office is 
rendering valuable services to the canning industry, 
and made a fine impression on his audience. 

President Roach followed Mr. Gorrell with a few 
pertinent remarks, concluding by calling upon various 
packers present for comment on the publicity and other 
work of the National association. The first to respond 
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was Mr. McCall, of Gibson City, Ill. He paid a high 
compliment to Gorrell on his good work and moved, 
seconded by Mr. Grafton Johnson, of Indiana, that a 
vote of thanks be tendered him. A member suggested 
that it being a rising vote. This was adopted, and 
when the vote was called for every man in the room 
stood up. 


Marion Harland Well Known in Canada. 


In further explanation of the National Association’s 
publicity work, particularly as to how the services of 
Marion Harland, the famous expert on domestic sci- 
ence, became enlisted in the canners’ cause, it was re- 
lated how the president of the Dominion Canners, Ltd., 
hearing of Marion Harland’s “The Story of Canning,” 
published as an introductory to the booklet containing 
her two hundred recipes for dishes prepared with 
canned food as the basis, wrote to the headquarters of 
the National Association in regard to obtaining copies 
of the booklet for distribution in Canada, saying at the 
same time that Marion Harland was as well known in 
Canada as in the United States. Incidentally, Mr. 
Gorrell gave THE CANNER credit for first calling his 





FRIEND F. WILEY, 
Secretary Western Canners’ Association. 


attention to Marion Harland’s writings on canned 
goods. 

Secretary Gorrell also explained Marion Harland’s 
conversion, saying that formerly she believed canned 
goods contained chemical preservatives and other food 
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adulterants. However, upon her attention being called 
to her mistake, she investigated in her own laboratory, 
and when she found that she was wrong, frankly ac- 
knowledged her error. 

Some time later it occurred to Secretary Gorrell 
that a booklet of canned recipes would make mighty 
good advertising. It also occurred to him that Marion 
Harland would be the best person to get to write the 
booklet. Accordingly, after the idea had been ap- 
proved by the National Executive Committee, it was 
suggested to Mrs. Harland and accepted. 

This authority on cooking, as Secretary Gorrell 
stated, is doing other valuable work for canned goods, 
in training domestic science lecturers, who in their 
lectures throughout the country have been educated to 
say a good word for foods in cans. 


President Leitsch Recalls a Suggestion. 

President Leitsch of the Wisconsin association fol- 
lowed Mr. Gorrell and, in commenting on the publicity 
work, recalled a suggestion to the national secretary 
a year ago, that much good could be accomplished by 
attending state association meetings. President Leitsch 
also complimented Secretary Gorrell on the fine work 
accomplished and invited him to attend the annual con- 
vention of the Wisconsin Canners’ Association at Mil- 
waukee, in December, there to tell the Wisconsin 
packers what the Publicity Bureau is doing to promote 
increased consumption of canned goods. 

President Leitsch, in concluding, said that good 
could be accomplished by getting in touch, through 
the national secretary’s office, with state university 
food department lecturers and inducing them to say a 
good word for canned goods. 

Secretary Gorrell again arose and said that his office 
could undoubtedly do much more good work if packers 
would permit him to enlarge his office force, by pro- 
viding the necessary funds. “We have got to com- 
mence,” continued Mr. Gorrell, “at the top, with the 
food officials, and work down in order to most effec- 
tively reach the American public.” 

At this juncture, Mr. McCall remarked, referring to 
false statements in regard to canned goods, that even 
Pellegra have been charged against them. Mr. McCall 
said he had seen this in an Iowa newspaper. 


Roach on Needs of Canning Business. 

At this point President Roach, in another of those 
characteristic, earnest speeches of his, made a plea for 
support for the Publicity Bureau. “No other busi- 
ness,” said Mr. Roach, “needs publicity as much as 
ours needs it. The canning business’ greatest need is 


for larger demand, and I will be one of one hundred 
to give $1,000 apiece for the 1911 publicity fund.” Mr 
Roach, referring to the list of subscribers, asked all the 
packers present to look it over before leaving the room 
and he also suggested that many of the subscriptions 
were too small, referring to the successful canned 
goods advertising done by the Snider Preserve Com. 
pany, of Cincinnati; the packers of the “Yours Truly” 
brand of food products, the Van Camp Packing Com- 
pany, and others, and made a strong appeal for doubled 
subscriptions for the campaign during the coming 
year. “We packers should be liberal with ourselves,” 
continued the speaker, “and liberally support the cam- 
paign and try to put canned goods in every household 





FRANK E. GORRELL, 
Secretary National Canners’ Association. 


in the United States. People suspect canned goods, 
and the only way to teach them that they are pure and 
wholesome is by advertising.” 

Again calling upon those present for expressions in 
regard to the publicity work, President Roach asked 
Mr. McCall what he thought of it. The latter replied 
by saying that he believed consumption could be dou- 
bled or even trebled by advertising and that it would 
pay packers to double their subscriptions to the fund. 

National President Sears was next called on and 
drew attention to the value of the advertising already 
done. “Before people will use canned goods,” said Mr. 




















WE ARE DESIROUS 


of obtaining brokerage accounts, or to act 
for manufacturers as their agents in New 
York and vicinity. We are in touch 
every day with the Wholesale Grocery 
Trade, and are personally acquainted with 
each and every buyer. Any firm reading 
this advertisement, who desires to be rep- 
resented in our market, we would be glad 
tohearfrom. Can furnish best references. 


C. K. SHERWOOD CO. “sew ‘omen 




















JONES’ 


CAN WASHER 
AND STERILIZER 


Many large canners are wash- 
ing all their cans—and all 
canners should do so. 





For further particulars, address 


SPRAGUE CANNING MACHINERY CO. 


DANIEL G. TRENCH & CO., Agents CHICAGO, ILL. 























THE CANNER AND DRIED FRUIT PACKER. 





| CLIMAX FIRE POT 


For Heating Capping Steels and Soldering Irons 





Greatest efficiency. Least consumption 
of gas. Heat is retained by thick fire clay 
and very small flame keeps pot hot. Burns 
manufactured, natural or gasoline gas. Fur- 
nished with burner entering at top, side or 


bottom. 
In ordering state size of irons to be used. 


The C.M. Kemp Mfg. Co. 


Baltimore, Md. 


Manufacturers of the celebrated 20th Century Gas Machine. 








If you will use the Blakeslee 

Simplicity Can Righting Machine 
it will be impossible 
for a can to enter 
your filler bottom 
end up. 

The Cans will 
roll by gravity and 
thus do away with 
all expense of truck- 
ing. 

The machine is 
adjustable for No.2, 
No. 2% and No. 3 
cans. 

All parts of the 
machine are pinned, 
therefore there is no chance for it to get out of 
adjustment. ‘The users say it will save its cost the 
first season. Can you ask fora better endorsement 
than this? 

Ask more about the machine. Address 


The Huntley Mig. Co. 
Silver Creek, N. Y. 


Or the manufacturers 


Burden & Blakeslee, Cazenovia, N.Y. 





Morral Bros. 
Morral, O. 




















THE UTILIZATION OF 
WOOD WASTE BY DISTILLATION 


A general consideration. of THE NEW INDUSTRY, 
including a full description of the distilling apparatus used, 
and the principle involved, also methods of chemical con- 
trol, and disposal of the products. 


FIRST EDITION 


Illustrated by seventy-four engravings. One hundred and 
fifty-six pages. Bound in cloth. Sent to any address, post 
paid, on receipt of $3.20 


The Wood Waste Distilleries Company, Inc., 
Wheeling, W. Va., U. S.A. 








INDUSTRIAL ALCOHOL STILLS 


5 Gallon, Tax Free, $135.00 


Pays for itself every month. 

75 to 500 Gallon Stills. . 

Installed under guarantee. 
Alcohol Solidified 


Thirty-three samples, solid 
alkaloid cubes, 194 proof, 
postpaid for $1.00. 


The Wood Waste Distilleries Company, Inc., 
Wheeling, W. Va., U. S. A. 





Try a Car of Our 


Made-Up Boxes 








You'll get a good case at the right 
price, and promptly 


All kinds— 
1 Ib., 2lb., 2:lb., 3 Ib., 10 lb. 


Bell-Coggeshall Box Co. 


Incorporated 


Louisville, - 


Kentucky 
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Sears, “they must be taught that they are pure, health- 
ful and economical. The people need to be converted, 
to be made believers in canned goods, and the plan of 
advertising adopted will open up the way to a much 
larger consumption.” President Sears concluded by 
saying that the advertising campaign referred to by 
Mr. Gorrell had reached more people in proportion 
to its cost than any advertising campaign ever at- 
tempted. 
Gerber Would Double Subscriptions to Campaign. 

Frank Gerber, of Michigan, at this juncture moved 
that the subscriptions of members to the Publicity 
Fund be in future at the rate of $2 per thousand cases 
of goods packed. 

This was seconded by Gene Dickinson, of Eureka, 
Ill., but Mr. McReynolds, of Kokomo, Ind., moved to 
amend by making $2 per thousand cases the rate for 
all canners, instead of members. The amended motion 
was carried by a standing vote, every packer present 
rising. 

Packers Opposed to Dating. 

The next question to come before the meeting was 
the matter of canned goods dating. This was brought 
up by President Roach, who advised packers to make 
their representatives in Congress and the state legis- 
latures pledge themselves to oppose the dating of 
canned goods. 

Grafton Johnson, of Indiana, arose and suggested 
that more could be accomplished by securing such 
pledges before, rather than after, election. 

J. W. McCall, of Gibson City, IIl., stated that, in 
his opinion, the problem was to create a big demand 
for canned goods, so that there would be no carryover 
from ore season to another. 

This ended a discussion in regard to canned goods 
dating, and when a reference was made to futures the 
meeting declined to discuss that subject at all. 

Unequal Express Rates on Canned Goods Samples. 

For a long time past canners have complained of 
the inequality of express rates, this having been men- 
tioned in Secretary Gorrell’s address as a matter to 
which the National Association is giving attention. He 
referred to the data and information relative to express 
rates that was contained in a report of a committee, of 
which Mr. S. F. Haserot, of Cleveland, was chairman, 
which was read at the first Atlantic City convention. 
In order to throw all possible light on this subject, 
THE CANNER reprints the committee’s report as fol- 
lows: 

Report on Express Rates. 

‘*The canning industry and every individual canner must 
use the express facilities of the country largely in sending 
samples to representatives, brokers and prospective buyers in 
the inception of a business proposition, and again, in confirma- 
tion of sales; or, when the goods are sold for future delivery, 
for approval of lines sold in connection with contract. 

‘¢When it is understood that a hermetically sealed can of 
food when opened for examination has completed its usefulness 
as a sample, the necessity of the continuous use of the express 
companies for prompt carriage of samples will be appreciated. 

‘*A manufacturer of gloves would submit a sample of his 
product in a certain direction and his representative can use 
this sample practically throughout a given territory and still 
get some use out of it at the end of a certain time. The 
representative of a shoe manufacturer can show his wares 
over a very extended field and at the end of that time he 
still has value in his samples. A manufacturer of cans sub- 
mits samples of his product in various directions, his salesmen 
ean use such samples constantly and they are still of value, 
regardless of use. 

‘On the contrary, a can of fruit or vegetables when opened 
for the inspection of a buyer can seldom be used more than 
once and for that day alone. In view of this situation as it may 
relate to samples of canned food, such samples being of no 
actual commercial value except as samples, the product should 


be entitled to a class rate. The investigations of the committee 
have developed these important facts: 

‘‘First—That an excessive rate is charged by express ¢om. 
panies for service in the carrying of samples of canned fooq 
The article, being intended for purposes of sampling only and, 
therefore, being of no great value—thus necessitating no special 
care—should be entitled to a classification of its own and should 
be carried under a lower rate than now in force. 

_ **Second—That all the express companies operating in the 
United States are apparently working in such a state of 
beatified harmony in connection with rates that, to all intents 
and purposes, a complete monopoly exists. 

‘*Third—That discrimination exists which should be ¢or. 
rected if the people of this country desire to do business with 
their neighbors under a ‘live and let live’ policy, which policy 
would certainly be advocated by all of those who are not 
subservient to or identified with protected industries or monopo- 
listie enterprises. 

‘*Your committee on freight, express and telegraph rates 
consists of busy men. It has no paid representative at its 
command. Its work, under the circumstances, has been limited 
to such investigation as the members could personauy under- 
take. The committee deems, however, that it has gathered 
together sufficient data and facts to make it desirable that 
they be presented for your consideration and action. Insofar 
as the meager investigation of the committee has extended 
with the time and opportunities at its command, it appears that 
express rate discrimination does not exist as between the large 
shipper and the small shipper; but, as against communities 
which are unfortunate enough in their location to be taken care 
of by but one express company. Discrimination of this kind 
reveals a condition of affairs in the express field far from 
being a ‘square deal.’ 

‘*The following facts, represented by letters secured from 
express agents at the various points named, will indicate the 
situation very clearly. As a matter of convenience, we will 
term the letter from Forestville, N. Y., ‘Exhibit A’; the one 
from Dunkirk, N. Y., as ‘Exhibit B’; and the one from 
Cleveland, ‘Exhibit C.’ 

‘¢ (EXHIBIT A.’ 
(Copy of letter quoting rates.) 
‘“ FORESTVILLE, N. Y., March 2, 1905. 
‘*The Haserot Canneries Co., Forestville, N. Y. 

‘*Dear Sirs: In reply to your inquiry requesting rates 
on shipments of 45 pounds to Philadelphia, New York, Boston, 
Washington and Baltimore, I beg to advise that the charges 
will be as follows: 





I 03 ihe: mcrcew:< acmperenh & ensuing ek 2 vee 
ee Wk I Bai ooh 0b ccm ictwhs wceeb bea cencdetet 1.00 
he le I os 50-5 daa hss. ee eR eaehe ceeceseate 1.65 
oe ee oe eee 1.65 
By Ss RNA 6 ki ale s divin hs BHU NEE Keene qedicasie 1.75 
‘*Yours truly, 
‘¢_______ Agent. 


6¢ CEAMioss BP.’ 
‘Copy of letter quoting rates.) 
‘* DUNKIRK, N. Y., April 4, 1905. 
‘*The Haserot Canneries Co., Forestville, N. Y. 
‘*Dear Sirs: Please find rates as per your request: 


io Se ae oe ee rr err $1.00 
Dunkirk, N. Y., to Philadelphia, 45. ]bs................. 1.00 
Dunkirk, N. ¥.; to Beier, O65 TR. 50s iss Sen seed sacs 1.00 
SPOMMIER, IN, 3, CO INOW BONN, BO POM. 56 vccce ce ccsecinne 1.00 
Dunkirk, N. Y., to Washington, 45 Ibs.................. 1.00 


**Yours truly, 
6 ¢ ——, Agent. 
‘¢ CEXHIBIT C.’ 
(Copy of letter quoting rates.) 
‘*CLEVELAND, O., March 1, 1905. 
‘*The Haserot Canneries Co., City. 

‘Gentlemen: In reply to your favor of February 28 asking 
rates on shipments of 45 pounds to Philadelphia, New York, 
Boston, Washington and Baltimore, I beg to advise that the 
charges would be as follows: 


ee Ns isis ns. cape ie dindes sates ckwne nea $1.00 
ee Ms Mea OIG ee RCC Rieke eu senccvenceces 1.00 
ite Be, RE ee errr rererr rin 1.00 
ee ee I ss ob canoe ov eadelag sacs 3600 ie 1.00 
2 Gh” RR or ree lr |) eer 1.00 


‘‘Trusting that you will favor us with the shipments when 
ready, I remain, 
**Yours truly, 
efi Agent. 
‘¢The committee desires to call the attention of the board 
to thi fact, that a package weighing 45 pounds containing 
samples of canned goods may leave Dunkirk, N. Y., en route to 
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| The Morral Green Corn Husking Machine 


The Morral Green Corn Husking Machine has proved a great success the past season and has made a great 
record for a new machine. We placed 38 of these machines in ten different factories, and every machine did 
satisfactory work, and did not have a single machine condemned. The Morral Corn Husker has great capacity 

which makes it a very paying proposition to the canner. It can be operated at a speed 
of 90 ears per minute, and one man can feed it. It has a Patent Auto- 
matic Butting Device whereby the butt ends of the ears are removed 
at the proper place without the feeder adjusting the same. It has a 
force feed and does not choke up like some other makes of huskers. 








i It is simple and strongly built, and if you are in the market for husking machin- 
ery it will pay you to write for further information, and see this machine 
| before you buy. 
| TESTIMONIALS 
Morral Bros., Morral, Ohio. Eureka, Ill., Sept. 9, 1910. 


Gentlemen: We confirm herewith our order given personally today to your Mr. W. W. Morral for fifteen more 
of your Morral Huskers, for our season of 1911. The twenty-five bought this year have given us thorough satis- 
faction, as this additional order will attest. Yours truly, 

DICKINSON & CO., By Gene Dickinson. 


Morral Bros., Morral, Ohio. Spring Valley, Ohio, Oct. 24, 1910. 
Gentlemen: We used four of your huskers this season; we put up our entire pack with them. They do the 
work; we are satisfied. They are all you claim for them. It becomes a pleasure to pack corn when one has the 
Morral huskers, for he knows that the corn will be husked. They do not begin to lay off about 3 P. M., and 
slack up, but keep right on with a steady stream of corn; always ready and at all times. Thanking you for 
what you have done for the packers, we remain, Very truly yours, 
OPE THE SPRING VALLEY PACKING CO., 


Per G. W. Snook, Mgr. 
Write for circulars and further particulars. Address 


MORRAL BROS., Morral, Ohio. 
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Would You Dress a Pig in Silk? 


No? Why then do you put an expensive label on a can 
that will soon become spotted, rusty and unsightly. Why 
not lacquer the can and keep it in harmony with the label ? 


U p én t Oo om D a t e The increased sales will more than pay for the lacquering. 
BARRETT'S Prevent and Cover Up Rust 


Improve the Appearance 


P ea Viner LACQUERS Increase the Selling Qualities 


BARRETT ’S Lacquers come in attractive colors and 


i Mo can be applied with machine or brush. SAMPLES 
The Pillmore-Anderegg Triple ia QUOTATIONS pegonnlin ly P. oe 
Beater System M.L. BARRETT & CO., 219 Lake St., Chicago, Ill. 


(Patented ) 


Will do double the 
work of any other 
viner on the market 


WHY NOT BUY AN 














Fruit, Vegetable & Ketchup 
Processor Wanted 


We desire to engage a young or middle aged man, expe- 
rienced in the packing of fruits and vegetables, also ketchup. 
Past record must be such as to bear the most rigid investigation. 
For the services of a man of this kind, we offer a desirable 


THE PILLMORE-ANDEREGG position. State with whom employed previously,age, whether 


COMPANY single or married, salary expected, with full particulars. 
| WESTERNVILLE, N. Y THE BURT OLNEY CANNING CO. 


For terms and particulars address 











Oneida, N. Y. 
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Washington, D. C., for instance, and for this service the express 
company charges $1.00. If this package starts from Forestville, 
N. Y., going over the same rails and handled by the same 
express company, the cost to the shipper is $1.75—and the 
distance is nine miles less. 

**It would appear, therefore, that this package could be 
shipped from Forestville, N. Y., to Dunkirk, N. Y., and re- 
shipped to Washington, D. C., back over the same rails at a 
less price than the original charge for direct transportation 
from Forestville to Washington. 

‘*Further comment as to whether the discrimination in rates 
exists is unnecessary. The particular case in question was 
placed before the district manager of one of the large express 
companies and the question was asked as to why the condition 
existed. The answer was that there was no reason for it 
except that all express companies operated under this rule in 
connection with non-competitive points. The word ‘competi- 
tive’ here seems a misnomer, since the committee, in its 
investigation, has not been enabled to find that any competition 
exists in the express field. 

**In view of the facts as above outlined, the committee 
desires to present the following recommendations: 

‘*First—That the committee of this Association known as 
the committee on freight, express and telegraph rates, or a 
special committee appointed for the purpose, be authorized 
on behalf of the board of trustees of this Association to take 
up with the various express companies the subject of a special 
rate to be established under a new classification for samples 
of canned food, endeavoring to have such rate established at as 
early date as possible. 

**Seconp—That the board of trustees of this Association 
recommends to the Congress of the United States the adoption 
of legislation which may bring about the establishment, by the 
United States Government, of a system of parcels post under 
the charge of the United States Postoffice Department. 

‘*THIrD—That the board of trustees of this Association 
authorizes the committee on freight, express and telegraph 
rates to present the facts as above outlined relating to dis- 
crimination in rates and other unjust inequalities which exist 
to the Interstate Commerce Commission or to the Department 
of Commerce and Labor—under the jurisdiction of whatever 
organization the subject would fall—requesting a complete, 
comprehensive, thorough investigation or the subject on the 
part of the government; and the adoption, if possible, of 
means to bring about a correction of the unfair condition now 
existing in connection with express rates.’’ 

Committee to Take up Express Rates. 

The suggestion was made that the best way to se- 
cure revision of express rates would be to appoint a 
good committee to take hold of the matter. There was 
some general discussion following, during which Harry 
C. Gilbert, of Indianapolis, pointed out that the proper 
procedure would be to send a committee to New York 
to confer with the traffic officials of the companies and 
urge reclassification. Mr. Gilbert also said that the 
express companies publish their tariffs and classifica- 
tions the same as do the railroads. 

A member pointed out that when the same question 
was up several years ago the Brokers’ Association at- 
tempted to get something done, whereupon Mr. Mc- 
Call, of Illinois, suggested that a joint committee of 
canners and brokers be appointed for this purpose: 

Both President Roach of the Western Association and 
the National Secretary urged a large attendance at the 
meeting at Cleveland, Ohio, on Dec. 6. This meeting 
was planned for national and state association officials 
only, but it was later deemed advisable to invite the 
packers. It will be an important meeting. As Secre- 
tary Gorrell said, it is time for canners to get together 
and map out their policies regarding the winter’s leg- 
islation. The discussion was ended by President Roach 
instructing Secretary Wiley to especially invite all state 
association officers to be present at Cleveland. 

Suggestions for National Convention Program. 

It was decided to suggest to the national officers that 
the following subjects be brought up for discussion 
at the Milwaukee convention in February: 

The Cost of Packing Various Kinds of Canned 


Goods. 





Label Allowances. 

A member suggested that “Child Labor Laws” would 
be a proper subject for consideration at Milwaukee 
but President Charles Latchem of the Indiana Canners’ 
Association called attention to the fact that this was a 
matter for the state associations to handle, owing to 
the differences in the state laws. 

On motion of Eugene Dickinson, of Eureka, Ill., sec- 
onded by Frank Gerber, of Michigan, it was voted to 
have the constitution and by-laws of the Western Can- 
ners’ Association printed and distributed, and the offer 
of THE CANNER to perform this work and bear the ex- 
pense of it elicited applause. 

On motion of Mr. McCall, of Illinois, it was voted 
to appoint a committee of three to prepare a paper on 
“Label Allowances,” the committee appointed being as 
follows: J. W. McCall, Illinois; E. W. Virden, Iowa: 
Frank Gerber, Michigan. 

Those Present. 


Dees. Th Es Si. hacbde ss deaweedvdncana ks iis bas Chicago 
Barnes, H, D....i0s. Mien - PRORIRE OG. 6 6 66. ic cccce Elgin 
Belknap, G. F....... P. Hohenadel, Jr., Canning Co., Rochelle 
Darling, W. C....... Sycamore Preserve Works..... Sycamore 
Dickinson, E. B.....Dickinson & Co................. Eureka 
rere a Re Pe Eureka 
a 2 wr Bloomington Canning Co. .Bloomington 
Tbs a5. “aie 'n da pp a KahS HOW kad oA nekeeE Chicago 
Goode, Frank....... Louis MeMurray Packing Co... .Pontiae 
i Se ae VP. A. Marth B Giis.ccckck »....Chicago 
Moore, Wm......... Illinois Canning Co.......... Hoopeston 
MeCall, J. Waececce Gibson Canning Co........ Gibson City 
Ok ee Pee Lanark Canning Co............ Lanark 
ae he Sree Rossville Canning Co.......... Rossville 
Stocking, Geo. E.....P. Hohenadel, Jr., Canning Co., Rochelle 
LL *£§ =e Hoopeston Canning Co....... Hoopeston 
Whitmer, Ira S..... Bloomington Canning Co... .Bloomington 
Johnson, Grafton....Grafton Johnson Canneries. ..Greenwood 
Latchem, Chas...... Wabash Canning Co............ Wabash 
McReynolds, C. W.... Kokomo Canning Co........... Kokomo 
Wiles, Be Ben cccccses Naomi Canning Co........... Edinburg 
Atieos, BH. H......: Sac City Canning Co.......... Sac City 
POM TE. Wi cccices Bowe COMBINE CO. oki ccc ccccccna Vinton 
McGirr, B. R.......Tipton Canning Co............. Tipton 
Bee, CO. W.ninssce VWirbor Cambie OB. oo. o 5s csccecic Vinton 
paem, B. W....6-. Cedar Rapids Canning Co., Cedar Rapids 
Baumberger, C. A....W. R. Roach & Co..........Northport 
Gerber, Frank....... Fremont Canning Co.......... Fremont 
Boeck, Wi Bs... sicess Pee et eee Hart 
Thomas, W S....... Thomas Canning Co...... Grand Rapids 
peourme, 2. M......: Grand Island Canning Co., Grand Island 
Wode, Adam....... hee ahd bet ekbnge «60.66 North Collins 
Pressing, W. C....... Pressing & Orr Co...........+.- Norwalk 
IE, The Week. Sei Sera Sa coed cascade se sties geet de Circleville 
STE ere er ree ee ere eee Circleville 
eS ae eres Sears & Nichols Co.......... Chillicothe 
Leitesh, W. ©. ....+. Columbus Canning Co........ Columbus 


Hohenadel, P., Jr....P. Hohenadel, Jr., Canning Co., Janesville 
Supply Men and Brokers. 


Dieting, G..c.cccces Chrisholm-Scott Co..... Brooklyn, N. %. 
ee Aer American Can Co.......... Chicago, Til. 
pas, Geer Ticecaes Sanitary Can Co....... Indianapolis, Ind. 


Gilbert, Harry C....Harry C. Gilbert Co... .Indianapolis, Ind. 
Gorrell, F. E., Sec’y. National Canners’ Ass’n..Bel Air, Md. 


ee a Se .- American Can Co........... Chicago, Il. 
Howlett, E. C....... Maryland Color Printing Co., Chicago, Ill. 
Kinsey, H. R........ Stecher Litho. Co.......... Chicago, I. 
i . A See U. S&S. Printing Co.......+.- Chicago, Il. 
Pamet, W. B.<<5 6s American Can Co.........- Chicago, IIl. 
Paver, Paul W...... ae ee EE. ORs en ces ve Chicago, Il. 
Rouse, Willard G....Easton Commission Co..... Easton, Md. 
Sanford, FE. L....... E. L. Sanford Co...... Indianapolis, Ind. 
Schuknecht, H. E....Worchester Salt Co......... Chicago, Ill. 
a rere Chrisholm-Scott Co........-.- Cadiz, 0. 
Selle, W. Hi OF .0c 2: : Peerless Husker Co....... Buffalo, N. Y. 
piméet, 6. “Wes ees. Sanitary Can Co...... Indianapolis, Ind. 
ae eae U. 8. Peinting Co.... 2... Chicago, I. 
OS Se oe ere Continental Can Co........ Chicago, II. 
Suydam, C A......: Continental Can Co.... ...Chicago, Tl. 
Temple, E. H.......American Can Co...........- Chieago, Il. 
i eS ae Sprague Canning Mach. Co. .Chieago, Ill. 
Zurndorf, M......../ American Label Mfg. Co..... Chicago, I. 
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THE HOUSE OF IDEAS 
Our New Factory the CANNED GOODS Labels 
Most Modern for Show Cards 

Label Work THE Novelties 


AMERICAN 
LABEL MANUFACTURING 
COMPANY 


Offices at Know what the 

New York, CANNERS 

Chicago, Baltimore, NEED Chicago Office, 
Philadelphia, Boston, M. ZURRDORF, Mgr. 
Pittsburg, Los Angeles, St. Louis 5 Wabash Ave. 
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A Great Improvement in Machines for Filling Tomatoes 
SEE THESE TESTIMONIALS :— 





Sprague Canning Machinery Co., Aireys, Md., Nov. 10, 1910. 

Chicago, Il. 

Gentlemen: 

Replying to yours of the 3rd, will say we are very much pleased with your Colbert Tomato Filler, as we 
never saw tomatoes look as nice as they do when the can is cut after a ‘‘Colbert,’’ and we can’t afford to be with- 
out ours. We are 

Yours truly, 
(Signed) WRIGHT & WILLEY. 


The Sprague Canning Machinery Co., Canton, Ohio, Nov. 15, 1910. 
Chicago, Il. 
Gentlemen: . 


Referring to yours of the 3rd inst., the Colbert filler we purchased from you last spring has given us the 
best satisfaction of any filler we have ever used. It filled the cans as uniform as, we believe, it possible for 
a maehine to fill. It packs a tomato far above the general standard. In fact, we have cut a number of cans 
that almost equal fancy hand pack. Only a few days ago we cut several cans that contained tomatoes large and 
perfect enough for slicing. When considering that these entered a 2 1-16” opening it must be conceded that the 
Colbert Filler has come to stay, and will set a new standard not only for tomatoes, but for tomato fillers as well. 

In our opinion the machine is without a parallel and will be for some time to come. 

Thanking you for the manner in which you have dealt with us, we beg to remain, 

Very truly yours, 
THE CANTON CANNING COMPANY, 
J. G. HARMAN, Secretary and Treasurer. 





Write for any further information you may want. 


Sprague Canning Machinery Co. ew CMICAGO 
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Brokers’ 








Market Opinions 
Selections from the Weekly Canned Goods Circulars Issued by Prominent Commission Firms 
East and West 





—_—_ 





By Frank T. Stare Co., Waukesha, Wis. 

Peas—Wisconsin pea packers are busy trying to fig- 
ure out what the other fellow is going to do on futures. 
For a good many years the price on future peas was 
decided by a few big packers. This year conditions 
seem to be different. No one seems to take the lead. 
The few that have named their prices have a string 
tied to them. December Ist will see future prices 
pretty generally established. 

By Strasbaugh, Silver & Co., Aberdeen, Md. 

Canned Tomatoes—The deadlock between the buyer 
and the seller seems to be broken. Tomatoes are again 
in request. More business has been booked the last 
two or three days than the two or three weeks pre- 
vious. The new schedule of prices and the step back 
on the part of packers has at last struck a sensitive 
chord in the buyer’s breast, and interest seems to be 
general in tomatoes at today’s quotations. Of course, 
offerings on the basis of present schedule of prices do 
not represent the majority of holders; some holders 
are waiting for an advance, which they claim is long 
overdue on account of the statistical position of toma- 
toes and which is generally admitted by buyers as pos- 
sible in the near future. From present indications, 
prices which have prevailed during the past week will 
not last very long and the market is in such a sensi- 
tive position that there is little assurance that the offer- 
ing for today will hold good for the first of the week. 
Few holders are willing to accept less than 52% cents 
for 2s, and almost all holders are declining less than 
75 cents for 3s. 10s are held on a proportionate basis 
of 95 cents for 3s, and the general supposition at the 
packer’s end is that 3s will eventually equalize the price 
of 10s. The supply of tos seems to be about exhausted 
and very few obtainable at any price. As a result, 
quantity buyers for manufacturing purposes have been 
compelled to turn their attention to 3s. 


By Smith, Rouse & Webster Co., Bel Air, Md. 

Prices have been up and down, and no matter the 
state of the market, packers have sold freely. Not- 
withstanding their finances, storage facilities, or ability 
to carry, they have met the buyer half way, until little 
is left of the remaining stock in first hands to offer. 

The little we have we are offering to the trade at 
fair prices, and if not sold it will not be our fault if 
you pay higher prices later on. 

During the week tomatoes have been in fairly active 
demand and the prices firm. 


By Harry C. Gilbert & Co., Indianapolis, Ind. 
Tomatoes—Tomatoes are very quiet, simply because 
there are so few to offer in this state, and the prices 
in the East make it impossible for the Indiana packers 
to get their ideas of price through. There are no 


standards at less than 80 cents f.o.b., and extra stand- 


ard quality for buyer’s labels is bringing 82'c to 85c 
whenever sold. The pack reported in this state and 


recently compiled in this office is about half of last 


year’s pack, and the surplus less than half of the hold. 
ings at this time in 1909. The first of the year seems 
certain to show higher values for tomatoes. Write 
us your special inquiries. 

Pumpkin—Most all of the pumpkin that has been 
packed in this part of the country has been sold and 
still there is a demand for more. If your trade has 
not taken care of its requirements, better have them 
protect now, or there will be nothing for them later 
on, when they have to buy. The crop in this part of 
the country was very small and, although the prices 
this year have been an inducement to the packers and 
every one of them has gone to extremes to pack pump- 
kin, the result has been a smaller pack than in pre- 
vious years. We understand that the pack of pump- 
kin and squash in the East is also very short. 


By H. C. Steckel & Co., Baltimore, Md. 

Spot Tomatoes—Withdrawal of lake and rail rates 
this week has brought out a good inquiry out of those 
sections affected by the advanced rates taking effect 
today, the 19th inst. Not only from such territory, but 
also from other sections, inquiry for spot tomatoes 
this week has shown some improvement over that of 
last week. Offerings of 3s are becoming more regular, 
and ‘with not as much disposition to shade holders’ 
ideas in order to secure the business. In 2s the market 
shows more strength, with the cheaper country offer- 
ings being pretty well cleaned up. Market on Ios con- 
tinues firm, at from $2.65 to $2.80 f. o. b. Maryland 
and Delaware factories. 

Spot Pineapple—The frequency again this week of 
orders for both sliced and grated, running from 50 
to 500-case lots, leaves lines here unsold largely con- 
fined now to remnants, with stocks of standard and 
extra standard grades, both sliced and grated, more 
especially in light supply. In consequence, there has 
been more inquiry and demand for the fancy and extra 
fancy lines at from $1.30 to $1.50 per dozen. 

Spot Berries—Stocks here of syrup berries are get- 
ting pretty well cleaned up. Also, in water berries 
there is not sufficient here to take care of the usual 
winter and early spring buying. 

Spot Peas—The cheapest thing on this market, and 
in fact in the entire Maryland and Delaware territory, 
are small lines of good standard Junes, at 85 cents, and 
several good lines of standard sifted Junes at 92% 
cents to 95 cents. 

Pea seed is scarce, but you can get your require- 
ments taken care of by placing a small WANT AD. in 
THE CANNER. 









MICHIGAN 
BEANS 


ANY QUANTITY - - 


We operate the largest line of Elevators in the best Bean section of Michigan 


SAGINAW MILLING CO. - 













ANY TIME 


[ASK FOR OUR QUOTATIONS 





Saginaw, Mich. 
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- NEARLY A GENERATION 


The Knapp Labeling and Boxing Machines have been on the market for nearly a 
generation. Hundreds of users the world over testify to the good work, speed and small 
cost of operation that distinguish the Knapp Machines. We are making a better Labeler 
than ever, and it is to our 1911 model that we wish to call your attention. 








This Machine is built on lines which permit free access to all parts and it possesses 
several valuable features which will appeal to all who use Labeling Machines. The Knapp 
Boxer, the only Machine of its kind, is something no packer should be without where cans are 
labeled by a machine. These two labor saving machines have greater capacity than any 
device yet produced, and are made for use by hand, electric motor or steam power as may 


be desired. 


Each machine is guaranteed to give satisfaction and we sell them on trial, which is 
a sure way to find out for yourself. The Knapp way is a good way. Let us tell you 
more about it. 








THE FRED H. KNAPP COMPANY 


Westminster, Maryland 330 Monadnock Block, Chicago, Ill. 















JONES & LAUCHLIN 


TN PLATE 


The new mills of the Aliquippa Department 
are turning out the highest grade of 


COKE PLATE FOR CANNING REQUIREMENTS 
Three leading brands : 
J & L Coke, J & L Aliquippa Coke 
J & L King Coke 


Send for tin plate ratio book and prices 


SALES OFFICES 


NEW YORK, 220 Broadway CHICAGO, Lake and Canal Sts. PHILADELPHIA, Arcade Bldg. 





BOSTON, 131 State St. CINCINNATI, Union Trust Co. Bldg. BUFFALO, White Bidg. 
CLEVELAND, Rockefeller Bidg. ST. LOUIS, Chemical Bldg. DETROIT. 810 Penobscot Bldg. 
ATLANTA, Fourth National Bank Bldg. SAN FRANCISCO, Crocker Bldg. 


Jones & Laughlin Steel Company 


American Iron & Steel. Works 
PITTSBURGH 
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C. K. Richardson, buyer of dried fruits for Austin, 
Nichols & Co., New York, is seriously ill at his home. 

S. H. Crocker, of the Crocker Grocery Co., Wilkes- 
Barre, Pa., spent several days in the New York market 
last week. 

Le Grand Cannon, of Stoddard, Gilbert & Co., New 
Haven, Conn., spent a portion of last Saturday on the 
New York canned goods market. 

B. O. Bowers, Jr., of B. O. Bowers Co., New York, 
returned to his desk early last week from a four weeks’ 
hunting trip in the Canada and Maine woods. 

Julius S. Edwards, manager of the Spokane Canning 
Company, Spokane, Wash., writes THe CANNER that 
he expects to be in Milwaukee in February for the an- 
nual national convention. 

Col. W. B. Archer, of the R. E. Funsten Dried Fruit 
& Nut Co., St. Louis, arrived in New York on Friday 
for a business visit in the grocery trade. He is mak- 
ing headquarters with Allen & Allen. 

Emil Mayer, of the Cincinnati Extract Works, Cin- 
cinnati, O., who has been visiting Charles P. Scholfield 
Company in New York for several days, states that 
there is a decided shortage in Maraschino cherries due 
to the short cherry crop. 

Charley Guelf, of the Jerome B. Rice Seed Co., 
Cambridge, N. Y., having some time since finished the 
fishing season, has begun putting up at the best hotels 
for the winter. C. P. has been making Chicago his 
base for the past week or so. 

Willard G. Rouse, president of the Easton Commis- 
sion Co., Easton, Md., was among those at the Great 
Northern Hotel during last week’s meeting of the 
Western Canners’ Association. He is looking hale and 
hearty and says that tomatoes surely are going to 
advance. 

“Billy” Palmer, of the American Can Company, is 
reported laying off for a few days, keeping the incuba- 
tor lamp burning at his chicken farm at Wilmette, II1., 
one of the most attractive suburban towns on the Lake 
Michigan shore, north of Chicago. W. B. P. is an 
expert poultryist, as well as topnotcher can salesman. 

W. B. Gere, of the Merrell-Soule Co., Syracuse, N. 
Y., was a visitor in the New York canned goods trade 
early this week. He stated that there were few lots 
of State peas carried over by packers, and that the 
few lots held over are not likely to be pressed for sale 
by holders in view of the anticipated active later mar- 
ket. 
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The will of Col. C. W. Griggs, president of Griggs 
Cooper & Co., St. Paul, which was executed in Febry. 
ary, 1906, was filed for probate at Tacoma, Wash., last 
week. The property of Colonel Griggs is estimated at 
$10,000,000. Four years ago the estate was divided 
among the heirs, Colonel Griggs himself and his sjx 
children forming the Griggs Investment Company, so 
that the portion of the estate covered by the will is the 
share of Colonel Griggs, or one-seventh of the estate. 
The executors of the estate are H. S. Griggs and E, ¢. 
Griggs. 

L. C. Housselle, of MacMonnies & Von Elm, of 
New York, Bordeaux and Marseilles, has been in Chi- 
cago the last few days calling on the wholesale trade. 
Mr. Housselle states that the French sardine pack has 
been very bad this year and only a few fish were caught 
that were suitable in size for the American trade. The 
Portuguese pack is now on and indications point to a 
limited quantity only of suitable fish. He states that 
mushrooms have a strong upward tendency. The sur- 
plus stocks of this article have almost entirely dis- 
appeared and the prices for goods now being packed 
will be considerably higher. 


J. L. Webster, a canned goods man of long expe- 
rience, has taken charge, commencing November 21, 
of the canned goods and dried fruit department of 
Grant, Beall & Co., 42 River street, Chicago. Mr. 
Webster will give a good account of himself in his new 
position. He possesses a pleasing and strong person- 
ality and an intimate knowledge of the canning busi- 
ness. For five years he was canned goods buyer for 
the well known McCord, Brady Company, grocery job- 
bers at Omaha, Neb., and while with them made a fine 
record. Grant, Beall & Co. are to be congratulated 
on securing the services of a man of Mr. Webster’s 
calibre. 


Those who are offering rich prizes to daring aviators 
have nothing on Robert’ P. Scott, the popular pea viner 
magnate of Cadiz, Ohio. As indicating Mr. Scott’s 
intense interest in aviation, note the following, clipped 
from a recent issue of the Plain Dealer, of Cleveland, 
Ohio: “Wheeling, W. Va., Nov. 12.—R. P. Scott, 
millionaire manufacturer of Cadiz, Ohio, and a candi- 
date for congress in the sixteenth Ohio district two 
years ago, has announced that he will give $5,000 to 
any aviator who will carry him from Baltimore to 
Wheeling in an aeroplane. The distance between the 
two cities is about 300 miles. Mr. Scott claims the dis- 
tinction of having been the first man to run an auto- 
mobile from Baltimore to Wheeling, and wants to be 
the first man to fly over the route.” 

















Michigan Beans for Canners 


Choice hand-picked Navy or second grades. 
Hand-picked Red Kidney. 


WE HANDLE THE OUTPUT OF OVER A 
HUNDRED MODERN BEAN ELEVATORS 


THE ISBELL BEAN COMPANY, Detroit, Mich. 
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CASH ASSETS. 
Accounts Receivable, Unpaid 


Surplus distributed pro rata to 
eredit of Subscribers’ ac- 








For information address 
LANSING B. WARNER, Attorney and Manager 
5 Wabash Avenue 
CHICAGO 


Premium Deposits.......... $ 38,942.20 
Cash in bank. ......0cc0ccssees 178,320.91 $217,263.11 
LIABILITIES. 
Re-Imsurance Reserve......... $104,196.51 
Due Sundry Persons.......... 7,632.16 
Reserve Fund Deposits........ 25,560.00 
Surplus Reserve............++- 13,060.37 


GUMEEO occ c ce ccbcccccowsioess 66,814.07 $217,263.11 


FIRE INSURANCE at 


CANNERS EXCHANGE 


ASSETS AND LIABILITIES. 


30th September, 1910. 
Surplus distributed pro rata to credit of 


SSURECTINOER? ROEOTMER S66. 606-050 6000:0% $ 66,814.07 
ee i re 25,560.00 
NP: MEINE iis 1 asc cerns adices aaa 13,060.37 
Net Contingent = ypeeanael Liability 

Oe ee ny are bre eee 12,156,502.44 
Amount of Policies in force 30th Septem- 

WE, SN co esdccesicspeveseccdoeaedad $12,261,936.88 
Net losses January 1 to September 30, 

1O1G, adjusted and paid. .....0.606006 $ 27,045.09 
Net premium deposits written January 1 

to September 30, 1910 (inclusive)..... 180,723.23 
Interest earnings January 1 to September 

arr 2,693.52 
Total Savings to Subscribers January 1 to 

BOPOMUNUE BU, TEU 666i ceed vowsecticcs 67,862.73 


ADVISORY COMMITTEE 
FRANK VAN CAMP, Chairman GEORGE G. BAILEY, Treas. 


Indianapolis, Ind. Rome, N. Y. 
L. A, SEARS, WM. R. ROACH 
Chillicothe, Ohio Hart, Mich. 


T. HERBERT SHRIVER, Westminster, Md. 


Officially Endorsed by The National Canners’ Association 


Also by the Canners’ League of California and Ohio Canners’ Association 

















SEEDS 


‘Spey who appreciate the value 

of RELIABLE SEEDS grown from 
carefully guarded seed stocks under 
supervision of experienced cultivators 
we are endeavoring to interest. 





We are growers of 


PEAS, BEANS, 
SWEET CORN, 
TOMATO 


and all other Seeds for Canners 














The W. W. BARNARD CO. 
SEED GROWERS 
108-110 W. Kinzie St., Chicago 

















Don’t Kick About Low Prices 


Just remember that manufacturing methods improve and 
your competitor is probably using better equipment than 
you; for instance, 


“THE REEVES” 
Variable Speed Transmission 


to regulate the speed of his cookers, fillers, cappers, 
blanchers, conveyors, etc. 








By turning a small hand crank you can increase the 
speed 1 can, 2 cans, 5 cans, 10 cans or more as your help 
becomes more skilled or as the condition of the material 
varies, or, a turn in the other direction reduces the speed. 

You not only increase the efficiency of your plant but 
better the quality of your product. 


Our Catalog tells all about it. Ask for it. 


REEVES PULLEY CO., “trorsnn® 
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Pure Food Progress 


Rulings, Court Decisions, and Latest News and Views of Federal and State Food Departments 








Convention of Food Officials. 

The tenth annual convention of the Association of 
State and National Food and Dairy Departments will 
be held at New Orleans, La., on November 29 to De- 
cember 2, inclusive, 1910. The program has already 
been published in THE CANNER. 


Druggists and Manufacturers Need Not Blame Parent Sub- 
stances on Label, Says Court. 

Druggists and manufacturers under the pure food 
law are not required to name the parent substances of 
a derivative when they state on the label the name and 
quantity of the derivative, according to the decision of 
Chief Justice Clabaugh in the supreme court of the 
District of Columbia last week in the antikamnia case. 
The court held that the secretaries of agriculture, 
treasury, and commerce and labor exceeded their au- 
thority when they attempted to require the manufac- 
turing druggists to add to the name of the derivative 
the fact that it is derived from a parent drug, such as 
alcohol, cocaine, acetanilide, etc. Such action the court 
determined to be legislation, and not regulation. 


Ladd’s Views on Food Law Uniformity. 

Prof. E. F. Ladd, food commissioner of North Da- 
kota, in a communication to a contemporary on the 
subject of uniform state pure food laws, expresses him- 
self as follows: 

“You will thus observe that efforts have been made, 
both by the association and by individual states, to 
harmonize the laws as far as possible, but there are 
those states who do not believe in lowering the stand- 
ards of their state law to that of the national law, or 
accepting the interpretation which has been placed by 
executive authority upon some phases of the national 
law. 

“Again, a great many of the food manufacturers 
and wholesalers are not anxious for uniformity in our 
food laws; at least, they have never indorsed such 
action unless it were a measure drawn up by them- 
selves for their own protection, without any considera- 
tion for the rights of the consumer, and in most cases 
ignoring the rights of the honest manufacturer and 
wholesaler. 

“I speak, after twelve years of experience in this 
line of work.” 


Prof. Ladd’s Food Bulletin Discusses Catsup. 
The following is a portion of an article printed in 
the special bulletin of the North Dakota Food Depart- 


ment under the caption “Rotten Tomatoes in Catsup”: 

“This catsup was being shipped from New York to 
Louisiana in barrels, and in bottles contained in a bar- 
rel, and labelled farther: ‘Hottentot Catsup. Only 
the purest ingredients used in the mixture. Absolutely 
guaranteed.’ 

“Now, what did the government find, as stated in 
the notice they have sent out? They allege ‘that the 
products so shipped were adulterated in that they con- 
sisted in whole or in part of filthy, decomposed and 
putrid vegetable substances ; that the catsup contained 
in the bottles above referred to was misbranded, in 
that the labels thereon above set forth are false and 
misleading in the statement that only the purest in- 
gredients are used in said catsup, when in truth and 
fact the catsup consists in whole or in part of filthy 
decomposed, and putrid vegetable substances.’ 

“A representative of the company appeared as their 
agent and admitted the truth of the allegations in the 
libels and the court ordered the United States marshal 
to destroy the catsup. 

“Another case reported by the government was a 
consignment of tomato catsup, shipped from the state 
of Ohio to the state of Iowa, and the bottles were la- 
belled: ‘Pure Gold Brand Tomato Catsup. Manu- 
factured by the J. Weller Co., Cincinnati, Ohio. Pre- 
pared with 1/10 of 1% of benzoate of soda.’ 

“The government in the district court of the United 
States for the Southern district of Ohio, against the 
said J. Weller Co., charged the above shipment, and 
alleged the product so shipped, to be adulterated, ‘in 
that it consisted in part of a decomposed and putrid 
vegetable substance, and further alleging the product 
to be misbranded, in that the label above set forth 
contained a false, misleading and deceptive statement 
with regard to said article of food, to-wit: “Pure 
Gold Brand Catsup,” when in truth and in fact said 
article was not pure tomato catsup, but contained in 
part a putrid and decomposed vegetable substance.’ 

“The vice-president for the company entered a plea 
of guilty, and the court imposed a fine of $15 and 
costs. Can it be said now, after this evidence estab- 
lished by the United States courts, that rotten, decom- 
posed, filthy, putrid substances are not used in the 
preparation of food products intended to be used in 
the homes of our people, the whole embalmed with 
benzoate of soda, and so chemically treated as to hide 
the character of the product which is being disposed 
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Canning Factory Notes ost wt 








A site has been selected and land cleared for the 
erection of a canning factory at Stonington, Me. 

A canning factory for Barry, IIl., is under consid- 
eration. Barry business men are considering the 
proposition. : 

The old canning factory proper at Falmouth, Ky., 
has been sold to C. W. Carnes and H. H. Shoemaker, 
and will be razed. 

Work has commenced on the new canning factory at 
San Benito, Texas. It will be finished in time to 
handle next spring’s crops. 

A report from North East says that George E. 
Pierce has bought the United States Canning Com- 
pany’s property at Westfield, N. Y. 

The Salt Lake City Tribune notes that an effort is 
being made, through the Commercial Club of Idaho 
Falls, to establish a canning factory at the latter place. 

S. M. Bugge, who conducted a small fruit canning 
plant in the building formerly occupied by the Hill- 
side cannery at Port Townsend, Wash., is prepar- 
ing to increase his facilities next season. 

A report by way of Paxton, Ill., states that “The 
canning factory at Weldon has canned 17,000 cans of 
tomatoes. Eight acres were planted in tomatoes and, 
as enough cans could not be secured, many bushels re- 
mained unpicked.” 

The H. R. Gragg Packing Company, Rochester, 
N. Y., has been incorporated with $25,000 capital stock 
to engage in canning and packing of dried fruits, etc. 
The incorporators were H. R. Gragg, G. E. Clark 
and V. E. Johns, of Rochester. 

Reports from the lower Gulf coast, via Mobile, say 
that canning factories are working steadily on oysters, 
though at some points there has been such a scarcity 
of raw stock as to make some of the canners contem- 
plate closing down temporarily. 

The Jasper Canning Company, Jasper, Ind., has 
packed several carloads of kraut, pumpkin and apples 
this season. Tomatoes in that section were a failure, 
the Jasper Canning Company’s plant putting up but a 
small fraction of what it turned out last year. 

Manager Julius S. Edwards of the Spokane Canning 
Company, Spokane, Wash., reports that his factory is 
now busy on jellies, and the run on this product will 
not be completed for six or seven weeks yet. The 
Spokane cannery finished on apples last week. 

The Umpqua salmon cannery of S. Elmore & Co. 


has closed down after a very successful season and 
earlier than expected on account of a breakdown. All 
of the Coast canneries of the company did well this 
fall, and in fact better than for a number of years. 


M. L. Jones, representing the McMechen Preserving 
Company, of Wheeling, W. Va., has secured at Keyser, 
W. Va., a site for a new canning plant that is to be 
erected by the McMechen Company. He will shortly 
begin contracting with farmers for tomato acreage for 
next season. 

The Standard Canning Company, successors to the 
Hanover Canning Company, has closed for the season. 
The proprietor and manager, William Doebele, is 
pleased with this year’s output, which was as follows: 
Corn 95,000 cans; tomatoes, 10,000 cans; apples, in 
gallons, 15,000 cans. 


Fire originating in the rear of the Ziegler Canning 
Company’s plant at Muscatine, Iowa, a few days ago, 
was extinguished before any great amount of damage 
was done. One end of the building was pretty well 
charred and a few of the pumpkins which were stored 
there were destroyed. The loss was small. 


A movement is on foot in Porterville, Cal., for the 
establishment of a factory for the utilization of all 
oranges which, through some minor defect in appear- 
ance, are not available for shipping, and to manufac- 
ture from them various food products, such as essen- 
tial oils and marmalade, in addition to preserving the 
juice. 

Ulysses Desporte, of Biloxi, Miss., has bought back 
the shrimp and oyster factory which he recently sold 
to the Kennedy-Lopez Company. No reason is given 
for the purchase by Mr. Desporte. About a month 
ago, when Mr. Desporte sold his factory to the Ken- 
nedy-Lopez Company, it was thought that he had quit 
the factory business. 

A tank containing about 2,000 gallons of gasoline 
exploded a few days ago at the Polk Preserving Com- 
pany’s plant at Mound City, Ill. It is stated that the 
explosion was caused by the carelessness of one of the 
employes, who dropped a lighted match, from which 
he had lit a pipe of tobacco, in such a manner that it 
ignited the gasoline. 

According to a report published in the Glenwood, 
Ia., Tribune, of recent date, the canning factory there 
was sold a short time since, to the Glenwood City 
Bank, for $6,311.15, which was the amount of a judg- 
ment held by the bank, with various costs added. The 
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plant will likely be operated next year. It has been 
idle for two seasons. 

The following is reprinted from an Iowa newspaper : 
“The Rogers Canning Company, operating at Rogers, 
Ark., are in correspondence with LeMars parties as to 
desirability of location, freight rates and other in- 
formation, and may decide to establish a canning fac- 
tory in this city. It is understood the principal prod- 
uct they would handle, if they conclude to locate here, 
would be corn.” 

It has been announced at a meeting of the Tulare 
(Cal.) Board of Trade that the greater part of the 
proposed $25,000 wanted to build and equip a cannery 
for fruit has been subscribed, $16,000 having been 
secured. William Swall and J. W. Rath were ap- 
pointed a committee to select a site, which the Board 
of Trade will donate. Work on the building is ex- 
pected to start soon. 

Business men of Paw Paw, Mich., have formulated 
plans for securing manufacturing enterprises for that 
place, and among the businesses secured is a pickling 
plant. The Budlong Pickle Company, of Chicago, has 
already begun the erection there of a large factory 
building and has secured the requisite acreage. Paw 
Paw will be represented in the deals by the following 
committee: T. J. Cavanaugh, E. B. Longwell, W. R. 
Sellick, H. A. Cole and F. N. Wakeman. 

Good progress is reported on the construction of the 
new Harvey & Braun plant at Ontario, Cal. The 
foundations of concrete have already been built and 
work of construction will be rushed so that the cannery 
will be in readiness for the next fruit season. The 
main building of the cannery will be 80x200 feet, while 
there will be another but little smaller, 80x150 feet. 
The cannery will be built L-shaped, and when com- 
pleted will be one of the finest in the state. 

Pumpkin was packed at the Wabash Canning Com- 
pany’s plant this year for the first time, and on account 
of the scarcity of the article in that vicinity only about 
21,000 cans, says a report from Wabash, Ind., were 
put up. Another new article packed by the Wabash 
Canning Company this ear was elderberries. It is 
stated that beets and kidney beans may be added to the 
list of products of the Wabash Canning Company’s 
plant next year. 

The Little Rock Preserving Company, Little Rock, 
\rk., a short time ago filed a voluntary petition in 
bankruptcy in the Federal court at Little Rock, No- 
vember 24 being appointed as the day for the meeting 
f creditors. The assets of the company are reported 
in excess of $6,000 and the liabilities are less than 
Judge Ernest Ratterree, who is president of 


$4,000. 
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the company, states that the only reason for the failure 
is that they could not realize on what was due the 
company. 

At a meeting of the Board of Trade of Ludington 
Mich., a few days ago, the secretary reported that Mr. 
Mikesell was to return the cannery site and be released 
from the bargain he made last spring relative to oper- 
ating a cannery. He said further that he might secure 
some other person to stand in his place and carry oyt 
the terms of the old agreement. Mr. Mikesell is re. 
ported as having said that the fire which destroyed the 
old building cost him much money and that he himself 
is not in position to rebuild and operate a cannery, 

At the annual meeting the other day of the stock- 
holders of the Alaska Fishermen’s Packing Company, 
held at Astoria, Ore., the old board of directors was 
reélected. The directors at a subsequent meeting re- 
elected the officers, as follows: W. F. McGregor, 
president; E. P. Noonan, secretary; Astoria Savings 
Bank, treasurer. The company has made arrange- 
ments for the erection of a new cannery next spring at 
Koggiung river, Alaska, where it operated a salting 
plant last season. What is known as a one-line can- 
nery, with a capacity of about 1,200 cans per day, is to 
be put up. This will give the company two canning 
establishments in the Bristol Bay district, one on the 
Koggiung and the other on Nuskagak river. 


GOTHAM CAN CO. BUYS BUILDING. 

A report from Franklin, N. Y., says that the 
Gotham Can Co., of which Frederick Block is pres- 
ident, has purchased a building at 58 to 72 Eagle 
St., between Franklin and West streets, Greenpoint. 
The Gotham Can Co. will remove from its present 
location in Cliff St., Manhattan. The purchaser ex- 
pects to occupy the premises about February Ist. 


OCTOBER SHIPMENTS OF CANNED SALMON FROM 
PUGET SOUND. 

Seattle reports that the October shipments of canned 
salmon from Puget sound to South American coun- 
tries, to the Straits settlements and Australia, showed 
a large increase. The exports to England fell off, as 
had been expected, owing to the light pack of sockeyes 
and reds this season. The shipments for the month 
aggregated 2,481,980 pounds, valued at $259,502, com- 
pared with 4,768,080 pounds, valued at $535,780, last 
year. The table of shipments shows that Panama, 
Peru, Ecuador and Chile all took much more salmon 
than during the corresponding month last year. No- 
vember shipments by water promise to be the largest 
ever taken out of Puget sound in one month. 
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TWENTY-FIVE DOLLARS IN CASH PRIZES FOR 
BEST SUGGESTION ON HOW TO PROFITABLY 
OPERATE A CANNING FACTORY THE 
YEAR ’ROUND. 


THE CANNER has decided to add $10.00 to Wescott- 
Buffalo’s offer of that sum for the best suggestion re- 
garding how to operate a canning plant profitably the 
year ’round, making the cash prize for the suggestion 
decided by the judges selected by Mr. Wescott to be 
the best $20.00. 

The judges will be: Messrs. C. H. Bentley, of the 
California Fruit Canners’ Association; P. Hohenadel, 
Jr., of Janesville, Wis., and John C. Winters, of Mount 
Morris, N. Y., who are among the most experienced 
and widely known men in the canning industry. 

In addition, THE CANNER will give $5.00 cash for 
next best suggestion along this line. 

This is a matter in which a large percentage of pack- 
ers are directly interested, because of the fact that the 
average canning factory is Operated during too short 
a period of the year. 

Suggestions submitted will be passed upon by three 
of the leading canners of this country, representing 
eastern, western and Pacific coast factories. All sug- 
gestions should be forwarded to George F. Wescott, 
White Building, Buffalo, N. Y. 

Think the matter over and write him your ideas re- 
garding the profitable operating of a fruit or vegetable 
cannery during a longer period of the year. The com- 
petition is OPEN TO ALL, processors as well as 
packers. 











TEACHING RETAIL GROCERS TO ‘‘INTELLIGENTLY’’ 
TALK THE MERITS OF CANNED GOODS. 

Several of the retail grocery trade journals are pub- 
lishing articles of an educational character, designed to 
teach their readers how to talk canned goods intelli- 
gently to their customers, the idea being that but few 
grocers have a real knowledge of the strongest talk- 
ing points in connection with canned goods salesman- 
ship. A St. Louis grocery trade paper has published 
several articles along this line, and the following skows 
what a grocery trade paper published in Kansas is do- 
ing to help its readers increase their sales of food in 
cans : 

“Whether their opinion is well founded and correct 
or not, the producing end of the canned goods busi- 
ness believe that the average retail grocer isn’t a good 
canned goods salesman. Furthermore, they believe 
that if he were the consumptive demand for canned 
vegetables, fruits, fish, etc., would be very much larger 
than it is today. The chief fault found by the packers 
of food in tin cans with the retailers as canned goods 
salesmen is that they haven’t an intimate enough 
knowledge ; in other words, that they do not know the 
goods thoroughly enough to enable them to talk them 
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intelligently and convincingly to customers who may 
be inclined to entertain suspicions as regards the 
purity and wholesomeness 6f this class of food, on ac- 
count of the many false stories which have appeared in 
magazines and newspapers and circulated widely over 
the country. 

“The Merchants’ Journal knows very well that the 
more actual knowledge one possesses in regard to a 
certain article or commodity the better able he is to 
effectively talk its merits, but we do not believe it 
necessary for a retail grocer to be a practical packer 
in order to make a good canned goods salesman. In 
our opinion, it isn’t at all necessary for the grocer’s , 
knowledge to be so complete as that. And we are in- 
clined to give the average grocer credit for knowing 
more about canned goods than he makes use of when 
talking to customers; so we do not criticise the grocer 
for his ignorance of the subject of canned goods, but, 
rather, for his failure to utilize to the fullest the knowl- 
edge he already has. 

“Grocers could undoubtedly increase their canned 
goods sales if they would make the effort, and they 
could do it by talking canned goods more interestingly 
—and that means more convincingly—than they usu- 
ally do. But, you ask, how is this to be done? What 
is there we can say? The answer is easy. For in- 
stance, regarding tomatoes, you can tell the housewife 
that the goods were grown from special varieties of 
seed, cultivated and perfected just for canning pur- 
poses; that the tomatoes are sealed up in the cans 
within a few hours after being pulled from the vines; 
that they are packed in scrupulously clean canneries, 
by automatic machinery that leaves the fruit hardly 
touched by contaminating human hands. Then, if the 
goods are really extra quality, that is, whole tomatoes 
and solid pack, you have a good talking point, which 
any man who is any part of a salesman shouldn’t fail 
to touch on. 

“Suppose it’s canned corn you are talking to your 
customer ; it will help the sale of the article to tell how 
it is grown from Country Gentleman, or Stowell’s 
Evergreen seeds, the finest strains of pure corn in the 
world; that the greatest possible care is taken by the 
packers to get it into the cans as quickly as possible 
after being brought in from the fields, so that it will be 
tender and full of milk, with the flavor unimpaired, 
and before it could possibly have time to sour in the 
least. 

“Tf selling peas, the salesman should call the house- 
wife’s attention to the fact, first, that the goods were 
packed from special varieties found by long experi- 
ence to be absolutely the best for canning and table 
purposes, and, secondly, that they are put into the 
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CLASSIFIED ADVERTISEMENTS 








Practically every large canner in the United States and Canada, as well as a large majority of smaller packers and many picklers, 
preservers, condiment makers, fruit dryers, brokers, buyers, salesmen and manufacturers of supplies, read THE C 

week, making this paper the best medium in existence in which to place advertisements of used machinery wanted or for sale, experi- 
enced help wanted, situations wanted, canning factories, seeds, boxes, labels, etc., wanted or for sale. 


IMPORTANT—To Insure Insertion Under This Heading, Copy Should Be In This Office Not Later Than TUESDAY 


ANNER every 
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HELP WANTED. 














WANTED—By a growing concern, superintendent for a milk 
condensing plant, manufacturing sweetened, condensed, evapo- 
rated, and plain condensed milk. Address ‘‘Superintendent,’’ 
eare THE CANNER. 


POSITIONS WANTED. 


WANTED—A position as superintendent and processor. Can 
give satisfactory references from past and present employers. 
Thoroughly understand canning of peas, kraut and corn, in 
fact, anything that goes in a tin can; also machinery to per- 
fection. Life experience in the business. Address ‘‘C. O. D.,’’ 
care THE CANNER. 


competent designer and have designed, built and equipped some 
of the finest and most up-to-date canning factories in the 
States; also, I thoroughly understand the canning business in 
all its details and especially kraut, peas, corn and tomatoes. 
Address ‘‘ Box 227,’’ care THE CANNER. 





WANTED—Position as canned goods salesman; 12 years 
experience; at present employed; desire to make change; 30 
years of age. Am free to cover any territory; best of refer- 
ences. Address ‘‘Box B. 658,’’ care THE CANNER. 








MACHINERY WANTED. 

WANTED—Good second-hand mustard mill in good running 
order. Answer, stating particulars. Address ‘‘Sunset,’’ care 
THE CANNER. 

WANTED—Merrell-Soule Horizontal, single or double, Gun 
Cookers. State condition and lowest price. Address ‘‘Box S. 
4276,’’ care THE CANNER. 








FACTORIES. 

WANTED—To buy or lease small tomato canning factory. 
Must be located in good tomato section, where at least 200 
acres can be contracted. Address ‘‘Purchaser,’’ care THE 
CANNER. 


MISCELLANEOUS. 


WANTED—Second-hand pickle or kraut vats. Address Box 
83, Madison, Ind. 


WANTED—Owners of a modern canning factory located 
where raw materials can be had on the ground, have an oppor- 
tunity of obtaining the services of a first-class practical and 
technical processor and will then be able to run their factory 
practically all year around. This, however, will take additional 
working capital up to $40,000, and now should like to hear from 
parties that are able to furnish funds as needed. Absolute 
safety can be offered because we will let party handle the 
funds, give as collateral our products and let proceeds of sales 
apply on the amount furnished. We are willing to pay interest 
and a share in the profits. This proposition can stand rigid 
investigation and parties interested are required to furnish 
A-1 reference. Address ‘‘B,’’ care THE CANNER. 


WANTED—A party to buy an interest and assist in manag- 
ing a large pickle and vinegar factory; established trade. Ad- 
dress ‘‘ Manager,’’ care THE CANNER. 





WANTED—Tomato pulp of good consistency and color, no 
charred barrel stock. Also in market for C. H. P. peas and seed 
peas of 1910. Address ‘‘ Box S. 733,’’ care THE CANNER. 


WANTED—To sell the work entitle ‘*‘ The Book of Corn,”’ 
by Herbert Myrick, assisted by A. D. Shamel, E. A. Burnett, 
A. W. Fulton, B. S. Snow and other specialists; illustrated ; 
upwards of 500 pages; cloth bound; price, postpaid, $1.50. 
Address Tor CANNER Publishing Co., 5 Wabash Ave., Chicago, 











FOR SALE- = 

















FACTORIES. 





FOR SALE—Canning factory located in the Middle West; 
equipped to can peas, beans, corn, tomatoes, pumpkins, sweet 
potatoes and apples; located in fertile section; owners desire 
to sell because they have other business interests requiring their 
entire time and attention. Address for further particulars 
‘*Middle West,’’ care THE CANNER. 





FOR SALE—New box and wood factory sacrificed, easy 
terms. Large stock lumber. Healthy location near Memphis, 
Owners inexperienced. Address Bank, Halls, Tenn. 

FOR SALE—Fine canning factory in eastern Ohio. Best 
corn, tomato, bean, pumpkin and apple country in the state, 
Established market for entire output within fifty miles. Owners 
have other business that takes all their time. A bargain to 
right party, if taken at once. Address 8. D. Sanor, Attorney, 
Homeworth, Ohio. 





SEEDS. 


FOR SALE—Machine-cleaned Alaska seed peas. If inter- 
ested write for samples and prices. Teweles & Brandeis, 
Sturgeon Bay, Wis. 

FOR SAILE—500 bushels mill-cleaned Alaska seed peas, of 
good quality, at $3.25 per bu. f.o.b. growing station; bags 
extra. Sample furnished. Awuress Box 739, care THE CANNER. 





FOR SALE—500 bushels of Alaskas, and 500 bushels of 
Advancer’s pea seed, 1910 growth, eastern grown and pure 
strains. This seed was grown by a widely known seed concern 
of very high standing. Prices, ete., on application. Address 
“*A, A., 500,’’ care THE CANNER. 





MACHINERY. 


FOR SALE—Having discontinued the manufacture of dis- 
tilled vinegar, we offer on interesting terms the following: 
Power corn sheller; steel cone cooker, 50-bushel capacity ; 
30-inch continuous copper still; copper condensers; also worm 
for mash tub; vinegar pumps; fermenters; 16x16 ft. storage 
tanks. ete. Keokuk Canning Co., Keokuk, Ia. 





FOR SALE—One Colossus pea separator; one Whirlpool 
blancher and washer; one Ayars filler. Address ‘‘ Box F, 839,’ 
care THE CANNER. ict 

FOR SALE—Three Invincible two-shoe bean graders. ‘Two 
are new, one used two weeks. The Phinney Engineering Co., 
Chillicothe, Ohio. aa 


FOR SALE—By the Illinois Canning Company, Hoopeston, 
Ill., one 3-inch J. D. Cook deep well pump with 32 feet of 
suction rods, fitted for 1l-inch steam pipe and 1%-ineh dis- 
eharge pipe, all in good order. 


FOR SALE—When we purchased, from the Receivers, the 
numerous Erie Preserving Co.’s plants and properties, we 
acquired considerable machinery, including nearly everything 
around a first-class factory, which we have no use for. If you 
need anything in this line we would be glad to hear from you, 
assuring you that goods will be well worth what we ask for 
them. Address United States Canning Co., R. G. Dun Bldg., 
Buffalo, N. Y. 
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MISCELLANEOUS. 

FOR SALE—Tomato pulp without preservative put up in 
No. 10 cans. Holland-American Fruit Products Co., Decatur, 
Ark. Ash died are ; +23 
POR SALE—1,000 casks vat-run pickles; in fine shape. Au- 
dress ‘‘Pickles,’’ care THE CANNER. 

FOR SALE—Axz authoritative work on the culture of aspara 











gus, by F. M. Hexamer. The book is illustrated and contains 
174 pages. Price, 50 cents postpaid. Asparagus is a product 
effering @ rare opportunity to canners to make money on, us 
supply is always smaller than demand, and this condition hus 
been emphasized by the recent destruction of more than 50 per 
eent of the asparagus fields of California, where the bulk of the 
American pack is made. Order through THE CANNER Publish 
ing Co., 5 Wabash Ave., Chicago. 


— 
cans in only three or four hours after leaving the field ; 
and, third, that the peas are handled entirely by auto- 
matic machinery, even to the hulling, so that they are 
not touched by human hands from the time they leave 
the field until they are served on the dining table, and, 
fourth, that the packers use the greatest amount of 
care to insure cleanliness in every part of the operation 
of canning. 

“There is, however, one point which every man sell- 
ing canned goods should refer to, and that is, that 
canned goods are absolutely pure; that this is guar- 
anteed nowadays by the Federal and State food laws, 
and that canners would not, anyway, even if there 
were no food laws, make use of chemical preservatives 
or any other sort of adulterants or impurities, for the 
simple and sufficient reason that a preservative is un- 
necessary. And then go on to tell why it is unneces- 
sary. The reason, as you know, is because the cook- 
ing, the application of a high degree of heat, is in itself 
enough to preserve the goods and keep them from 
spoiling, as long as they remain sealed up in the air- 
tight cans. That’s all there is to it, and no grocer 
need have the slightest hesitancy about staking his 
reputation on the purity of anything in the canned 
goods line, whether fruits, vegetables, or fish, for in 
the present day all of these goods are absolutely pure. 

“The grocer who really wants to increase his canned 
goods sales can make his own opportunities for bring- 


ing the customer’s attention to these facts, which, of 
course, he will do, provided he is really desirous of 
developing this portion of his business. Other talking 
points are the economy in the freer use of canned 
goods as compared with fresh truck. In canned goods 
there is no waste whatever; all, every bit of the vege- 
table, fruit or fish that’s in the can is good to eat and 
can be prepared for the table with less expenditure of 
time and labor, and with less expense for fuel in heat- 
ing or cooking, than is possible with the same article 
or articles as they are received from the farm or 
market.” —_—— 
FRUIT CONSERVING MACHINERY WANTED ABROAD. 

No. 5798. Fruit-conserving machinery.—The di- 
rector of a government experimental fruit station in a 
European country has requested an American consular 
officer to supply: him with the names of manufacturers 
in the United States of machinery used in preparing 
fruit for conservation. Firms interested in this line 
should take up the matter at once. 

No. 5803. Food products, toilet preparations, and 
patent medicines.—A business firm in the Far East 
informs an American consul that it desires to represent 
in that region American manufacturers or exporters of 
all kinds of food products, groceries, especially canned 
fish, milk and butter. This firm also deals in wines, 
beer, and spirits, toilet preparations, soap, and patent 
medicines. The consul states this is a good oppor- 
tunity for American exporters to get a good trade. 

No. 5810. Meats and food products——An Ameri- 
can consul in Italy reports that a commission merchant 
in his district, with several branch houses, has re- 
quested him to furnish the names of some first-class 
American producers of the following articles: Pure 
lard, cottonseed oil, cottonseed meal for animal food, 
hams, meats, canned goods, and sturgeons and sau- 
sages cured and smoked. 

Inquiries in which addresses are omitted are on file 
at Bureau of Manufactures. In applying for addresses 
refer to file number. 








To buy a canning factory in-a location where acre- 
age is easy to get, place a WANT AD. in THE 
CANNER. 








E. L. STANTON & COMPANY 


Merchandise Brokers and Manufacturers’ Agents 


Canned Goods, Dried Fruits and Specialties 














What De | Know About Capping 


is a booklet that will interest the man that has 
big mouth and sample to No. 10 cans to cap. 
Yours for a 2 cent postage stamp 


M. E. Howard, 3445S. Senate Ave., Indianapolis, Ind, 














310-311 Granite Bldg., ST. LOUIS, MISSOURI 














105 N. Frederick St. 





FOR SALE! 


Stock, fixtures and good will of the 
business of the late H. Cottingham. Apply 
MRS. MARY A. COTTINGHAM, Admx. 


Baltimore, Md. 
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INCREASED EXPORTS OF FOREIGN MERCHANDISE 
FROM THE UNITED STATES, 1910. 

Exports of foreign merchandise from the United 
States in the fiscal year 1910 were the largest on rec- 
ord, their value having been 35 million dollars, speak- 
ing in round terms, against 25 million in 1909, 28 mil- 
lion in 1903, the former high record year, and an an- 
nual average of 26 million in the decade 1900-1909. 
From 1865 to 1895 the exportation of foreign mer- 
chandise from the United States fluctuated between II 
million and 23 million dollars per annum; since that 
time it has averaged about 25 million dollars per an- 
num, while in the year which ended June 30, I9gI0, 
the total was $34,900,722, a gain of 25 per cent over 
1903, of 41 per cent over 1909, and of 33 per cent over 
the annual average for the decade ending with that 
year. 

Even with the large increase shown by the figures 
above quoted, foreign merchandise contributes a very 
small proportion of the total exports from the United 
States. Thus of the 1,745 million dollars’ worth of 
exports during 1910, foreign merchandise contributed 
35 million, or but 2 per cent of the total. This con- 
dition is in marked contrast with that obtaining in the 
commerce of the United Kingdom. Of the exports of 
that country in the year which ended with June, 1910, 
aggregating 2,462 million dollars, 487 million, or 20 
per cent of the total, represented the value of foreign 
and colonial merchandise exported. 

These relatively large exports of foreign and colo- 
nial merchandise from the United Kingdom are due, 
in part, to her geographic position as the insular cen- 
ter of a great empire with colonies and dependencies 
for which she serves in some degree as a distributor 
of their products to the markets of the world and, in 
part, to her large imports of raw materials. Freights 
to the United Kingdom are also comparatively low, 
for the reason that the chances of obtaining return 
cargoes at British ports are more favorable than else- 
where. Moreover, for certain articles the large British 
ports have been for years the termini of traditional 
trade routes. This is. particularly true of London in 
the case of wool, tea and sugar, and of Liverpool in 
the case of cotton; though Bremen is now drawing 
away considerable quantities of cotton destined for 
consumption in German, Austrian and Italian mills, 
while the United States obtains increasing quantities 
of wool direct from the producing territories. British 
exports of foreign and colonial merchandise also in- 
clude goods which are exported in bond, having been 
worked up or otherwise enhanced in value, while the 
United States classifies as “foreign exports” only such 
of the imported merchandise as is subsequently ex- 
ported from the country in substantially the same con- 
dition as that in which it reached our ports, omitting 
from that category all exports of foreign merchandise 
which undergoes in this country any process of manu- 
facture by which it is changed in form or enhanced 
in value, such being classed as domestic products. 

The principal articles imported into the United 
States and subsequently exported to foreign countries 
without undergoing a process of manufacture are india- 
rubber, hides and skins, art works, fruits and nuts, 
fibers and textile grasses, lead bullion, cane sugar, 
wrapper and other leaf tobacco, lead, cotton and lum- 
ber. The largest increases occurred in india-rubber 
from 3 million dollars in 1909 to practically 8 million 
in 1910; manila, from a half million to 1% million; 
sugar, from 61 thousand to over 1 million dollars; 
cotton, from less than a quarter million to 1% million 


dollars; and art works, from a half million to 1% 
million dollars, while in each of the remaining arti- 
cles named the year’s exports exceeded 1 million dol- 
lars, and with one exception (lead) represented a gain 
over those of the preceding year. Decreases occurred 
in exports of foreign lead and base bullion from 3% 
million dollars in 1909 to a little over 2 million in 
1910; and in coffee, from 13% million pounds to I1y, 
million, though little change occurred in the value— 
$1,145,000 in 1909 and $1,135,000 in 1910. A less im- 
portant group of foreign exports with values ranging 
from $200,000 to $850,000 per annum, includes raw 
wool, furs, crude cocoa, silk, tea, vegetables, fibers 
other than manila, iron and steel manufactures, auto- 
mobiles and horses. The importation and subsequent 
exportation of foreign and colonial produce is an im- 
portant factor in the commerce of the United King- 
dom. Of her exports of foreign and colonial ‘mer- 
chandise, aggregating about 445 million dollars in 
1909, those of raw wool were valued at 80 million 
dollars; foodstuffs, about 50 million; raw cotton, 35 
million ; hides, 33 million; yarns and textile fabrics, 35 
million, and metals, 30 million dollars. 

The principal countries to which was sent the for- 
eign merchandise exported from the United States in 
the fiscal year 1910 are: Canada, 13% million dollars: 
the United Kingdom, 9% million; Germany and 
France, each 3 million; and Cuba and Mexico, each 
about 1 million dollars. Of india-rubber, the exports 
to Canada in I910 amounted to 3% million, out of a 
total of 734 million dollars’ worth exported ; of sugar, 
14 million pounds, out of a total of 49 million; of 
manila hemp, 5,943 tons, out of a total of 8,724 tons; 
of bananas, I 2-5 million dollars, or practically the en- 
tire value exported; of leaf tobacco suitable for cigar 
wrappers, a half million dollars, out of a total of 888 
thousand ; and of other leaf tobacco, 407 thousand dol- 
lars, out of a total of 630 thousand. The principal 
articles of foreign production exported to the United 
Kingdom in IgI0 are: india-rubber, 314 million dol- 
lars; lead, 1% million; raw cotton, a little over 1 
million; raw wool and cane sugar, each about two- 
thirds million; and hides and skins, one-third million 
dollars. 


THE DELINEATOR FOR DECEMBER. 


The Delineator for December is one of the most 
beautiful of the holiday magazines. The Christmas 
spirit is suggested in picture and story. There are 
illustrations in color that mark the highest artistic at- 
tainment. The frontispiece by Sigismund de Ivan- 
owski, and the full page, “The Night Before Christ- 
mas,” by Mary Ellen Sigsbee, are remarkable exam- 
ples of the best that the art of painter and printer can 
offer. 

In “Conversazione” Erman J. Ridgway strikes the 
keynote of right living with a bit of philosophy sug- 
gested to an out-of-door Christian who hears a strain 
of church music. 

The Christmas stories are of rare quality: “What 
Happened in the Night,” by James Hopper is a de- 
lightful fantasy; “Christmas for One,” by Parker H. 
Fillmore, will touch the heart, and “Madame Joy-in- 
Life,” by Wanda Petrunkevitch, will reveal a charac- 
ter whom everybody will welcome as a holiday guest. 
“The Unforeseen,” Mary Stewart Cutting’s fascinat- 
ing serial, reaches a happy ending. 

Among the articles of the month is “Childrens 
Christmas Around the World,” by C. Bryson Taylor, 
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a description of holiday celebrations in many lands. 
Charles Francis Read, M. D., tells how Christmas is 
passed in ‘These Terrible Asylums”; Gelett Burgess 
gives advice on “How to See a Play,” and Mabel Pot- 
ter Daggett contributes a character sketch, “A Father 
to Forty.” The fourth of Anne Forsyth’s experiences 
when “Seven Times a Servant” is most illuminating. 
GENERAL REVIEW OF CROP CONDITIONS. 

The harvests of 1910 have been practically. com- 
pleted, with results exceeding the expectations during 
the growing period. Preliminary estimates have been 
made of the production of most of the important crops, 
from which it appears that the aggregate production 
of crops in I910 are approximately 7.6 per cent greater 
than the crops of 1909, and about 9.1 per cent greater 
than the average annual production of the preceding 
five years. 

The aggregate of this year’s crop production in 
each State, based upon preliminary estimates, is given 
below. The first figure after each State indicates the 
total crop production in 1910, as compared with total 
production in 1909; the second figure indicates produc- 
tion in 1910, compared with the average production in 
the preceding five years; 100 representing last year’s 
production in the first case, 100 representing the aver- 
age annual production of the preceding five years in 
the second : 

Maine, 120, 114; New Hampshire, 128, 115; Ver- 
mont, 118, 117; Massachusetts, 113, 110; Rhode 
Island, 113, 107; Connecticut, 118, 118; New York, 
114, 109; New Jersey, 119, 113; Pennsylvania, 119, 


109. 
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Delaware, 147, 134; Maryland, 122, 110; Virginia, 
118, 121; West Virginia, 99, 112; North Carolina, 
116, 123; South Carolina, 115, 133; Georgia, 104, III; 
Florida, 106, 116. 

Ohio, 104, 110; Indiana, 107, 115; Illinois, 104, 115; 
Michigan, 98, 108; Wisconsin, 82, 85; Minnesota, go, 
111; lowa, 107, 105; Missouri, 111, 113; North Da- 
kota, 40, 47; South Dakota, 84, 98; Nebraska, 99, 96; 
Kansas, 95, 95. 

Kentucky, 101, 113; Tennessee, 118, 117; Alabama, 
130, 120; Mississippi, 134, 120; Louisiana, 116, 116; 
Texas, 143, 113; Oklahoma, 115, 1o1; Arkansas, 131, 
125. 

Montana, 89, 100; Wyoming, 102, 149; Colorado, 
79, 93; New Mexico, 83, 119; Arizona, 76, 98; Utah, 
98, 100; Nevada, 149, 183; Idaho, 95, 120; Washing- 
ton, 82, 93; Oregon, 102, 111; California, 122, 116. 


PRICE AND SUPFLY OF TIN. 
(From the London Economist.) 

During this year there have been some rapid fluctua- 
tions in the price of tin, which, after averaging about 
$725 per ton during June and July, rose rapidly at the 
end of August to $800; since then there has been some 
recession, but the price is still much above the normal 
level, though far below the heights reached in the first 
half of the boom year of 1907, when, under the influ- 
ence of speculative excitement, it varied between $890 
and $940 per ton. 

The total world’s supply (1.e., the amount which 
went into consumption) of tin in 1908 was 108,124 
tons. Of this about 40 to 50 per cent was produced 
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in Malaya, the Dutch East Indies and Bolivia. The 
following table, taken from the Mineral Industry for 
1908, shows the output of the principal tin-producing 
countries of the world in 1908, in tons (2,240 pounds) : 
English production. .........cccsccccccscsscccsecce 4,650 





Chinese export (estimated) ...........c.cceceesecee 4,000 
Straits to Europe and America...............+.++- 60,463 
es Oe Ri OU Ce oo wis cc cc ki eecsecetecs 2,190 
Australia to Europe and America...............++-- 5,921 
Banca sales in Holland and Billiton sales in Java and 
PCr ee I Or eee rc . 13,900 
Bolivian arrivals in England and Continent........ 17,000 
DE wiccnnsawisedddsdnndettadasnarsensedéans 108,124 


Tin Smelting in the Transvaal. 
(From Consul Albert Halstead, Birmingham, Eng- 
land.) 

It seems fairly certain now, says African Engineer- 
ing, that tin smelting in the Transvaal is bound to 
become an established industry, on which another 
technical journal comments : 

“The possibilities of these mines, which have only 
recently been roughly ascertained, show that the qual- 
ity of ore, generally speaking, improves in the deeper 
levels. Recent statistics show that the monthly output 
of Transvaal tin averages some $146,000 in the form 
of concentrates bearing 52 per cent of metallic tin. 
Hitherto these have been shipped to England at a 
heavy rate, as not only had freight to be paid on 48 
per cent of valueless material, but also the home smelt- 
ers insisted on a very large margin for loss in transit. 
Recently samples of these concentrates have been 
smelted in the Transvaal, and it has been definitely 
ascertained that these can be reduced very profitably 
on the spot until they contain metallic tin to the value 
of 96 per cent. The enormous saving in freight, there- 
fore, and the rapidly growing output make local smelt- 
ing works a necessity, although it is thought likely that 
the refining of the metal will still be carried out in 
England.” 


PRICE AND SUPPLY OF TIN. 
(From the London Economist.) 


During this year there have been some rapid fluctua- 
tions in the price of tin, which, after averaging about 
$725 per ton during June and July, rose rapidly at the 
end of August to $800; since then there has been some 
recession, but the price is still much above the normal 
level, though far below the heights reached in the first 
half of the boom year of 1907, when, under the influ- 
ence of speculative excitement, it varied between $890 
and $940 per ton. 

The total world’s supply (i.e., the amount which 
went into consumption) of tin in 1908 was 108,124 
tons. Of this about 40 per cent to 50 per cent was 
produced in Malaya, the Dutch East Indies and Bo- 
livia. The following table, taken from the Mineral 
Industry for 1908, shows the output of the principal 
tin-producing countries of the world in 1908, in tons 
(2,240 pounds) : 


English production .......... beedescesssenas MO 
Chinese export (estimated).............. seo. GO 
Straits to Europe and America........ bance 60,463 
Straits to India and China............ ee | 
Australia to Europe and America....... ee | 
Banca sales in Holland and Billiton sales in 
Java and Holland ....... osasesdes oossece. MEMEO 
Bolivian arrivals in England and Continent.... 17,000 
ee Sree eye a éadecdnitsinccks ces aes 


OYSTERS IN CANADIAN WATERS. 
(From Consul Frank Deedmeyer, Charlottetown 
Prince Edward Island.) : 
The production of the oyster in Canada is limited 
almost entirely to the two Provinces of Prince Edward 
Island and New Brunswick. The average annual yield 
for the whole Dominion during the last five years has 
been about 30,000 barrels. In 1909 the catch, by 
provinces, was: British Columbia, 2,960; New Bruns- 
wick, 19,080; Nova Scotia, 1,515 and Prince Edward 
Island, 11,472 barrels. 
The value of imports of oysters by Canada for the 
last five years follow: 


Total in In shells from 
Year. shells. United States. ln cans, 
SARE Ae . $358,991 $358,269 $53,114 
SET dice ws wahoo ben Gees Se 349,670 50,618 
ne .2.25-ad wo wku.d idee ee 324,990 41,950 
RRS LORS 349,619 348,837 67.475 
WD ou kcib es aiend one 300.794 45,453 


Of the canned oysters imported in 1909, $44,821 
worth came from the United States. Canada exported 
last year less than 400 barrels. 

The fishery regulations now in force in the Domin- 
ion relating to oysters provide in substance as fol- 
lows: No person shall fish for or catch oysters with- 
out a license from the Minister of Marine and Fish- 
eries. Any boat or fishing apparatus used without 
license is deemed illegal and liable to forfeiture. Each 
oyster boat must have the number of its license legibly 
marked or painted on the bow of the boat, in white 
letters on a black background, and the initial letter of 
the name of the port to which it belongs. 

The closed season for oysters is April 1 to Septem- 
ber 30, inclusive. Fishing for oysters or any other 
shellfish through the ice is prohibited. In size the 
restrictions apply to round oysters of less than 3 inches 
in diameter and to long oysters measuring less than 
3% inches of outer shell. Oyster fishing on Sunday or 
between sunset and sunrise on any other day by the 
use of quahog rakes, tongs, operated by purchase 
power, is unlawful. 

The duties on oysters imported into Canada from 
the United States are: Ovsters, shelled, in bulk, per 
gallon, 10 cents; oysters, shelled, in cans not over one 
pint, including duty on same, 3 cents; oysters, shelled, 
in cans over one pint and not over one quart, includ- 
ing duty on cans, 5 cents; oysters, shelled, in cans over 
one quart, 5 cents per quart; a fraction over one quart 
is computed for tariff purposes as a quart; oysters in 
shell, 25 per cent. 

The catch in the Province of Prince Edward Island 
this season is poor in quantity and in size. Indications 
are that this Province will fall below 8,000 barrels in 
1910. Prices paid here are from $8 to $10 per barrel, 
f. o. b. Charlottetown and Summerside, according to 
selections. Nearly the whole production is shipped 


‘to the Provinces of Quebec and Ontario, where it en- 


ters into competition with the oysters from the United 
States. 


WHAT ‘‘WALL STREET’’ MEANS. 


John Muir & Co. say: “The larger Wall Street, 
the Wall Street which stretches from the Atlantic to 
the Pacific, comprises the whole commercial and in- 
dustrial population. This Wall Street wants to do 
business, wants to do larger business, wants to do bet- 
ter business. A thoughtful body, it brings shame to 
no political party it supports. A powerful body, it 
brings fear to the party it opposes.” 
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NATIONAL GANNERS' 
DIRECTORY 


A Complete List of the Can- 
ners of the United States 


Compiled by 


National Canners’ Association 


From Last Fall’s Statistical Reports 


Carefully prepared and up-to-date. 
Arranged by counties. Lists corrected 
by canners themselves; verified by com- 
petent authorities. 


Distributed free to members of the 
NATIONAL CANNERS’ ASSOCIA- 
TION. 


Sold to the TRADE at $2.00 per 
copy, postage prepaid. 


Address all orders to the 
vd] 7 o 8 
National Canners’ Association 
Belair, Maryland 


Personal Checks Accepted 

















YOU WEED THE BEST CAN MARKER THAT MONEY CAN BUY 


Order it now and get the matter off vour mind. 
- RYDER CAN MARKER 


Simple im construction. Easy 
and positive im action. Ready 
for first and everycam. Type 
changes for different grades 
instantaneous. Adjustment te 
different size cans quick and 
ea accurate. Equipment ef type- 
me holders and rubber type com- 
plete with every machine. 
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and type renewals. Mechani- 
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cally built. Fully tried out ia 
nine different factories in New 
York State, season '08. Perfect 
inefficiency. Lasting in dura- 
bility. Fully guaranteed. 
Send for list of users, testimonials, etc. 


S.M. RYDER & SON, “iAG454 NEW YORK 
SPRAGUE CANNING MACHINERY CO., "S"watasn AGENTS CHICAGO 
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View showing top removed 
The Best Continuous Automatic Exhauster. Furnished 
.Any Size and Any Capacity Desired. 
For further particulars address 


SPRAGUE CANNING MACHINERY CO. 


5 Wabash Avenue, OHICAGO 
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TROPICAL IMPORTS INTO THE UNITED STATES AND 
SHARE THEREOF FROM ISLANDS UNDER 
AMERICAN FLAG. 

More than one-third of the merchandise entering 
the United States last year was of tropical production. 
With the growing demand of our manufacturers for 
tropical products for use in their great industries and 
the increasing requirements of our population for 
foodstuffs produced only in tropical and sub-tropical 
climates, the dependence of the United States upon 
the tropics steadily and rapidly increases. Tropical 
and sub-tropical products brought into continental 
United States in the fiscal year 1910 aggregated 636 
million dollars in value, against 335 million in 1900, 
298 million in 1890, and 242 million in 1880. The 
share which tropical and sub-tropical products formed 
of the merchandise entering the United States last year 
was 40 per cent. 

Nearly 100 million dollars’ worth of the tropical and 
sub-tropical merchandise entering continental United 
States last year came from our own islands. The 
total value of merchandise brought from those islands 
in the fiscal year 1910 was 96 million dollars, prac- 
tically all of which was, of course, of tropical produc- 
tion, leaving about 540 million dollars’ worth of tropi- 
cal material drawn from foreign countries. In 1900 
the value of merchandise drawn from tropical islands 
under the United States flag was but 30 million dol- 
lars, the contributions of our own tropical area to the 
tropical requirements of the United States having thus 
trebled in the last decade. Meantime the exports from 
the United States to these tropical islands under the 
American flag have grown from 20 million dollars in 
1900 to 64 million in 1910, having thus also more than 
trebled in the period in question. 

The principal articles forming this large importa- 
tion of tropical products are sugar, coffee, india rub- 
ber, tobacco, silk, fruits and nuts, fibers, cotton, vege- 
table oils, gums and tea. In each of these articles the 
total exceeds 10 million dollars per annum, ranging 
from 12 million dollars in the case of cocoa and manu- 
factures thereof to 172 million dollars in the case of 
sugar. Other articles of tropical production whose 
annual importations range from a quarter million to 
nearly 10 million dollars include cinchona bark, cabinet 
woods, cork, dyewoods, feathers, indigo, ivory, licorice 
root,- olive oil, opium, rice, sago and tapioca, spices, 
sponges, vanilla beans, and vegetable oils. Of tropi- 
cal sugar the imports have doubled in value in 10 
years, having increased from 86 million dollars in 1900 
to 172 million in 1910. India rubber imports increased 
from 3134 million dollars in 1900 to 101% million in 
the fiscal year just ended. Imports of coffee have 
grown from 52% million dollars in 1900 to 69% 
million in 1910; while other important increases dur- 
ing the same period include fruits and nuts, from 19% 
million to nearly 41 million dollars; unmanufactured 
silk, from 45% to over 67 million dollars; tobacco and 
manufactures thereof, from 1534 million to 39% mil- 
lion dollars; and fibers, from 24% to 32% million 
dollars. Tea imports have not materially increased 
during the decade, having been, in 1900, 10% million 
and in 1910, 1334 million dollars, a sum considerably 
less than the figures of 1880, 1905, and 1908. Imports 


of cocoa and chocolate have meantime doubled, from 
6 million dollars in 1900 to 12 million in 1910; also 
those of cotton, from less than 8 million in 1900 to 
17% million in 1910; and gums, from 7 million to 13% 
million dollars. 





In the sugar supply of the United States, now 
almost exclusively of domestic and tropical origin 
Hawaii plays an important part, the arrivals from that 
territory in the fiscal year 1910 having amounted to 
1,073 million pounds, for sugar not above No. 16 
Dutch standard, Porto Rico 569 million and the Philip- 
pines 176 million pounds. Of the foreign sugar im- 
ported by far the greater part came from Cuba, 3,510 
million pounds, 315 million pounds from the Dutch 
East Indies, and smaller quantities from South Amer- 
ica and the West Indies aside from Cuba and Porto 
Rico already mentioned. Nearly one-third of the 32 
million dollars’ worth of imported fibers consists of 
manila grown in the Philippine Islands. From foreign 
countries the imports of coffee in 1910 aggregated 874 
million pounds, while 24% million came from Hawaii 
and 163,350 pounds from Porto Rico. Of tobacco the 
imports from foreign countries amounted to 39% mil- 
lion dollars, of which 134 million came from the Phil- 
ippines, 524 million dollars’ worth from Porto Rico. 
Imports of fruits and nuts from foreign countries 
aggregated 41 million dollars last year, less than one- 
half million dollars’ worth having come from the Phil- 
ippine Islands, while shipments from Hawaii were 
valued at 134 and those from Porto Rico at 124 million 


dollars. 


RETAILERS SLOW TO LOWER THEIR SELLING 
PRICES. 


“Talking of the high cost of living,’ said a well 
known broker in grocery lines yesterday, “wouldn't 
you think that the retailers would take a tumble to 
themselves, to use the vernacular? Yet | got this out 
of a retail paper yesterday, the editor of which seemed 
to be patting the grocer on the back for being more 
than one, two, three. This is the item I cut out, and 
it relates to a prominent officer of the local Retail 
Grocers’ Association: ‘As an attraction last week he 
was offering California cling peaches at 12) cents per 
can, but only with order of other goods. He is also 
offering California new walnuts 25 cents per pound; 
Brazil nuts, 17 cents; strictly pure honey, 25 cents per 
jar; almonds, 34 cents per pound—three pounds for 
$1.’ There is perhaps no fault to find with his price 
on lemon cling peaches, but when California No. 1 
soft shell walnuts are selling at 1734 cents at whole- 
sale, and have been bought at less on forward con- 
tract, why should he retail them at 25 cents? Or why 
should he ask 17 cents a pound for Brazil nuts that 
can be bought in the wholesale market at 9 cents for 
the best there are and 8% cents for as good a quality 
as the average retailer handles? Almonds at 34 cents 
a pound would be cheap for shelled stock, but is ex- 
tremely high even at retail for almonds in the shell, no 
matter from what source they come. The fact is the 
average retailer is very quick to take advantage of any 
advance in the wholesale market, but is slow, very 
slow, to give his buyers the benefit of any reduction 
in wholesale cost, and that in my opinion is one of the 
chief reasons for the present high cost of living.”— 
Journal of Commerce, New York. 


THE PRUNE SITUATION. 

Private advices from the Coast say that, while 
prunes in sizes smaller than 40s are exceedingly scarce, 
there is a surplus of that size in the Santa Clara Valley 
and northern sections and that there is some pressure 
to sell this size as well as 30s, which have graded out 
to a larger extent than was expected. 
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THE HAWKINS AUTOMATIC CAPPING MACHINE 
You can make your capping the least of your worries by using the 


MOST RELIABLE CAPPING MACHINE 
TESTIMONIAL 


Sprague Canning Machinery Co., Chicago, IIl. 

Gentlemen:—Thinking you might be interested to know that we gave the new line of machinery purchased from 
you this season a try-out at high speed, will say that we ran the Hawkins Capper 102 cans per minute on peas. We 
de not know how much faster we could have run, but think we could have gone some faster, as the machine was doing 
excellent work at this speed, as you may know from the fact that we had only one man tipping and there was not 
enough patching to keep one man busy over one quarter of the time. 


Respectfully yours, 
FORT ATKINSON CANNING COMPANY. 


SPRAGUE CANNING MACHINERY COMPANY 


Daniel G. Trench & Co., General Agents 5 WABASH AVENUE, CHICAGO 











Fort Atkinson, Wis., Aug. 3, 1910. 

















































The Sprague Universal 
Liquid Filler and Syruping Machine 















This machine is used for filling or finishing off Cans or Glass 
Jars of any size with any liquid that will flow freely 


BRINE, SYRUP, LIGHT SOUP OR SAUCE, MILK, ETC. 


Will handle any size can from smallest up to number ten size 


Works equally well on ordinary cap hole. 
Friction Top or Sanitary Cans, 


or Glass Jars. 


Fills the can or jar with liquid up to any desired height, 
changes in height or fill or in size of can are quickly made. 
It fills to a dead line wherever set. Absolutely no 
waste. It is a simple, thoroughly well built, substantial 
machine which does not get out of order 


We Can Make Prompt Shipments 


This machine is in successful operation in Fruit and Vegetable Can- 
neries, Condensed Milk Factories and Syrup Packing Establishments. 


For further particulars and list of users address 
DANIEL G. TRENCH & CO., General Agents 


Sprague Canning Machinery Company, 5'Wabssh Avenue, CHICAGO 
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GROWING AN APPLE TREE. 


Great interest was shown at the recent meeting of 
the New Jersey state horticultural society in a talk 
on growing an apple tree by Samuel Fraser of Liv- 
ingston county, N. Y. In substance, Mr. Fraser said 
that he began planting in 1907, at which time he felt 
that he might not get the varieties he wanted. This 
conviction was strengthened when he found some trees 
labeled differently from the varieties he had actually 
ordered, so he started growing his own trees. 

As his section is especially adapted to the Rhode 
Island Greening, and as there is on his place an orchard 
of Greening trees, he made a careful examination of 
each tree and selected buds from the three that have 
made the best records and yielded the best fruit. Fruit 
from these trees twice won first premium against 
strong competition at the New York state fair. He 
has selected buds in the same way from three Northern 
Spy and three Baldwin trees. One of these trees has 
yielded alternately four barrels and ten barrels of ap- 
ples for a series of years. 

Mr. Fraser says that as most men who have prac- 
ticed top-working have planted no checks on their 
experiments, their opinions are not as reliable as if 
they could make comparisons. He has, therefore, 
made checks not only for nursery practice, but for 
orchard work as well. From his experience in the 
nursery he thinks it is not profitable to top-work, and 
as proof, he showed two trees of equal age, selected 
from the nursery, to show the effect of this method. 
The top-worked tree was scarcely half the size of the 
one grown ordinarily, and yet it was the very best he 
could find in the row. 

As to varieties, such as King, that are difficult to 
grow, he would not bother with them. He would 
choose the easiest ones, so as to reduce annoyance. 
From an experience of planting 20,000 to 30,000 apple 
trees under what are generally considered unfavorable 
conditions, he declares that his best results were se- 
cured with trees that had to be planted in mud. The 
soil was rammed down hard and the trees allowed to 
shift for themselves. They have done remarkably well. 

Many of his young trees were cut close to the ground 
and grafted, so as to get a booming top. In this way 
he has secured a strong root system to force rapid 
growth. Ordinarily he trims to four scaffold limbs and 
allows the trees otherwise to take care of their tops. 
By this method he brings Greenings into profitable 
bearing within six years, when he expects two barrels 
to the tree. As a general proposition, he prefers 
yearling trees for setting, because they are easier to 
transplant and more certain to grow. In the orchard 
he plants Spy, Baldwin and Greening at 50 feet, and 
because of local conditions, even 60 feet. To fill up 
the distances between trees while the orchard is young, 
he plants Greenings as fillers. These will be cut out 
as soon as the limbs begin to interfere across the inter- 
row spaces.—American Agriculturist. 


‘*‘SHOES SHINED INSIDE.’’ 


He was studying a sign in the window of a New 
York cafe. He was obviously English in manner, 
clothes and accent. “My word!” he ejaculated, after 
prolonged observation. “What an extraordinary cus- 
tom, you know. Fancy having one’s shoes polished 
on the interior!” This was the sign he had been read- 
ing. “Get your shoes shined inside.”—Hide and 
Leather. 


FOODSTUFFS OF THE FUTURE. 

Prof. M. A. Carleton of the Department of Agr. 
culture is not worrying about consumption overtaki 
production or predicting that in a few years we will be 
importing instead of exporting foodstuffs. In an aq- 
dress before the Millers’ National Federation he dem- 
onstrated that on the basis of the present relation of 
population to wheat production conditions should be 
very much better in 1950 than they are now. The 
annual increase in the consumption of wheat should 
be about 2,000,000,000 bushels at the end of forty 
years, but it is estimated that the annual increased 
production at the end of that period will be at least 
2,400,000,000 bushels. 

Prof. Carleton calls attention to the fact that the 
three great sources of supply for export wheat are 
North America, Russia and Argentina, and he figures 
that in the natural course of events the wheat area of 
this country will be increased from 50,000,000 acres at 
present to 80,000,000 by 1950. And that improved 
methods of farming will increase the yield to twenty 
bushels per acre by 1950, or a total of 1,600,000,000, 
which would be more than double our present wheat 
crop. 

It is estimated that during the next forty years 
Canada will add at least 600,000,000 bushels to her 
annual wheat crop, and that Russia will do as well, if 
not better, while Argentina should show for the same 
period an increased production of 300,000,000 bushels, 
Prof. Carleton figures that altogether nearly 2,500, 
000,000 bushels should be added to the world’s annual 
supply of wheat by 1950 and at the present rate of 
progress the demand should not increase more than 
2,000,000,000 bushels, and it may fall short of that 
figure, as it is quite probable that there will be a con- 
siderable increase in the use of substitutes for wheat. 
—New Orleans Daily States. 


GOOD NEWS FROM THE YOUTH’S COMPANION, 

We have had to make The Youth’s Companion 
larger to get in all the good things that Companion 
readers ought to have. The added amount would 
make four hundred pages of standard magazine size 
and print; but we have kept the price just the same— 
$1.75 for the fifty-two weeks of I911, and all the 
issues for the rest of this year free from the time you 
send in your subscription. 

We would like to tell you what is in store for Com- 
panion readers next year. We cannot do it here, 
though; there is not room. But send us your address 
on a postal card, and we will send you the beautiful 
prospectus of the Companion for 1911, announcing 
many new features, together with sample copies of 
the paper. 

We think you will agree, when you have read them, 
that there is no other paper that gives quite so much 
of such a high quality as the Companion. 

The new subscriber receives a gift of the Compan- 
ion’s art calendar for 1911, reproducing in thirteen 
colors and gold a beautiful water-color garden scene. 
The Youth’s Companion, 144 Berkeley street, Boston, 
Mass. 


THE WISE SALESMAN. 

The wise salesman, says Mahin’s Messenger, is 
not the man who has a line of talk that would “sell 
kindling wood in hades.” The wise one would market 
his kindling wood where he could hope for a repeat 
order. 
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ENGINEERS Pulp Machine 
MECHANICAL 3 ELECTRICAL This ts the Best Machine im use 
MACHINE. DESIGNERS Ketchup and for preparing Bum 
‘or ° 

Design and Superintendence of Construction ef CAPACITY—75 tons Tomatoes per day; 50 to 60 tons Pumpkins per 


day. FLOOR SPACE- 4x6 feet. WEIGHT—700 Ibs. 


CANNING PLANTS WESTERN AGENTS 
Special Conveyors and Handling Systems Sprague Canning Machinery Company, 


607 State Life Bldg. INDIANAPOLES ~CH1C AG O-~ 






































| THE SPRAGUE-HAWKINS POWER HOIST AND CONVEYOR 


» 





he Sprague Canning Machinery Company’s guarantee of perfect satisfaction. Price complete, with 50 feet of track and eables, $300.00 
Oot oo ey Hoopeston, Illinois. For further information and catalogues, address 


Sprague Canning Machinery Company, _ Sole Owners and Manufacturers, Chicago, Illinois. 


















THE HARRIS PATENT 


Power Hoist and Carrying Machine 


ay 


SAN _.. F alte 
i il é ; esti be ° z . 
oS) ————{ eae he Lae wee 
453 


.-— 
: 


























Sold under C. S. Harris Com- 
pany’s guarantee of perfect satis- 
faction. Price complete with 50 
feet of Track and Cables, $300.00, 
F.O. B. cars Rome, N. Y. For 
further information and catalogue 
address 











C.S. HARRIS CO., “timc: Rome, N. Y. 
























5° THE CANNER AND DRiED FRUIT PACKER. 








BOOKS YOU OUGHT to HAVE 








A Complete 


Coursein Canning 


Being a Thorough Exposition of Practi- 
cal Methods of Hermetically Sealing 
Canned Goods, and Preserving Fruits 
and Vegetables. 





By an Expert Processorand Chemist 





This Work Written in Plain Language, Easily 
Understood. With Its Aid All Processes Readily 
Mastered. 


PRICE $5.00 


. 
Order through THE CANNER CASH WITH ORDER 








PROF. DUCKWALL’S New Book 
Canning and Preserving 





WITH 





478 PAGES, 221 ILLUSTRATIONS. 





“THE GANNER’’, 5 WABASH AYE., CHICAGO 


Bacteriological Technique 


BEAUTIFULLY BOUND IN CLOTH 


§ A Practical and Scientific Text Book 
for Canners, Preservers, Manufacturers 
of Food Products, Superintendents and 
Processors. 


4A manager who will master this text 
book will command double his present 
salary and be worth it to his employers. 


Price $5.00 Postage 29c 


FOR SALE BY 







































GOOD BOOKS fers 


Canner's Library 


Canning and Preserving, with bacteriological Tech- 
aique, by BE. W. Duckwall, M. S.; 500 pages; $5.00. 
Pestage, 29 cents. 

Biles, Musilage and Silage. By Manly Miles, M D., 
Fr. R. M. S. Illustrated. 100 pages. 6x7 in. Cloth, 
50 cts. 

Asparagus. By F. M. Hexamer. Illustrated. 174 
pages, 6x7 im. Cloth. 50 cents. 

The Book ef Corn. By Herbert Myrick, assisted by 
A. D. Shamel, BE. A. Burnett, A. W. Fulton, B. W. Srow, 
and ether specialists. Illustrated. Upwards ef 500 
pages, 5x7 im. Cloth. $1.50. 

Field Netes en Apple Culture. By Prof. L. M. Bailey, 
Jr. Illustrated. 90 pages, 5x7 in. Cloth. 75 cts. 

Peach Culture. By J. Alexander Fulton. Illustrated. 
204 pages, Sx7 in. Cloth. $1.00. 

Insects and Insecticides. By Clarence M. Weed. Illus- 
trated. 834 pages, 5x7 in. Cloth. $1.50. 

Strawberry Culturist. By A. S. Fuller. Illustrated. 
6x7 im. Cloth. 25 cts. 

Plems and Plum Culture. By Prof. F. A. Waugh 
Miustrated. 391 pages, 5x7 in. Cloth. $1.50. 

Spraying Crops—Why, When and How. By Clarence 
M. Weed Illustrated. 5x7 im. 150 pages. Cloth. 50 
ote 











@rder through the CANNER, & Wabash Ave., 
Chicago. CASH WITH ORDER. 








For New Subscribers 











THE CANNER PUBLISHING CO. 


5 Wabash Avenue - - - Chicago 





Please send us THE CANNER AND DRIED 
FRUIT PACKER for ONE YEAR, for which 
we will remit Three Dollars (Foreign Subscrip- 
tions Five Dollars) within the next sixty days. 
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Canners’ Associations 


Below are listed the principal associations in the canning and allied industries in the United 
States. Communications should be addressed to the secretaries, who will furnish information in regard 
to dues, eligibility to membership, etc. 


“In Union There is Strength” 
National Canners’ Hesociation. 


L. A. SEARS, President, W. B. ROACH, Vice-President, FRANK E, GORRELL, Seo’y and Treas, 


Chillicothe, Ohio. — c. 
Dues are graduated acco: output, as follows: Eaches from 1,000 to 5,000 cases, $5.00; 50,000 to 100,000 $10.00; 108,600 te 
150,000, $15.00; 150,000 to 00,000, °s $25.00; exceeding 200,000, $50.00. ‘ ¥ 4 ‘ . r F 


Gestern Canners’ Association. 




















W. RB. ROACH, President, GENE DICKINSON, Vice-President, FRIEND F, WILEY, Seo’y and Treas., 
Hart, Mich. Eureka, Il. Edinburgh, Ind. 
= ee Tilinois Canners’ Association. 
J, W. McCall, . FE, Trego, Vice-Presiden Gene Beo’y-Treas. 
Gibson City. ea, . => 2 
Southern Canners’ Assoctation. 
B. A. CRADDOCK, President, J. C, SAUNDERS, JR., Vice-President, FESTUS RHODES, Seo’y and Treas., 
Humboldt, Tenn. Lebanon, Tenn. Whiteville. 
Indiana Canners’ Association. 
CHAS. LATCHEM, President, WM. SMITH, Vice-President, CHAS. MARTZ, Sec’y and Treas., 
Wabash. Delphi. Arcadia. 





Ohio Canners’ Association. 








1. O. WARVEL, President, L. A. SEARS, Vice-President, JAS, STOOPS, Sec’y and Treas., 
Van Wert. Chillicothe, Dayton. 
Crt-State Packers’ Association. 
FFECKER, ent, Smyrna, Del GREENABAUM, Vi is - Seaford, Del. ROBT. & FOGG, Vice-presiden' a 
+ Oa T. SE CATSON. Vice-President, Basten Md, sie ™ = ASHIELL, Secretary and Tees Treasurer, Princess egy ge 
Kentucky Packers’ Association. 
E. 0. TANNER, President, STEELE READING, Secretary, 
MoKinley. Frankfort. 





_camnare! League of California. 



































Jose. . EF. STETSON, Vice-President, Les ISIDOR JA 4 
L. F, GRAHAM, ‘eremidens, oorOND, sin Aga sane 0e- t, ee TX + & A007 COBS, — Wy +_ San Francisco, 
New ork State Canned Goods Packers’ Hesociation. 
JAMES P. nag ab y cepeemenen . & THORNE, Vice-President, R. HATFIELD, Seoretary, A, B. HUNT, Treasurer, 
Rome, Geneva, N. ¥. Uties, N.Y. Oswego, N. Y, 
Iowa Canners’ Hesociation. 
BR. 0. WOODARD, President, M, W. JONES, Vice-Pres., E. W. VIRDEN, pec ont Treas., 
Elgin, Vinton. Cedar Rap 
HEGERLE, FF. A. acim Vi ta Cai ’ As jociatic Beoretary, A. M. HA’ 
eats ee Cannon Falls. . Le Suezr. Faribontt, 
Missouri Valley Canners’ Hssociation. 
RB. B. GILLETTE, President, Marionville. W. STAGNER, Tripoli, Iewa. L. I, MOORE, Seo’y and Treas., Oregen. 
Glisconsin Camners’ Association. iat 
. a . H. AMES, Vice-President, C. MADSEN, 5 . , Beoretary, 
Ww. oO, SaPCe, Beectbent, Ww oe, View: residen reasurer CE AS. pA 
Michigan Canners’ Association. 
WwW. 8. THOMAS, Presideat, ROACH, Vice-President, FRANK GERBER, Treasurer. 
Grand Rapids, Mick. Hart, Mich, Fremont, Mich. 
© D. BILTON, President, Virginia Canners’ Association. lila gata 
Canning Machinery and Supplies Association. 
NNA, 8 4 J. T. WHITEHURST, Vice-President. 
@Bo. W. coe. Ryraitent, THOS. A. goust. pA bain ne ec’ y , wm, 
National Canned Goods and Dried Frutt Brokers’ Hesoeiatio tion. 
a JAS, » pecre' , Treasurer, 
©, 2emme, Pocsibent, Chicago, Tl. 0 eens, Ind. 
tiona Manufacturers’ Association. 
T. 7, CARROLL, President, Na al food Manufact ro ¥ ice- President, T., J, RIORDAN, [, Sound: Vico Seeeiiant, 
FRANK MEYER. Third ‘President, WILLIAM HE. , Treasurer, E. C. JOHNSON, Secretary. 
be eee Oe owe vem. Philadelphia. Boston. 





Baltimore Canned Goods Exchange 


OREN 6. GIBBS, JR., President. A. T. MYER, Vice-President. W. F. ASSAU, Secretary. LEANDER LANGRALL, Treasurer. 
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Wheeling Cans and 


Solder Hemmed Caps | 


Our Solder Hemmed Caps, which we are now 
prepared to furnish with all cans are the best in 
the market. The Solder is in the right place _ 


Plenty of it. 


@ During the past year we have doubled our 
capacity and are now prepared to ship 1,000,000 
cans per day during the Rush Season. 


WHEELING CAN COMPANY 


WHEELING, W. VA. 
OLIVER J. JOHNSON, President 














